








LAZY MAN’S LOAD 


S A CHILD, whenever I tried to carry too many 
things in one load to save an extra trip, my 
grandfather would say, “Watch out you don’t fall— 
that’s a lazy man’s load!” But how, I wondered, could 
it be a lazy man’s load when it felt so heavy? 
In time, though, I saw the truth of it. Carrying too 
great a burden to convince yourself you’re a hard 
worker is a sure way to stumble. And today, whenever 
I see a harassed writer busily “doping out” the mar- 
kets, taboos, trends, changes of editor, making sub- 
missions and queries and following through, trying to 
keep up his flagging confidence in the face of rejec- 
tions—I’m inclined to pass on my _ grandfather’s 
advice. Because today no writer needs to handle 
more than just his writing. A writer’s job is to write, 
not to run a one-man band. We’re in business to 
see that you stick to your job! 

For at Lambert Wilson Associates we run the type of complete literary servic 
that will relieve you of many of the frustrations of “going it alone.” We do n¢ 
merely read, evaluate, revise or market your manuscripts; we perform any or a! 
of these services, whatever your work requires. Standing between you and th 
publisher, we see both sides of the literary picture, the creative and the comme: 
cial, and we do our best to help you learn where and why you are failing an 
how to succeed. 


We can do this for two reasons. First, we have been writers, editors, agents anc 
publishers for many years and are experienced in handling thousands of problems 
similar to your own. Second, we learn from your letters and manuscripts wha! 


your special problems are, and adapt our services to these needs. 
Typical sales for writers who have come to us through these ads include: 











HARPER & BROTHERS, DODD MEAD, G. P. PUTNAM’S SONS, HOUGHTON- 
MIFFLIN, CROWN PUBLISHERS, JUPITER BOOKS, A. S. BARNES, ACE BOOKS, 
ZONDERVAN, A. A. WYN, ARCADIA HOUSE, STACKPOLE, PERENNIAL PRESS, 
THOMAS ALLEN LTD., CONDE NAST, THOMAS YOSELOFF, etc., several book 
clubs, plus play and TV sales, an International Christian Fiction Award, sales through 
our agents in England, France, Netherlands, Germany, Sweden, Australia. Magazine 
sales to dozens of general-interest, sports, womens, adventure, juvenile, travel, religious 
and technical periodicals. 











Doesn’t it sound logical to submit one or two manuscripts for our handling’ 
And enclose a letter, please, telling us something of yourself, your interests an! 


goals. You will find us sympathetic to your problems and honest in our dealing 
We are always happy to answer your questions, even if you are not a client of ou 


Fees: $5.00 per manuscript to 5000 words; $1.00 per 1000 words thereafte 
$10.00 for teleplays; $15.00 for books of all lengths. These fees cover all costs « 


the reading, evaluation and marketing. Straight commission basis after your fir ° 


agency sale. 


LAMBERT WILSON ASSOCIATES 


The Complete Literary Service 
8 EAST 10TH STREET 








NEW YORK 3, N. > 
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Revision 
Dear Editor: 


Congratulations to you on giving us, your read- 
ers, the fine article ““Revision—A Case History,” 
ry Millie McWhirter, in your March, ’58, issue. 
Miss McWhirter’s article, born of actual experi- 
ence, is so down to earth and so well written, 
that is was most enjoyable and most helpful to 
tread it. Please give us more articles by this 
young lady who not only is talented in fiction- 
writing, but in article-writing as well. 

Joun B. Herrinc 
Apt. 3, 723 Culbertson Drive 
Oklahoma City 5, Okla. 


Dear Editor: 


I really did get a charge out of Millie Mc- 
Whirter’s case history. For a long time, I’ve 
been wanting to write something in defense of 
editors. When I was submitting my own manu- 
scripts, I was often amazed to find that an edi- 
tors would take time to throw out a line of 
encouragement. They really do. There’s a lot 
of rebellion in writers and I suppose it’s bound 
to bounce off the head of the poor innocent edi- 
tor. Sure, editors are wrong at times. But just 
remember, after you have been able to prove 
you can produce something of value, they'll 
publish an occasional boo boo of yours, too. 

_It takes someone like Millie McWhirter to 
jack up struggling writers. So many authors who 
have finally made it, cringe at the very idea of 
‘tiring up notions that they weren’t always 
mooth and dreadfully professional. Thanks, 
Millie—for giving out with the real dope. 

Mary DELANEY 

1606 Highland Parkway 

St. Paul 5, Minnesota 


Dear Editor: 


| I read Millie McWhirter’s article, “Revision” 


i the March Wrirer’s Dicest and thought, 
why do the slicks give her so much encourage- 
ment and all I get from them is a standard 
Tejection slip? After sending umteen things to 
the Sarurpay Eventinc Post they finally com- 





June 1, 1958 is the closing date for 


HARPER’S 
$10,000 


Prize Novel Contest 


Any unpublished novel in the English lan- 
guage is eligible. No entry form is needed. 
But each manuscript must be accompanied 
by a letter stating that it is submitted for 
the Contest and has never been published 
in book form. The contest opened June 1, 
1957 and will close June 1, 1958. In order 
to be eligible, a manuscript must be re- 
ceived in the offices of the publishers by 
the end of the business day on the closing 


date. The Judges: 


SAUL BELLOW 
Author of 
The Adventures of Augie March 
The Victim, etc. 

JOHN K. HUTCHENS 
Daily Book Critic of the 
New York Herald Tribune 
JESSAMYN WEST 
Author of 
Cress Delahanty, The Witchdiggers 
The Friendly Persuasion, etc. 
Send manuscripts or write to: 
The Harper Prize Novel Contest 


HARPER & BROTHERS 
49 East 33rd St. New York 16, N. Y. 








how YOU can join the 


BIG-MONEY WRITERS 


NOW ... a realistic book on writing for a living, 
not from classroom or study, but in the market- 
place! The former editor of Esquire and scores of 
best-paid writers and editors actually demonstrate 
the professional techniques that put them on top. 


‘ rederic 
THE WRITER'S CRAFT  ,” F 
How to write your own way—and SELL 7 
— fiction, articles, personality pieces, ——e 
critiques, philippics, verse, short and | 
short-short stories, trade magazine arti- THE 4 
cles. Practically every problem the pro- ; 


fessional or novice writer faces is illus- [7 re 
trated by selections from writers like tee ies 
hi 











Benet, Cerf, Dreiser, Gallico, Gunther, [ 
O’Casey, Seldes, Nash, Lin Yu-Tang. } 
PLUS: How to work with agents ¢ What 
makes an editor buy © Making research » 
pay off @ Avoiding plagiarism, libel, * 
invasion of privacy. 

READ 10 DAYS FREE. Send no money. {| 
Judge the book for yourself. Mail coupon | 
now. 





{ 
| Hawthorn Books, Inc., Dept. WD-558 : 
y Englewood Cliffs, N. J. ' 
y Please send me THE WRITER’S CRAFT for 10 days free 4 
y cxamination. At the end of that time I will remit $4.95, 

plus postage, in full payment, or return the book and owe 1 
! nothing. 
1 1 
RMN Rita S6J 0 ha alae hina kc aeinnna-dnes aaa wa weld lal ma eee i 
1 ‘ 
PND dtencusescndonendaidcecventhouseeetetalacuieeetian 1 
os. 1 
DONE cia poetansulpaNekaane PE: 55 << eat wasaeinneecns y 
§ SAVE! Enclose $4.95 and we'll send the book postpaid. ! 
t Return and refund privileges guaranteed. ' 


leaeaes eee eseeeeesoeseseseaeanaaad 


Tae Warrer’s ae, 22 East 12th Street, Cincinnati, Ohio. Published by the F. & W. Publishing Corp. 35c per copy, 


$3.50 per year. Vol. 


. No. 6. Entered as second-class matter, April 21, 1 


1, at the Post Office, Cincinnati, Ohio, U.S 


Important Books for Writers 





Television Plays for Writers 


edited by A, S. Burack 


Complete scripts of eight outstanding TV plays, in 
print for the first time, with comments by each 
author on techniques of writing for TV. An in- 
valuable guide for all writers on problems and profits 
of writing for this growing market. 

397 pages; $5.00 








Television Writing and Selling 
by Edward Barry Roberts 


A well-known script editor for a major network 
analyzes scripts and gives step-by-step instruction 
from idea through production. An up-to-date, 
complete text. Illus., 515 pages; $6.50 


How to Write Television Comedy 
edited by Irving Settel 


What makes a TV audience laugh? Here is a thor- 
ough oe of the basic ingredients of TV comedy, 
from sparkling wit to slapstick hearty humor. There 
are chapters on all phases of comedy png Lange 
situation comedy, Sane comedy, etc. Plus all- 
important information on how to market humorous 
material. Sample scripts from a 


pages; $4.00 











Send for complete catalog and for a 
sample copy of THE WRITER magazine 


THE WRITER, Inc., Publishers 
Hs 8 Arlington St., Boston 16, Mass. 





WRITER- 
CRAFT 


Oo. B. CANNON 
Director 


Critics 


A complete service for writers at a reasonable 
cost . . . and no additional fees. Writer-Craft 
takes over where writing schools and courses end. 
We offer a private tutoring service on your own 
story ideas and manuscripts in the writing fields 
of your choice. 


As a Writer-Craft member you may submit any 
number of manuscripts for detailed criticism, mar- 
ket evaluation and agency handling. 


Write today for complete information and our 
FREE GUIDES to PLOTTING and ARTICLE WRITING. 


WRITER-CRAFT P.O. Box 2748 
Palm Springs California 


Literary Agents Counsellors 

















mented, on a slip, “This is humorous but no 


very” and once the editor of Lapies’ Hom § 


JouRNAL was gracious enough to say my artick 
on Cystic Fibrosis wasn’t acceptable becaug 
they had used one on the disease in a recent 
issue. 

But I can’t stop writing anymore than I can 
stop breathing but I do wish someone would give 
me a bit of encouragement, meaning editors, a 
they did for Millie McWhirter. 

Anita DuGGER 
Shelton, Wash. 


Gone To The Dogs 


Dear Editor: 


As a tired old beat-up author who has latterly 
published a couple of books—yYANKEE suHIPs, 
(Bobbs-Merrill), and WHEN THE CREDIT’s Low, 
ORDER CHAMPAGNE, (Lippincott), I had almost 
forgotten about the new ones coming along who 
have yet to learn the facts of the writer’s life, 
until I received a letter from one of them the 
other day, saying that he needed to turn a fast 
buck and asking me for advice about how to 
get into “the writing game.” 






s 





While I floundered around trying to think up 
an answer my wife announced that she would 
answer it. Her answer is such an honest state- 
ment of the situation as of 1957 that.I sent a 
copy of it to Harry Platt, at Bobbs, who liked 
it so well that he is having it mimeographed for 
distribution among the get-rich-quick hopefuls 
who write to him about getting into the “writing 
game.” 

This leads me to think that some of your 
readers might also be interested, and with that 
thought in mind I am sending you a copy o 
my wife’s letter. 

The recipient of her advice, incidentally, now 
has a job clipping dogs in one of those canine 
beauty parlors. 

REEsE WOLFE 

Box 67 - 

Ross, California 
e Thank you Reese. Good to hear from you 
Here is Mrs. Wolfe’s letter and a gem it is. 


Dear Editor: 


We received your letter yesterday and _ since 
Reese is very busy right now revising his manu 
script, trying to please the publishers, I have 
agreed to answer it so as not to keep you waiting. 

We have talked it all over and I will try and 
express what we both think. 

First of all, as Albert Richard Wetjen told 
Reese years ago when he was trying to leam 
to be a writer, “writing is a craft and it takes 
about five years for anyone to be a writer.” It 
took Reese longer than that and he is still lear 
ing and improving. We think that anyone statt 
ing out to become a professional writer should 
figure on devoting perhaps five years to learning 
what sort of thing he can write best, what tht 
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“Never Again Will | Be Skeptical... 





PROFESSIONAL WRITING CAN BE TAUGHT BY MAIL!" 


writes writing award winner J. E. Logan, of Michigan, who has good reason 


to know—because, as he says: 


“for about 7 years | have been entering contests with regularity and persistence... | 
| knew that | needed to learn how to write in a professional manner . . . By using | 
the methods and techniques recommended by The New York School Of Writing | | 

recently won the largest award of my writing career—a prize worth about $8,000. | 
"Never again will | be skeptical of the statement that PROFESSIONAL WRITING CAN ¢ 
BE TAUGHT BY MAIL!” (Letter written when he was not even half through the course.) 


OVER $1500 IN SALES SINCE 
STARTING WITH NYS 


“I have totalled up my sales 
since I have been working with 
you. I have sold a total of 71 
pieces of all kinds, amounting 
to $1,458.23. 

“TI have just had an acceptance 
of the National Park story you 
criticized for me a short time 
ago. Family Weekly Magazine 
is taking it for $150.00,” writes 
H. N. FERGUSON H. N. Ferguson. 


OVER 100 SALES! 


“First, I say emphatically that 
the volume of juvenile (teen- 
age) sales I have enjoyed is a 
direct result of my work in the 
N.Y.S. course. Among the many 
helpful points that my instruc- 
tor taught me, one very helpful 
one was to establish and follow 
a story line. I am enclosing a 
story that was begun as a part 
of the course. I sold it shortly 
after finishing the course, to 
The Methodist Publishing Co.,” 
writes Julia Collier, of Wash- 
ington, D. C. 


YOU CAN EARN WHILE YOU LEARN! 


1. A $750.00 sale plus a $1,000 sale to The Saturday 
Evening Post. 

2 Over 700 sales to leading markets. 

3, Atlantic, Holiday, Saturday Evening Post, 2 
ks—and a major book club choice—all for 

one N.Y.S. graduate. These are examples. We 

shall be glad to tell you about sales made for 

N.Y.S. graduates to the entire range of markets. 








JULIA COLLIER 


—- 








J. E. LOGAN 


COMPARE NYS WITH ALL OTHER 
WRITING COURSES! 


The experts tell us that it’s never a good idea to refer to 
your competition openly. We wouldn’t know. We’re editors, 
writers and teachers—not advertising men. But we do know, 
and we say to you with all of the conviction we command, 
that NYS compares favorably on every count with even the 
most expensive writing courses. 

We invite you to make the comparison. We urge you, in 
fact to investigate what each course offers before taking any. 
You'll find, frst, that the New York School of Writing’s 
course is based on the one book authorities have acclaimed 
as the best ever published for writers. 


You’ll learn that every NYS instructor is an active writer, 
editor—or both. (You'll study under their personal direction 
at home in your spare time.) You'll discover that NYS assign- 
ments are interesting, stimulating, intensely practical. And 
that you need not confine the material you submit for com- 
ment to formal assignments. 


We Teach You To Write Stories, TV 
Scripts And Articles And Then 
e Help You Sell Them! 


Finally, you'll find that NYS actually markets 
your salable manuscripts for you through a 
nationally-known literary agent who knows the 
entire range of literary markets intimately. Yes, 
however you want to compare value—whether it 
be on the basis of price, material, experience, or 
personal help—NYS meets every competitive 
challenge! 


r“" SEND THIS COUPON TODAY ~~~: 


THE NEW YORK SCHOOL OF WRITING 
Dept. 296, 2 East 45th Street, New York 17, N. Y. 
Send me, at no obligation your FREE booklet WRITING 


FOR A WELL-PAYING CAREER; Aptitude Test; and 
Sample Material. 


Name 


Address 


< 





Auncuncement 


The Third Pacific Northwest Inter- 
national Writers’ Conference will be 
held on the Campus of the University 
of Washington at Seattle on July 24, 
25, 26, 1958. Rooms for delegates have 
been reserved in the University dormi- 
tories. 

Workshops will be staffed by leading 
authors and educators. The theme of 
the Conference will be “Inspiration for 
beginners: Technique for Craftsmen: 


Reunion for Professionals.” 


HARRY GC. BAUER, President 
PACIFIC NORTHWEST INTERNATIONAL 
WRITERS’ CONFERENCE, INC. 


(a non-profit corporation) 


Box 1431 Greenwood Sta., Seattle 3, Wash. 











SALES ;0 BIS TIME 


BY UZZELL CLIENTS 


If you seek personal, expert help in selling 
for real money, don’t waste time responding to 
come-on blandishments. Recently four writers 
while still under instruction (our Fundamentals 
Course) have sold with our collaborative help to 
Redbook, Atlantic, Ladies’ Home Journal, and 
Harper's. A fifth, who submitted the story idea 
and was given a constructive criticism during 
instruction, later sold the story to LHJ. Three 
of the five later sold rights to radio or tele- 
vision for good sums. Particulars on request. 

The Uzzells handle all their criticisms and 
teaching personally and promptly. No one else 
signs their names. The work of their clients is 
not handed over to amateur critics. They have no 
assistants. 

Successful story writers, novelists, Hollywood 
scriptors, editors have been trained by the Uzzells. 
Their book, “Narrative Technique,” has sold 
40,000 copies, and is used everywhere. This book 
by return mail for $4. Send for our free pamphlet 
on agency services. Our “Literary Services” an- 
swers all your questions without commercial 
sing-song. What’s your problem? Write. We'll 
answer promptly, personally. 


THOMAS H. UZZELL 818 Monroe st. 
CAMELIA W. UZZELL  Sfillwater. 











publishers will buy. that he can write and how 
to write it to the best of his capabilities. 

This means that unless the writer has private 
means it is necessary for him to take other work 
so as to maintain himself and family while he 
is learning his craft, getting known to the editors 
and otherwise getting established as a writer. 
Sinclair Lewis advised young writers to buy a 
service station where they can work all summer 
and save up enough from their earnings to carry 
them through the winter months when business 
is slow, and give most of their winter time to 
writing. Many writers are teachers, newspaper- 
men, advertising men, etc. We think it best to 
work at some job not related to writing, just a 
job to earn a living and which leaves the creative 
talents free to work at writing on week-ends, 
evenings and holidays. Actually, most writers to- 
day, even successful ones, work at some other 
job to support themselves. Writing, except for 
the very few outstanding successes, provides a 
precarious living. For the beginner it provides 
no living at all. 

The writers’ magazines and books on the sub- 
ject can give you far more helpful advice 
about how to do it than Reese can. If Reese 
sent you to his agent it wouldn’t do you any 
good. His agent handles manuscripts only from 
established selling writers. Reese had sold a 
great many stories before he ever considered 
sending things to this agent. The only way we 
know of for a person to get the first few stories 
published is to mail them out direct to the maga- 
zine or book publishers with a self-addressed en- 
velope enclosed, and return postage. 

Both Reese and I feel, as do the other mem- 
bers of our families, that free-lance writing is 
about the hardest way there is to make a living 
today. Just one cut above painting and sculptur- 
ing. We are sorry we cannot give you more 
encouragement. If you really are bitten by the 
bug we think your best bet is to get a job— 
any job—to support your family, and then set 
out to become a writer in your spare time. 

Good luck, 

Dorotuy 


¢ Reese Wolfe is currently working on an 
article for Writer’s Digest. 


We're Glad 
Dear Editor: 

It seems that for the last six or seven issues, 
the W.D. just gets that much better and better. 

I have really and truly enjoyed the last three 
issues and my deepest appreciation and interest 
has stirred me to write again. 

I enjoyed everything in the last W.D. and 
I thought the “Evan Hunter” article was well 
worth reading twice. I got a great kick out of 
it and I am eagerly looking forward to next 
month’s issue. 

James W. Ayers 
609 First Street 
Attalla, Ala. 
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te the 15th of each month, Writer’s 
Digest enrolls a selected group of stu- 
dents in its Beginner’s Individual Course in 
Short Story Writing. Experienced students 
or writers with a good record of mss. sales 
are not eligible. 

The purpose of this Beginner’s Course in 
Writing is to show plainly the elements in 
writing and painstakingly explain how to 
write short stories. Part of the instruction 
consists of detailed criticism of two 5,000 
word short stories that you write. The 
course lasts four months. 

Graduates of the Beginner’s Course in 
Writing will not suddenly become profes- 
sional writers, nor will they earn $500 a 
week from their writing. They will, how- 





ever, understand a few secrets of profes- 
sional writing and be able to compose good, 
readable English in the approved editorial 
form. Only sincere students are desired. 


The price of this course is quite reason- 
able.* You will have the opportunity to 
study under experienced, professional edi- 
tors who will take an individual interest in 
your progress. Complete details and an out- 
line of the Beginner's Course in Writing 
that will intrigue and inspire you, await 
your inquiry. 

We invite you to reply at once. 


*We believe this to be the lowest priced 
short story course sold by a reliable insti- 
tution. Money back agreement on all en- 
rollments. 





Name 


(] Kindly send details of the Beginner’s Course in Writing. 
There is no obligation and no salesman will call. 





Address 





City 


State 








Writer’s Digest, 22 East 12th Street, Cincinnati 10, Ohio 


5-8 























































Little Shadow 
Dear Editor: 
Send it first to Thank all the little raindrops for Arthur J. 
Burks, March issue! But for his timely article 
MODERN ROMANCES “I Have a Little Shadow” the world might 
have lost a genius—me. 
My writing, even to the hunt and peck style 
because ee ee of Mr. Burks, adapts the exact same method. 
I sit. I write my name at the top. I get up y' 
our word rates go up to 6c and empty all the ashtrays in the house. I re- 
| $3 turn. I lean my weary head on the platon. = 
; Something hits me hard. I start to type. Bang ff of li 
cy vey for your whole story even if we use thee is ik tas a ee 
only part of it know it’s good. I’ve never seen it done from the 
poms my own angle, so no editor can accuse me of — 
& we guarantee a report within two weeks lifting somebody else’s baby and twisting it an 
. around. the « 
S| every story is a contest entry, and The editors like my style, they like the bright §! who 
even rejects win money approach, my stuff was given serious considera- And 
tion—BUT—! impo 
gu our minimum annual contest awards Boe — —_ ~. first a hot § pictu 
off the keys and ready to be mailed to an § back 
total $10,275 - +. More than any agent, I had a serious talk with me. If even have 
current offer in the field an agent thought the thing was good fodder pa 
, " , : for a vegetable garden, that was it—absolutely f° 4 
in addition to contest prizes, each story is and irrevocably it! I’d stick to my newspaper = 
eligible for bonuses up to $5000 job, and the writing of other things could fall loade 
on hardier shoulders. Three years was enough give 
S$ | any story can earn up to $8000 for even a tenacious Scot with plenty of humility B plans 
and modesty. If 
s | MODERN ROMANCES is the only BUT, NOW—doggone it, since I’ve discov- lg 
ered I’m not the only one in the world with : 
confessions mag whose prizes are this strange way of hitting on ideas, I shall pees 
awarded over and above full word rates. embrace my little shadow lovingly and carry on. Bf, 8 
If your 10,000 word story wins a $1000 EvizaBETH Mary LuMspEN have 
prize, you are first paid $500 at say our ee Delivery Hall, 
bese echelt, B. C. whick 
5¢ word rate .. . then $1000 in prize ny 
money. Total: $1500. Our prizes are Can You Draw a Lion? H 
real prizes! Dear Editor: me tl 
I need help, so I turn to Writer’s Dicest. §ALF 
Several newspaper syndicates have shown in- §me al 
~ceiintcppeauede : terest in developing cartoon strips—4-panel 
any F. Matageen, Cotter strips from three of my books—that could easily FBO 
MODERN ROMANCES, 261 Sth Avenue, N. Y. 16 for run for five years each. These syndicates have evalu: 
full details of the above fabulous offers. suggested artists, but I find none who are quite Bexpen 
what I need. Some cannot devote their full Beditor 














WHAT WE'VE DONE FOR OTHERS: 


© $1,230 fo ine story! 

s % ! 
NOVELS e $200.00 Advence for 60 pp. of books! 
BOOKS ® Book-of-the-month Recommendation! 


© BEST SELLER BOOK PUBLICATION! 





—— 














If you want results: Den’ . market haphazardly 4 write Mindy Write for our free detailed circular 
your fee is very low. It you want to sell we 
= help you. Comprehensive ‘sales and editorial aid for unestablished writers. 


Professional fiction PUBLISHER’S AGENCY 
handled on 107%, and 
we help you sell Manuscript Placement for Authors 


highest-rate markets. 33 WEST 42nd STREET, NEW YORK (36) 














INVITATION TO A (2nd) CAREER... 


e 

i. 

p YC: want writing to be your one and only career. To 
“ date you may not have achieved that desire. At this 
point writing must be your second career—but it is a way 
g | of life which can replace anything else you are doing. This 
] } announcement is an invitation to a second career. Over 
the years it has been an invitation to a second career for 
people in all walks of life—teachers and truck drivers, 
lawyers and loggers, able seamen and accountants, house- 
wives and haberdashers, diplomats and doctors. You name 
the occupation—we’ve probably developed a career writer 
ht §) who started in that profession. 


. — 
“- f And how? Because the sale of the script you send today is ; 4 i : 
important, but not as important as the overall long-range 
ot — picture of repeat sales and a career based on your own 
in | background and potential. That is why so many ALF clients 
en | have turned from their careers and regular jobs to full-time ‘ she: ““ ‘ 
er | writing careers. A book, for example, is certainly the start } i ie 4 el 
jy | of a career, which is why we pay particular attention to } 
‘er | books and why ALF clients have done so well in the book 
1! field. A glance at the picture of one of my office bookcases 
““ Eloaded with ALF placements (a majority first books) will 
gh give you an idea of what we mean by long range career 
ity B planning. 








hy 








If you had brought us your writing problems it might have 


v" Bbeen your serial that sold to the Post for $15,000, or your 


ith F cries that brought $5,000 from the Ladies Home Journal or your book on which was based 
all play that won the Pulitzer Prize and grossed millions. You might have sold a two-part script 
on. 


for $4,500 or a short story for $1,250 or a Reader’s Digest piece for $2,500 or your book might 
have been published by Putnam, Lippincott, Doubleday, Harper’s, Dodd-Mead, Norton, Prentice- 
Hall, Messner,, Crowell, Macrae-Smith . . . or many others. Or it might have been your story 
which was bought by Universal International or MGM or 20th Century Fox or Columbia Pictures 
or Schlitz Playhouse or Studio 57 or Matinee Theatre. 


How did the authors I mentioned get started? By telling me about themselves when they sent 

me their scripts. The success of ALF clients is based on backgrounds-into-writing-careers—an 

st. BALF exclusive. When you send your first scripts (as samples of your writing) be sure to tell 
in- me about yourself. And that goes for all these catagories: 










nel 

sily BOOKS: 25 years of successful book experience will cost you exactly $5 for a legitimate editorial 
ave Bevaluation of your book, fiction or non-fiction. Beware of free offers and new agents learning at your 
uite Bexpense. Here you will receive detailed initial comment and, if your script is salable, submissions to 
full Beditors. Fee refunded from commission. 


STORIES, ARTICLES, TV & PLAYS: You pay your way by commissions or fees. I prefer commis- 


tions, but until I make two sales for you I must charge $1 per thousand words, with a minimum of $5 on any script. 
TV: Half hour show, $10; full hour show, $25. PL. YS, $50; and of course you know that TEAHOUSE OF THE AU. 
GUST MOON was sold through this agency. You will receive an honest professional criticism of your work. If your script 
4% not salable, but can be made so, you will receive revision and replot suggestions. If a particular script you send is un- 
slable—actually not worth further effort—we shall tell you so, and why, so that you may avoid those mistakes in your 
future work. Suitable scripts will be recommended to editors immediately, and in any case, whether your script is unsal- 
able, can be repaired, or is salable as it is, we shall endeavor to build you up as a writer with suggestions for new copy 
in line with your talents. 


PROFESSIONALS: Since the start of 1957, close to 50 professional writers have switched to this a; ency. 
I work with such writers on a 10% commission basis. Tell me about your sales, short story or book, or both, and we'll get 
on with the business of career building. 


A.L.FIERST, Literary Agent, 545 Fifth Ave., New York 17,N.Y. 
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time; others weren’t ‘up to specialized drawings 


OVER $4,000,000 required. 


The books that will be the basis for the pro- 


IN PRIZES WON! posed strips are my Killers In Africa and 


Hunter’s Choice (Doubleday); and Your Pray- 





SOME OF THE CONTEST PRIZES ers Are Always Answered (Gilbert-Messner). 
For the series based on the two African|| 
WON BY THE STUDENTS THIS YEAR books, I need a good animal artist—one who 
can portray lively action, and make the animals | 
$25,000 from Chevrolet authentic. This cartoon series will be titled: 
$20,000 from Maidenform Killers In Africa, and will be a continuing 
$15,000 from Colgate story. I will write the balloons. 
' 
The series for Your Prayers Are Always 
$10,000 from Aldens . . . : 
Answered will carry that title, and will consist 
$10,000 from Dial Soap of 238 answered prayer stories—each of which 
$10,000 from Karo will require six strips to complete. The artist 
$10,000 from Gaines for ners! = — = = — fogs h 
spiritual outlook. might say here that I’ve al- 
4 Vacation Trips & Cruises ready signed a 5-year contract with National 
1 Cars in Various Contests Newspaper Syndicate for a weekly news-feature) «.y 
You too can learn the secrets of winning in state- ye - a ee ae ee 
ment, last line, slogan and naming contests. Write en ? : , pus 
NOW for your FREE copy of the newest "SHEP- I recently quit as Story Editor, and African} 9% 


HERD CONFIDENTIAL CONTEST BULLETIN"— Consultant, on Sol Leser’s “Tarzan” movie and} 4f! 
bringing you winning help for the big contests TV series at RKO-Pathe. While in Hollywood, cha 


now on. NO OBLIGATION. I talked to many wood-be cartoon strip artists “ 


SHEPHERD § CHOOL who were interested in my proposed series.f 4, , 


None of them could meet my needs. Most could] steg 
Dept. D, 1015 Chestnut Street not even portray a lion accurately. less 
Philadelphia 7, Pa. I suggest that if any of your readers are in-| —4 
terested, they look over Killers In Africa, Box 
MANUSCRIPT TYPING Hunter’s Choice and Your Prayers Are Always 
Answered, before writing me. These books are 

40c per 1,000 words, 50c with corrections. available at libraries. 
Two carbons, mailed flat, fast accurate. 
Poetry 1c per line. Return postage paid. 





And, it is important that the artists realize 

that the drawing of the first thirty strips for 

104 S. Terrell BETTY GLENN Midiond, Texas each series is pure gamble—as the syndicates 

Phone MUtual 4-6840 (collect) will not sign a contract until they have 30 
satisfactory strips on hand. 


MANUSCRIPT DELIVERY I will pay the artists selected to work with 


ear centnnien sided ax tel Aiea @ we ew me forty per cent of the take from the series. 


























publishers in New York. Save postage, express charges If contracts are eventually ts signed, it will 
and time. Particulars FREE. Write today. mean a full-time job for the artists. 
MERCURY MESSENGER SERVICE ALEXANDER LAKE 
Authors Service Divisi i 
461 4th Ave. tii: New York 16, N. ¥ an 9g ~~ : 
‘ ates ss a Smith River, Calif. 
Q: Is it important for me as one individual writer to subscribe to the “Th 
100,000 services of the Agency? . 
A: YOU are the most important factor. Speaking very bluntly, the idea and concept is resu 
WORDS new and needs YOU to make it work. We have talked with many writers and know assig 
they agree with the purposes. We have talked with many writers and know they agree 1 
that this Agency can provide a tremendous service and protection to all writers. plete 
ee _ YOU ARE THE WHOLE KEY. If YOU subscribe, the organization will operate os | § it dc 
intended. If you do not subscribe, it can not effectively carry out its function. ciall; 
A MICROFILMED PROTECTION-ORGANIZED STRENGTH N.I 
ago. 
denc 
CENTRAL stud 
All writers and writer organizations. Send now and insure nitel 
CLEARING microfilmed protection for the originality of your work. sold 
ettes 
HOUSE WRITERS CENTRAL CLEARANCE AGENCY || “\: 
Room 510, Bond Bidg., 1404 New York Ave., N.W., | Washington 5, D. C. “ 0 
-¥ 
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What Makes 


Writing Ability Grow? 





EARNING MORE 
NOW THAN INA 
LIFETIME OF 
EMPLOYMENT 


“Within ten days after 
receiving my Certificate of 
Completion, I secured a 
position on a newspaper. 
After eight months, I 
changed to my present 
paper, the Wasco News, 
and am earning more than 
at any time in 36 years of 
steady employment. Need- 
less to say, I am grateful.’’ 
—Mrs. Christie Barrett, 
Box 193, Wasco, Calif. 





SELLS 95 
STORIES AND 
NOVELETTES 


“The introduction you gave 
me to your editor friend, 
resulting in my present 
assignment to do a com- 
plete novel for him monthly, 
is doubly appreciated, espe- 
cially since I finished my 
N. 1. A. training some time 
ago. Here is concrete evi- 
dence that interest in your 
Students continues indefi- 
nitely. To date now, I have 
sold 95 stories and novel- 
ettes to 20 national maga- 
zines.””’ — Darrell Jordan, 
P. O. Box 279, Friendship, 
i. 


F OR a number of years, the Newspaper Institute of America has been 
giving FREE Writing Aptitude Tests to men and women with literary 
ambitions. 

Sometimes it seems half the people in America who are fired with 
the desire to write, have taken advantage of this offer to measure their 


ability. 
What the tests show 


Up to date, no one who could be called a “born writer” has filled 
out our Writing Aptitude Test. We have not yet discovered a single indi- 
vidual miraculously endowed by nature with all the qualities that go 
to make up a successful author. 

One aspirant has interesting ideas—and a dull, uninteresting style. 
Another has great creative imagination but is woefully weak on struc- 
ture and technique. A third has a natural writing knack—yet lacks 
judgment and knowledge of human behavior. In each case success can 
come only after the missing links have been forged in. 

Here, then, is the principal reason why so many promising writers 
fail to go ahead. Their talent is one-sided—incomplete. It needs round- 
ing out. 

Learn to write by writing 


Newspaper Institute training is based on continuous writing—the 
sort of training that turns out more successful writers than any other 
experience. Many of the authors of today’s “best sellers” are news- 
paper-trained men and women. 

One advantage of our New York Copy Desk Method is that it starts 
you writing and keeps you writing in your own home, on your own time. 
Week by week you receive actual assignments just as if you were right 
at work on a great metropolitan daily. 

l your writing is individually corrected and criticized by veteran 
writers with years of experience “breaking in” new authors. They will 
point out those faults of style, structure or viewpoint that keep you 
from progressing. At the same time they will give you constructive 
suggestions for building up and developing your natural aptitudes. 

In fact, so stimulating is this association that student members often 
begin to sell their work before they finish the course. We do not mean 
to insinuate that they sky-rocket into the “big money,” or become 
prominent overnight. Most beginnings are made with earnings of 
$25, $50, $100 or more for material that takes little time to write— 
stories, books, articles on business, travel, sports, hobbies, local, club 
and church activities, etc.—things that can easily be turned out in 
leisure hours, and often on the impulse of the moment. 


Free to those who want to know 


If you really want to know the truth about your writing ambitions, 
send for our interesting Free Writing Aptitude Test. This searching 
test of your native abilities is FREE — entirely without obligation. 
You will enjoy it. Fill in and send the coupon. Newspaper Institute 
of America, One Park Ave., New York 16, N. Y. (Founded 1925). 
— by State of N.Y.) (Approved Member, National Home Study 

uncil). 


NEWSPAPER INSTITUTE OF AMERICA 
One Park Avenue, New York 16, N.Y. 

Send me, without cost or obligation, your Writing Aptitude 
Test and further information about writing for profit, as 
promised in Writer’s Dicest, May. 
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Writer's Digest ab sich 


EDITOR 1 Forum 


Richard K. Abbott 
13. Get Hep to the Teens, Margaret Oppen 


MANAGING EDITOR 17 The Trouble With Titles, Charles Willeford 


Richard Rosenthal 19 It’s Money in the Bank, Charlie Niehuis 


aneocsate maMagEn 26 The Summer Conference 
Florence Hoffmaster 28 Summer Conference Schedule 


32 New York Market Letter, Pauline Bloom 
ADVERTISING MANAGER 


Gerry Friedenn Kraus 39 Farm Vacations 


44 Writer's Market 
BUSINESS MANAGER 


Aron M. Mathieu 50 Radio-TV, Nancy Vogel 


56 Cartoonist Cues, John Norment 
Cover design: 


Donald Ashcraft 62 An Idea A Day, Frank A. Dickson 





Edited and published at 22 East 12th Street, Cincinnati 10, Ohio, Thirty-five cents a copy; $3.50 the yess $5.25 for two 
years; $3.50 the year in Canada and Latin America; $4.50 foreign. Subscribers sending change of should allow 
thirty days for change to take effect and send in the old address. Established 1919. 


AUTHORS 


OF BOOKS 


We are established General Book publishers for over thirty years, who offer you 
friendly editors and MS readers; able artists; punctual printers; general publicity 
work and newspaper reviews; cataloguing and distribution: circulars to the 
Author’s personal mailing list. 


If you have a typewritten MS on any subject-(30,000 words and up) you are 
cordially invited to submit it, with the complete certainty on you part that it will 
be read without delay, and of course, free. New and unknown authors welcome. 
We offer straight royalty when possible. Many titles are published on a subsidy 
plan, with higher royalty. If accepted, your book will be published promptly and 
adequately, otherwise your MS will be returned promptly. Write first if 
you prefer. 


DORRANCE & COMPANY 
(Publishers since 1920) 

DEPT. W.D. 131 NORTH 20th STREET 

PHILADELPHIA 3, PENNSYLVANIA 
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Apply Now 
Dear Editor: 

With the expansion of my publicity syndicate 
to include more than the Intermountain States, 
I need a considerable number of facile-writer 
associates in all other areas. I will be happy to 
take applications from newer writers, but the 
nature of my business requires that an associate 
is able to write consistently and keep up a 
daily flow of work. 

All applications must consist of a 3x5 index 
card, with the applying writer's name, address, 
and phone number in the upper right-hand corner 
and all other pertinent data of their writing 
background or experience on the balance of the 
card. The writer must enclose a stamped, self- 
addressed envelope to receive further informa- 
tion on our requiremenets. 

To writers that become associated with us, 
we will supply complete information and refer- 
ence material on this type of material, so that 
whether or not they have ever done publicity 
work before they may apply. 

Vince Harpinc 

Vince Harding & Associates 
Box 461 (154 So. 4th St.) 
Tooele, Utah 


Well on the Way 
Dear Editor: 


I spent today watching Columbia Pictures 
Corporation shooting the first few reels of a movie 
which will bear my name as the author. And, as 
I watched pretty Betsy Palmer playing my heroine 
and Joseph Lord playing the heel, I couldn’t help 
but think of the things which have happened to 
me since I picked up my first copy of wRITER’s 
DIGEST. 

Actually, it wasn’t the Dicest but a battered 
copy of the 1950 writeR’s YEAR BOOK, which 
inspired my first piece. I had never thought of 
writing before, but after reading John B. Mac- 
Donald’s article, “Professionally Yours,” in that 
issue, I got started. Using his article as a Bible, I 
followed his suggestions. 

Using that piece as a guide, and supplementing 
the knowledge learned with every issue of DIGEST 
or YEAR BOOK published since, I have been able 
to chalk up over 200 sales. I’m mighty proud of 
that, and mighty grateful, too. 

Thinking back over these six years, I can re- 
call how I was so hestitant about sending off my 
first few pieces, how thrilled I was when I sold 
my first piece to Noah Sarlat at sTaG, as a re- 
sult of your market suggestions. I can remember, 
too, how my sales started to pick up and how the 
years 1953-54 went by without a single rejection. 

From a guy who is somewhere along the road, 
please accept my grateful, sincere and heartfelt 
thanks. 

Pat MICHAELS 
9702 Gilbert Street, 
Anaheim, California 





SUDDENLY 
IT'S TOMORROW 
The Tomorrow You've Been Dreaming About 


ARE YOU REALIZING YOUR DREAMS? 


IT'S NOT TOO LATE 


Enroll now in the Pauline Bloom Workshop for Writers 
and prepare for tomorrow’s successes. One sale to a 
secondary market can pay for your course and start 
you on your way as a writer. 
“Your criticism was just like a course in short 
story writing. It was a reat op to me.’ 
eiffer. 


CRITICISM SERVICE 


Have you a problem story? Miss Bloom can tell you 
not only what’s wrong, but what to do to make it right. 
$1.00 per thousand words, $5.00 minimum per ms. 75c 
Goumne words for scri oo of 25,000 words or more. 

addressed envelope should 





ee a i ms. 


GET IN ON THE GROUND FLOOR — TODAY 


PAULINE BLOOM WORKSHOP FOR WRITERS 
60 Plaza Street-D, Brooklyn, N. Y. 


Licensed By New York State 


I'd like to know more. Without obligation please tell 
me about your step-by-step help. 


Address. 





Name 














YOU CAN MAKE 
EXTRA MONEY WRITING! 


We guarantee can produce fillers, trade journal articles, 
photo-stories, cature re articles, and material for outdoor, 
action magazines, and get fast. checks and bylines. Send today 
for ee. 3,000 “word illustrated folder and learn how to ‘ 

sell.’’ 


THE NON FICTION PRESS 
Dept. S, Box 1008 Glendale, Calif. 








YOUR MANUSCRIPT TYPED FREE 


if not done as PROMPTLY, and as NEATLY as you would DO IT 
YOURSELF, ca Corrasable Bond Paper, 5 ~4 Preferred. fy 
GUARANTEE J ~ane been a See, eerints for 
ten_ years. Ming rrectio: if ssesived. wn SPECIAL FrFER 
ONE TIME ba # Any. 8 Le WRITER. Send Two , scripts of 
= same approximate ists and I will t ne FREE. 
er. acceptable. THIS THIS IS AN INTRODU ORY OFFER, AN 
50c per ~ sol words, plus postage 
MISS GRACE EVELYN LEACH 
240 SARGENT STREET VIDOR, TEXAS 
—_—— 











LET ME SEE YOUR NOVEL 


Perhaps it needs editing, criticism or 
revision. $5 will give you my evaluation 
of it. 


Criticism of short mss. $1 per 1,000 
words, minimum, $5. Free information. 


KATHRN BEMIS WILSON 


225 Fairview Ave. SY 9-8666 
South Pasadena, California 
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SMLA, which places over 6,000 manuscripts of all types for its clients each year, includes many 
hundreds of book- -manuscript sales in this total. Some typical books placed by SMLA are shown above. 
We'll be happy to see—and sell—some of your material. 


SERVICE if your material is salable, we'll sell it to the best possible markets at best possible rates, 
and cover sales of additional rights throughout the world. If your material is unsalable as it stands but 
can be repaired, we’ll give you detail-by-detail advice on how to repair it, so that you may, without 
additional charge, return it to us for sale. And if your material is completely unsalable, we’ll tell you 
why, and give you specific advice on how to avoid those errors in future material. We report within 
two weeks. 


TERMS PROFESSIONALS: If you are selling fiction or articles regularly to national magazines, or 
have sold a book to a major publisher within the past year, we'll be happy to discuss handling your 
output on straight commission basis of 10% on all American sales, 15% on Canadian sales, and 
20% on British and other foreign sales. 


NEWCOMERS: As recompense for working with beginners or newer writers until you 
begin to earn your keep through sales, our fee, which should accompany material, is five dollars per 
script for scripts up to 5,000 words, one dollar per thousand words for additional thousands and final 
fraction (for example, seven dollars for a script of 6,895 words). $25 for books of all lengths up to 
150,000 words, $50 for books over 150,000 words; $5 for 15-minute television or radio scripts, $10 


for half-hour scripts, $15 for one-hour scripts, $20 for hour-and-a-half scripts; information on stage, 
syndicate, and other types of material on request. 


YT] SCOTT MEREDITH LITERARY AGENCY, INC. 





580 FIFTH AVENUE, NEW YORK 36.N.Y. 





Comment on Scott Meredith’s best-selling book, WRITING TO SELL: 


the author knows pretty much everything there is to know about the writing business, 
and in this book covers the field thoroughly . —The New York Times 


Order your copy from your local besheniier, or directly from the publishers, Harper and 
Brothers, 49 East 33rd Street, New York 16. 3.00. 
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By Margaret Oppen 


Hep To The Teens 


A two-year-old market that is in need of some 
good material and how to write for that market 











AN Dic Ir. There’s a new market for you. The teenager, with nine 
M billion dollars a year burning the pockets of his blue jeans and ivy 
leagues, is now a magazine consumer. A new line of magazines is being 
published just for these affluent adolescents. 

New they are—and different. There have long been magazines for 
high-schoolers—sEVENTEEN, BOY’S LIFE and AMERICAN GIRL. The new 
ones resemble these about like rock ’n’ roll resembles the fox trot. 

At first glance, some of these new publications look like Trash with a 
tall T. Yet a careful reading will reveal nothing unwholesome in the 
entire lot. They’re just in a different key—tuned to the times. 

The slant is new. Some titles will convey the idea: pic, HEP CAT, 
MOST, COOL, HIP. These are all teen slang for wonderful. That’s the 
pitch: teenagers are the greatest. Teenagers are important. 

In a few of the magazines there is almost a tone of defiance. They 
seem to shout, “Don’t blame us all for the crimes of a few. Most teens 
are terrific.” 

Is that unusual? Don’t the housewife magazines suggest that the 
homemaker is the core of the civilization? It isn’t unusual for a magazine 
to want to make its readers feel good. 

The influence to be good is there—very subtle, though. Don’t expect 
to preach the kids a sermon. And as you would expect, “writing down” 
is taboo. It’s all right to make a point, but it must be made in the 
reader’s mind and in his own language, not in tones of Authority. 

The writing is on a teenage reading level. That means sentence struc- 
ture and vocabulary that young readers can understand. The important 
difference, however, is that they must not sound like anything adult. It 
must sound like the teenagers’ own voices, using their language. The 
range is from informal to a bit jazzy. 

Teenagers are not just like adults, only younger. If they were, there 


13 

















would be no need for special magazines. 

These new magazines slant to them as 
they are a different group with interests 
and problems of their own. 

Adults find it easier and more pleasant to 
fancy themselves younger than to picture 
themselves older. Young people are just 
the opposite. They are impatient to be 
older. The sophomore wants to be like 
the seniors that look so smooth. The seniors 
are impatient for college life or the job 
after graduation. 

A 14-year-old will enjoy stories in which 
the main characters are 17, but don’t expect 
the 17-year-old to have any time for “kid 
stuff’ about 14-year-olds. 

Therefore, if the magazine is slanted for 
the 13-to-18 age group, use characters in 
the 17-to-18 bracket, even though the situ- 
ations might happen as readily to 14-year- 
olds. 

The February issue of DATEBOOK has an 
article on “How to Refuse a Date.” It is 
equally applicable to girls that date, those 
that wish they did, and those too young. 
The first group needs the answer now. The 
others wish they did, and read it just as 
avidly. 

Teenagers are intensely interested in dat- 
ing and being popular. Dancing, cars, 
sports, movie stars, popular records, and 
disc jockeys are really important. 

They worry about getting rid of pimples, 
being more attractive, getting along at 
home and school. The future is a puzzle 
and a little frightening. Will they succeed 
at job or college? Will they marry happily? 
Will they be able to live up to their par- 
ents—and their own—expectations? How 
will the military service affect their job/ 
college/ marriage? World tensions, income 
tax, and falling hair are as remote to them 
as selling to THE SATURDAY EVENING POST 
is to me. 

If you think the teenagers are a mess and 
a menace, this isn’t your market. But if you 
can write for teenagers without sounding 
like a parent or a teacher, you'll find the 
editors willing to buy. A beginner can sell 
if he can get the right slant. I did. 


Because this is entirely new kind of writ- 
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ing, the editors are cooperative and en- 
couraging. When they must reject a manu- 
script, they'll often send a letter explaining 
the reason and outlining their present needs. 

The rates of payment are too low to at- 
tract the names, high enough to encourage 
the beginner. 

There are also enough of these magazines 
to give the writer some range. If one rejects, 
there are plenty others to try. 

Reading the magazines help you see what 
they want and get acquainted with the 
individual styles. To help you start, here 
are the magazines with rates, requirements, 
and some comments direct from the editors: 

*TEEN, 5959 Hollywood Blvd., Los Angeles 
28, Calif. This monthly is edited by Charles 
Laufer. Less than a year old, ’TEEN is under- 
going some changes in slant. Responding to 
reader demand, it is now carrying more 
“fan” material and is slanting more toward 
the feminine readers 13-19 year old age 
groups. They print two stories per issue and 
prefer them to be about 1,500 words long. 
Rates for fiction and art are up to $300 
per story and read by Dick Riggins. Non- 
fiction pays up to $150-200, no length 
stated. All of the fashion features are pre- 
pared by the staff, as is half of the material 
on beauty and entertainment stars. How- 
ever, Mary Jo Clements, Feature Article 
Editor, wants picture news stories; and any 
picture article that would be entertaining 
to the teenager. Payment for these is $100, 
and up. Photos should be 5x7 or 8x10, and 
$10 is minimum pay for pix. Cartoons bring 
$15 per panel. The writing style may be 
breezy or informal, almost adult. Mr. Laufer 
says, “’TEEN is interested in any articles 
that will stimulate or entertain teenagers. 
Prices vary according to size and quality.” 
He pays on acceptance. 

DIG, a monthly edited by Lou Kimzey, 
receives contributions at Box 550, Holly- 
wood 27, California. Offices are at 5051 
Sunset Blvd., Hollywood 27. “America’s 
Largest Teenage Magazine” is also one of 
the oldest. Labeled “For teenagers only,” 
DIG is written in the teens’ language. Articles 
on movie stars and popular singers are 
featured, but an editor says, “. . . we have 
always tried to . . . emphasize the average 


teen . . . we despise featuring movie stars 
but have had little choice because of de- 
mand. We are definitely not a fan magazine 
and avoid that approach whenever pos- 
sible, .. .” 

“The magazine is subscribed to by four 
city-school systems and seven probation de- 
partments who read it faithfully for an in- 
sight into teenage thinking. pic is definitely 
accepted by parents as approval reading 
for teens. Its whole approach is to be 
original, to lead the field rather than fol- 
low. Therefore, we are interested in any- 
thing other than the stereo. 

“Since the issues are slanted just for teen- 
agers, writers should treat them as friends 
or equal and never write down to them; 
always give the teenager credit for having 
taste. 

“Our free-lance market includes the fol- 
lowing: one piece of fiction a month, pre- 
ferably short-shorts, maximum 2500 words. 


“The bulk of material needed is non-fic- 
tion, such things as new fads, new gim- 
micks, what’s happening with teens in a 
particular city. No trite subjects such as 
Rock ’n Roll parties unless given a fresh, 
new slant. Maximum length on articles is 
3,000 words. 

“Taboos are the obvious ones such as sex. 
We'll print anything in good taste. One 
special point: If a writer has never used 
his talk, don’t attempt it. It isn’t a prere- 
quisite for a sale, is only used occasionally 
throughout the magazine, and is corny 
when injected into a story per se. Don’t 
use language above the average teenager’s 
comprehension—words like idiosyncrasies 
would evade them completely. We’re strong 
for good Anglo-Saxon words, short and to 
the point. 

“Concerning personality features on Hol- 
lywood celebrities, pic will use non-fan mag- 
azine articles on personalities, nothing 
“goody-goody” and the presentation should 
have a fresh slant, such as the frank ver- 
batim interview on Elvis Presley in the 
May issue. This same issue is representa- 
tive of the type of magazine we’re having 
from this point on; we’re adding more 
humor and gimmicks. 

“Our main concern is in selling maga- 
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zines. Any article, if spectacular and dif- 
ferent, will get a sale every time. Our basic 
rates are 3c a word, but, and this is im- 
portant, there is no limit in price if it’s out- 
standing. Price is no object, as long as it 
sells mags. Writers shouldn’t shy away 
from controversy. DIG is on the teenager’s 
side in most cases; however, we won’t take 
their side if they’re in the wrong. 

“We like to see queries on article ideas. 
If it is something vital and hot, send a 
brief outline. We prefer to work on an 
outline basis. For a prompt reply, enclose 
a return postcard for editorial comments. 

“At present, we have a large backlog of 
cartoons and are using what we have on 
hand. pic uses many photographs, places 
lots of emphasis on the visual. The same 
requirements apply for photos. The editor 
is highly critical and will only consider 
glossies of a high professional quality. We 
use many photo stories and are constantly 
on the lookout for unusual pictures. If it’s 
outstanding, we'll it. Our rates for pix 
run from $10 a photo to $50 a page. 

“For return of mss. and photos, be sure 
to enclose a stamped, self-addressed en- 
velope, postcards for immediate replies.” 

MODERN TEEN is another Kimzey publi- 
cation, but younger. The offices are the 
same, but contributions go to Box 2629, 
Hollywood. Also labeled “For teenagers 
only,” MODERN TEEN is another non-fiction 
monthly. An example of Kimzey-printed 
style; an informal article on haircuts and 
barbering, past and present, is titled, “Guys 
Have Flipped For Clips.” 

HEP CAT is published bi-monthly by Press 
and Television News Co., 166 West 72nd 
St., New York 23. Fan material is the big 
feature here, but editor Robert Fischer 
reports that he is in the market for both 
fiction and non-fiction in breezy, informal 
teenage language. Words like “cat” and 
“keen” appear more in titles than in con- 
tent, however, The mood is still pro Elvis. 

COOL is another bi-monthly by the same 
people, same requirements. 

MOsT and Hip are also Fischer’s, but 
quarterly. The same style is used. Both use 
non-fiction; fiction is just used in MosT. 

TEENAGE TIMES and TEENAGE DIGEST are 
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Fischer-published quarterlies, less jazzy. 
Fiction and non-fiction are used in both. 
Most Publications, Ltd., 166 West 72nd 
St., N. Y. 23, is another Fischer enterprise. 
Here, three more quarterlies are all aimed 
at the distaff side. BEAUTIFUL GIRL uses 
informal non-fiction for women 13 to 40. 
CHIC AND TWENTY is a little more formal, 
uses non-fiction for women 20 to 30. Both 
fiction and non-fiction are wanted for 
YOUNG WOMEN’S REVIEW, informal style. 
DATEBOOK will be four issues old when 
the June number appears. Published bi- 
monthly by Young World Press, 71 Wash- 
ington Place, New York 11, N.Y., pDare- 
BOOK is edited by Art Unger for girls 13 to 
18. Mr. Unger needs both fiction and non- 
fiction. Lengths preferred are 1,500 words 
for fiction, 1,000 to 2,000 for non-fiction. 
Rates for both are $50 to $100, on accept- 
ance. The requirements here are unique 
and best explained by Mr. Unger: “DatE- 
BOOK feels that the 13 to 18 years are nor- 
mal problem years and we try to help girls 
cope with these problems using the people 
and facilities which are normally at their 
disposal—their parents, teachers, ministers, 
guidance counselors, etc. . . . this material 
must be presented in an entertaining and 
pleasurable way. . . . We feel that in order 
to be completely successful . . . we must get 
the total acceptance of the teenage girl. . . . 
Too much parental and authoritative ap- 
proval, openly displayed, and we cross the 
line into the “they” classification; and we 
want to remain an “us” magazine of the 
teenage world. The type of fiction which we 
want and which we find very difficult to 
obtain is the “day I grew up” kind of ma- 


terial. . .. We are looking for sensitivity and 
understanding . . . written in the first per- 
son . . . for reader identity.” If a script is 


not being considered, it is promptly re- 
turned. Those being considered may be 
held a month or two. A postal card enclosed 
with a ms, guarantees an interim report. 
Payment comes with the acceptance. 

MISS is a new fashion quarterly published 
by Pines Publications, Inc., 10 E. 40th St., 
N. Y. 17. The spring issue is No.2. The 
slant is more formal; in the style of sEVEN- 
TEEN and MADEMOISELLE. Query. 








lhe Trouble with Titles 


By Charles Willeford 


How to use negativism, alliteration and mysticism in title construction 


VERY WRITER has troubles with titles, 
from the professional with twenty years 
behind the typewriter, down to and includ- 
ing the teenager who gives her 12th Grade 
theme the inspiring heading: “Last Days At 
Holly High.” And yet, very little has been 
written about titles and titling. Mainly, be- 
cause no one has ever been able to devise 
an infallible method for determining the 
best title for a particular piece of writing. 
Against all advice, James Jones chose 
“From Here To Eternity” (from the Whif- 
fenpoof Song) and his book became a best 
seller—not because of the title, or in spite 
of the title—but due to the content of the 
novel. However, as you will see in a moment, 
this title fits into my infallible system like 
a period at the end of a sentence. 

What then, you may ask, constitutes a 
good title? To be good, a title must contain 
one, or a combination of these three 
components: Negativism, Alliteration, Mys- 
ticism. 

An old story, but worth repeating here, 
tells of a novelist with a completed book 
but without a suitable title. 

“Why don’t you call it, ‘Flags And 
Bugles”” his editor suggested. 

“But there’s nothing in the book about 
flags and bugles,” the unhappy author 
protested. 

“That’s even better,” the editor said. 
“We'll call it, ‘No Flags, No Bugles!’” 

I discovered the negativism in titles by 


accident. I emerged one evening from my 
study and discovered my wife curled up 
with a book on the sofa instead of in the 
kitchen where she belonged. 

“What are you reading?” I asked her. 

“Nothing,” she said. 

As a novelist I immediately become 
enraged. “What do you mean; nothing? 

Smiling in that superior way that wives 
have, she held up the book for me to see 
the title. It was “Nothing,” a novel by 
Henry Green. 

This was a superb example of negative 
titling. My subsequent investigations proved 
beyond a doubt that publishers drool over 
negative titles. The list of best-selling books 
in this category is astounding—Never 
Come Morning,” “No Pockets In A Shroud,” 
“No Exit,” “Rebel Without A Cause,” 
“Malone Dies”’—the list is interminable; 
novels, plays, biographies, mysteries, culmi- 
nating in the book which has been on the 
best seller lists for months: “Where Did You 
Go?” “Out.” “What Did You Do?” “Noth- 
ing.” 

My first published novel bore the title, 
“High Priest Of California,” and had a 
comparatively modest sale of only 55,000 
copies. If I had called it “Low Priest Of 
California” the sales would have been 
doubled. But alas, I didn’t know, I just 
didn’t know. . . 

Let us examine Alliteration. I was hard 
put to understand why Grace Metallious’ 
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publishers changed the title of her book 
from “The Tree and The Blossom” to 
“Peyton Place.” Certainly “Peyton Place” 
sounds dull, even with the alliteration. 
Again, quite by accident, I discovered the 
reason. A short pamphlet I was reading on 
the training of parakeets provided me with 
the clue. The letter ““P” is the easiest sound 
for a parakeet to pronounce. The proof of 
“Peyton Place” is to compare it with the 
title, “Glock, Vt.” What parakeet could 
pronounce that? Good alliteration is hard 
to beat—look at “Anthony Adverse.” 

Despite the huge volume of sales racked 
up by “Anthony Adverse,” names of persons 
are the weakest titles an author can use. In 
either fiction or non-fiction, avoid name 
titles like poison. “The Far Side Of Para- 
dise,” with its subtitle of A Biography of 
F. Scott Fitzgerald, was a best seller, and is 
good example of the punch and duck 
technique. 

If the biographies of famous people only 
have a limited appeal, what chance does a 
fictious name have? “Herman Smith,” a 
novel by Myrtle Glick, will hardly cause a 
run on the nearest bookstore. But suppose 
young novelist Glick puts a little thought 
into the title and called her book Sodomite 
Smith! 

Do you see how a little judicious alliter- 
ation can improve a title? 

And now the third component: Mysticism. 
Let your imagination soar and you will 
really come up with something. In a Paul 
Ellerbe seminar on short story writing I 
attended a few years ago, a middle-aged 
female writer turned in a story entitled, “In 
Louisiana Last Summer God Dipped My 
Wings In Oyster Shells.” Mr. Ellerbe sug- 
gested a shorter title and the following week 
she came up with a perfect example of 
mysticism in titling: “God Dipped My 
Wings In Oyster Shells.” I do not believe I 
have ever heard or read a more beguiling 
title. Perfectly meaningless, perhaps, but 
is there an oyster anywhere who wouldn’t 
read at least the first paragraph after seeing 
a title like that? 

Negativism. Alliteration. Mysticism. These 
are the key words to good titling. If you 
could combine all three components, you 
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could make a best seller out of a how-to 
book on raising Key lime trees! 


I have always been fond of titles with a 
double meaning. For the first time in my life 
I had an idea for a private eye novel. I 
wrote it and I was proud of it, chiefly be- 
cause I had never written anything like it 
before. The manuscript, however, remained 
on my desk while I racked my mind for the 
perfect title. After two weeks I finally got 
it: “Death Finds A Lover!” I typed a 
cover page and mailed the novel to my 
publisher. 

That’s right, you guessed it. The title 
was changed by the publisher and issued 
as “Wild Wives.” No. I don’t know why. 
And because I still have the same publisher 
I refuse to guess even on these pages. All of 
the publishers are strange people. Why do 
they feature semi-nude blondes on dust 
jackets when the heroines inside are semi- 
nude brunettes? 


Unless your name is Ernest Hemingway, 
the title you stew over will be changed more 
often than not. There are many reasons. A 
strong protest from an illustrator, for in- 
stance, claiming that your title detracts 
from his four-color layout of a girl tied to a 
tree being whipped by six gorillas is enough 
to change your title. At any rate, you won’t 
know about the change until your story is 
published, and by that time you will have 
spent the check, As a craftsman, however, 
your title deserves as much consideration 
as your story; suppose the editor does use 
it? Your name will be right beneath it. 


I sincerely regret that I cannot tell you 
why the reading public likes negative and 
alliterative phrases, or why people buy 
books with titles they do not understand. 
Maybe they hate them, for all I know; 
it could be that the authors themselves are 
the only people who like such titles. The only 
thing I know for certain is that the titles 
containing the components I have illus- 
trated have been consistent best sellers. 


Don’t you think it strange that the best 
selling “The Day Christ Died” has been 
written and published when no one has 
gotten around to a treatment for “The Day 
Christ Was Born”? 
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It’s Money In The Bank 


by Charlie Niehuis 


How a pro constructs a book 


” RITE YOURSELF a book, Charley. It’s 


like investing in a bond,” advised 
Oren Arnold, dean of western writers. 

A book? About what? 

I was selling stories to outdoor magazines. 
To make a buck, all I had to do was go 
shoot one, take pictures and dream up a 
story about the hunting experiences in- 
volved, and I had meat in the freezer and 
money in my hand. 

So, why write a book? 

For twenty years, I chased packs of 
hounds trailing ’coon, mountain lions and 
bear, on foot, on horseback, on mules, and 
a couple of times on hands and knees crawl- 
ing out of some deep canyon. 


A forty-pound pack on my back, contain- 
ing two or three cameras, enough film for 
several hundred black and white negatives 
or color transparencies, chuck and bedroll 
had become part of my life. 

I had risked a clawing from a mountain 
lion. I stood under a pine tree and kicked 
out space for myself in the middle of a pack 
of howling hounds to photograph a wounded 
bear coming down to do battle on the 
ground, All this, to get the “key shot” to 
illustrate an outdoor story. 

Each story, represented days on the trail, 
in a saddle, being cold and wet or blistering 
hot and sunburned. Then more hours at a 
typewriter or in the darkroom. After this 
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the stories appeared in a magazine, on the 
newsstands for thirty days, and then were 
gone. 

But, I was completely happy, doing 
exactly what I wanted to do... until my 
knee, which I wrenched on a ’coon hunt, 
gave out. 

Another thing—I was beginning to have 
trouble keeping up with some of my younger 
hunting and fishing companions, and some 
of them suggested, tactfully, that I might 
like to spend the next day in camp, doing 
the cooking! 

About then, Jim Kjelgaard, author of 
thirty or more juvenile books, moved to 
Phoenix! 

It wasn’t long ’til Jim asked, “Why don’t 
you write a book?” There it was again, the 
same advice Oren Arnold had given me 
fifteen years before! “Books are money in 
the bank. You draw the interest every six 
months!” 

Jim Kjelgaard needled me every day in 
true western style until I gave up and be- 
gan to think about doing a book. 

I began taking out my experiences, look- 
ing at them, trying to fit them together. It 
seemed hopeless. It was comparable to 
dumping a jig-saw puzzle—several puzzles 
all mixed up, in fact—onto a table. There 
seemed to be just a lot of pieces. Some fit 
together, some didn’t seem to belong any- 
where. Yet, all the pieces of experience 
were familiar and interesting to me. 

For, the one thing I have learned to do 
in twenty years of stringing words together 
in order to make a living is to write about 
the things I do, enjoy doing, and about 
the things that interest me. I’ve never yet 
laid a hunting story in Africa, I’ve been 
on every hunt or fishing trip I’ve written 
about. 

But, once in a while something else does 
come along which interests me, and which 
excites me enough to explore its story pos- 
sibilities. 

One of these was when I heard Charles 
C. Bernstien, Judge of the Superior Court 
of Maricopa County, speak to a men’s 
group of the First Baptist Church about 
his Teenagers’ Traffic Attitude School. It 
was an interesting talk about how juvenile 
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traffic offenders coming to his court were 
required—in lieu of paying a fine, or losing 
their driver’s license—to attend night classes 
in safe driving. Every traffic offender, on 
completion of the course, had to spend one 
night riding with the Arizona Highway 
Patrol answering calls of auto accidents. 

The story, “Help Your Teen-Age Driv- 
ers,” was a natural for BETTER HOMES AND 
GARDENS, May 1953. 

This led me to the Maricopa County 
Detention Home where I sat in on hearings 
and followed the investigation of cases. 

Back in a far corner of the home was 
“solitary.” The cell was a steel tank about 
eight feet long, seven feet high, six feet 
wide, with a locked steel door, which was 
solid except for a three-by-eight-inch slit. 
The room had a single light, set flush with 
the ceiling and shielded by a wire-rein- 
forced glass to keep the inmates from break- 
ing it. I understood the light burned day 
and night. There are a toilet, a wash basin 
and two bunks in the room—and, usually, 
two boys. 

As the yard superintendent and I ap- 
proached the steel door, a pair of wild, yet 
beseeching blue eyes appeared at the slit, 
acompanied by frantic, heavy pounds on 
the metal door. 

“Mr. ——————_! Get me out of here! 
Please! My P. O’s (Probation Officer) for- 
got about me.” 

The boy, just under eighteen, was a 
young brute of a man already. He was in 
solitary for fighting, whipping the other 
boys into line and becoming “boss of the 
play yard.” This is the procedure in poorly 
supervised jails and prisons for adults, where 
the strongest, meanest and toughest crim- 
inals fight their way to the top and control. 

But as the incorrigible was pleading with 
the yard officer for his release, I could see 
through the opening and under the first 
boy’s chin, another boy sitting far back in 
the cell. 

I knew this second boy! He had been in 
a Cub Scout Pack of which my wife had 
been Den Mother. He was a clean-cut, 
intelligent-looking boy, the only son of a 
divorced couple and was living with his 
mother in Phoenix. She was an active 








Communist. His father was a newspaper 
editor in Chicago. His greatest desire, re- 
peatedly expressed in interviews with his 
probation officer, psychiatrists and other 
social workers was, “to have my father take 
me hunting and fishing.” 

These bits from my memory file stood 
out sharply and clearly, so much so, that I 
knew they were somehow going to be a part 
of the book Jim Kjelgaard was hounding 
me to write. 

There was another recollection. 

This was of Georgie Daniels, a sixteen- 
year-old lad had been employed as a beaver 
trapper for the Arizona Game and Fish 
Commission. 

Georgie was as rugged and capable an 
outdoorsman as I have ever met. When I 
first saw him, he was standing in a boat 
floating down a part of the Colorado River 
that adjoins the Topock Slough, a wild 
and remote marsh. Overhead, a wavering 
string of geese yelped their way across a 
winter sky. Coots swam away from in front 
of his drifting boat. 

George, quiet, confident and capable 
excited me with stories of his experiences 
as a beaver trapper for the States of Arizona 
and California. 

A story that resulted from an interview 
with him was “Beaver Trapper,” published 
in the OPEN ROAD for Boys, November 1949. 

The two memory pictures merged. George 
had to be the boy-hero for the book, doing 
everything the poor, misguided and for- 
gotten boy I had seen in solitary in the 
juvenile detention home wanted so very 
much to do. 

The first two pieces of the puzzle fitting 
together gave me what I needed for a start, 
and an ending. I now had a boy-hero in 
a difficult situation, possessing a true moti- 
vation for becoming something else. 

But there was still another fragment— 
that of an old man of 83 years, confined 
in the bull pen on the third floor of the 
Yavapai County jail. He was jailed for 
assault with a knife. He was a hard, unfor- 
giving man, who carried the name of “Dy- 
namite Joe.” He acquired this in his youth 
by putting a few sticks of powder under a 
rival’s house and blowing it up! As vin- 
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dicative and as unyielding as Dynamite was, 
he was not without a better side. He would 
reach up as high as he could on the bars 
of the bull pen and pull himself up until 
he could look across the catwalk and out 
of the third story window, bringing the 
corner of the plaza into view. When his 
arms gave out, he would lower himself to 
give the other prisoners a report of the 
color of the trees, the sky, the lawn and the 
number of cars and people that had passed 
the intersection while he had been able to 
watch it. 

This I had to get into a story; it was so 
real. 

Even though I had not yet written a 
line I knew I had some stiff competition 
for the attention, the time and the mind of 
my potentional readers, who would I hoped, 
be the buyers of the book. Although words 
were already coming to mind and stringing 
themselves together into a lead, I deliber- 
ately suppressed the desire to begin actual 
writing until I had my lead characters 
firmly fixed in mind. 

So, first I prepared a file designating it 
“Beaver Trapper,” as a working title. The 
first sheet of paper that went into it looked 
like this: 

Gill Webb: age 17%. (George Daniels.) 

Complexion: brown hair, blue, eyes, tan- 
ned from living out-of-doors. Even teeth. 
Build: five feet, eleven inches tall. Stringy 
at the beginning of the book, but will fill 
out and mature towards the end. Physically 
very strong and resiliant. Mannerisms: 
quiet, but inclined to lie, from force of 
habit. Retiring and shy. Dress: wears Levit’s, 
Stetson hat, leather jacket. His clothing 
show age and wear. Schooling: grade school, 
and three and a half years of high school. 
Ambitions: vague, because the things he 
likes to do, to hunt and fish and live out- 
of-doors, do not seem to have any future 
that is worthwhile. 

I then prepared a second sheet. It was 
labeled. 

Brant Murphy: age 45. 

It contained similar information, and 
I even went so far as to include the true 
background of a game ranger friend. He 
had been in his youth, a lightweight fighter, 
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a bareback rider in rodeos, a policeman, a 
speedboat racer, a master sergeant in World 
War I. 

As each new character for the book came 
into mind, I searched my memory for an 
individual who would have or could have 
fit the part in real life. I went back to my 
experiences as a bellhop in the Hotel Roose- 
velt in Cedar Rapids, Iowa, in the late ’20’s, 
for the villain in the book. A bootlegger, 
rum-runner and gangster coming out of 
Chicago, who made regular trips down 
through Minnesota, Iowa and into Illinois 
with loads of contraband liquor became the 
contraband fur buyer in the book. He was 
ambitious . . . too much so! 

The more I thought about the main 
characters, how they would act, speak, 
dress, the more clearly they appeared in 
my mind. 

I prepared a “dope sheet” for each one. 

Even after the actual writing of the book 
began, I took these sheets out from time to 
time, to add bits of information about the 
character: new mannerisms, articles of 
dress, height, stature, posture and more and 
more details until the character became 
someone I knew very well, and with whom 
I was having daily contact. 

By the time I actually began writing, the 
characters were beginning to act like real 
people, with wills of their own! 

The boy-hero (under 18 years of age, a 
minor and therefor a charge of the juvenile 
court) had moved out into the bull pen of 
a county jail for adults. His longing for the 
out-of-doors made him reach high on the 
bars and pull himself up so that he could 
see the tree on the corner of the plaza. The 
sight of this would remind him of the past 
and convey to the reader the idea that he 
was looking and waiting for something. 

The opening scene causes young readers 
to have sympathy for my boy-hero; reader 
identification. 

The leaves of the trees, which I saw 
through the eyes of my boy-hero, turned to 
fall colors, indicating a passage of time. 
And, his being in jail and having been there 
for some time raised questions in my mind: 
Why was my hero in a jail for adults? 
What did he do wrong? 








As I supplied the logical answers to the 
questions I was asking myself, the story 
began to take form. The next scene auto- 
matically moved into the chambers of a 
judge of a Juvenile Court, with which I 
was familiar. 

Any story, novel, short story, article, news 
story has to have a reason for being. There 
must be a peg to hang it on, a vehicle to 
carry it, a direction. 

Again I sorted through my experiences. 
Two subjects interested me greatly at the 
time: the beaver trapping, transplanting 
and management program conducted by 
the Arizona Game and Fish Commission, 
and desert bighorn mountain sheep. 

Either subject has romance, excitement, 
adventure. I had already written about 
them, and knew the subject. 

I settled on beaver management, perhaps 
because I knew it a little better, and per- 
haps because I associated my two leading 
characters more closely with this work. 

But now another thing began to bother 
me. I have a strong conviction that a writer 
owes something to his readers, that even 
in a fiction piece he is under an obligation 
to give accurate information about the sub- 
ject he uses as a basis for telling a story. 

One of the things that impressed me 
most while working as Director of Inform- 
ation for the Arizona Game and Fish Com- 
mission was the continual flow of letters 
from boys, and girls, inquiring about various 
wild animals and birds. Many of the boys 
asked the question, “How can I get a job 
with the game department, or the forest 
service or some work with an outdoor back- 
ground?” These letters came into every day, 
singly and by the dozen. 

So, if I was to write a book, I could per- 
haps supply some of this information. 

The more thinking I did about the book 
and about the characters and their reason 
for being in the book, the more the whole 
idea expanded. 

Up to the time Jim Kjelgaard choused 
me into writing a book, I had written less 
than half a dozen fiction stories. These were 
all short stories. So one of the biggest 
mental obstacles confronting me was, how 
was I going to write a book of fiction? 


But to my great surprise, I was soon 
visualizing a play. My characters were 
moving in and out of different scenes, 
thinking, being frustrated, meeting problems 
and overcoming them. And suddenly I 
realized that I was writing a report of what 
was taking place—the same thing I had 
done hundreds of times before in relating 
the happenings of a fishing trip or hunting 
expedition! In fact—and this isn’t a cloud 
of “corral dust”—I became so interested in 
what was going on I could hardly wait to 
write the next scene to find out what was 
happening next! 

Too, as the book progressed, I found my- 
self writing reminders—notes to myself— 
about little bits of business that should be 
woven into the story. From time to time, 
I pulled some of these out and expanded 
thern—and, without conscious effort on my 
part, the book began to organize itself into 
chapters and a working outline. 

Soon my file was full. 

While some of these notations expanded 
themselves, others just remained “bits of 
business.” 

These bits of business, or plants dropped 
into a story at the beginning, are extracted 
later at the end of the book. 

These make for a tight story—a solid 
plot. 

To illustrate: I put a dog inthe book, for 
a number of reasons, but mainly because 
I think every boy should have a pet of some 
kind, preferably a dog. I put a Labrador 
Retriever in mine, because this particular 
breed is intelligent, hard working, and fits 
into an outdoor picture, Also, the Lab has 
a remarkable and interesting history. 

If you have a liking and feeling for any- 
thing, you can, without question, put greater 
feeling and emotion into your story. 

Although I introduced the boy-hero, his 
dog and his parole officer in the first para- 
graph of the book, I’ll admit that I was 
three-fourths finished with the writing be- 
fore certain bits of business affecting the 
three main characters occured to me. 

It was my intention, in the beginning, to 
just give the boy a Labrador, for which he 
would develop a great love, since it was 
his only possession. I had him find the Lab 
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in the Topock Slough. But after writing 
45,000 words it occurred to me that it would 
add to the suspense if I gave the dog an- 
other owner, thereby creating a feeling of 
guilt and anxiety in the mind of the boy 
and planting the idea that there was a 
chance of his losing the dog at the end of 
the story. To further accentuate this feeling 
of guilt and anxiety, and to give a real 
foundation for it, I put a tattooed symbol 
or code in the Labrador’s ear. This code 
had obviously been put there because the 
dog was a purebred and registered. 

Not until then did the idea come to me, 
that if the Lab was registered, it would 
actually be possible to trace the ownership 
of the dog back to the person who had lost 
him in the Topock Slough in the first place. 

So, I created another character, the true 
owner of the boy’s Labrador, and I would 
make this character appear in the end of the 
book to claim the dog. But then, I would 
have the boy’s parole officer, and game 
ranger, prove himself by interceding and 
obtaining title for the dog for the boy and 
thereby reveal his own love and sincerity 
and concern for his charge. 

I was within 5,000 words of the end of 
the book, when the happy thought occurred 
to me that it would be even better to make 
the game ranger—the boy’s probation of- 
ficer—the original owner of the dog! The 
game ranger would make no effort to claim 
the dog throughout the book, because of 
his understanding of the boy’s love for the 
dog and a desire to bring the boy around to 
a better and more worthwhile philosophy 
of life. 

To make all the necessary plants for this 
bit of business caused me to go back through 
the entire manuscript, sort out the pages 
where the plants could be made, and to 
rewrite them. But, the twist which it gave 
to the third from the last paragraph was 
well worth it. 

Five chapters were completed and others 
roughed out before several other problems 
showed up. 

One of these was a similarity in the first 
names of the main characters. My wife 
pointed this out when I read portions of 
the manuscript to her and onto a tape 
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recorder for playing back. So again I went 
through what I had written and changed 
my boy-hero’s name from “Gill Webb” to 
“Webb Dodge.” 

Another was the conflict in the element 
of time—and this, I corrected. This helped 
to make it logical and believable. 

Finally five chapters and a synopsis were 
ready to mail to Lurton Blassingame, who 
had been Jim Kjelgaard’s agent since 1941. 

On receiving the manuscript of “Trap- 
ping the Silver Beaver,’ The Count, as he 
is known to editors, publishers and writers, 
sent me an airmail, special delivery letter 
saying the book was good, that he would 
almost guarantee a sale, and for me to get 
busy and finish it. 

He did comment that perhaps my boy- 
hero was a little too tough for some of the 
old maid librarians who would be consider- 
ing the book for purchase, but that he was 
certain the readers would like it, and buy it. 

The editor of the publishing house to 
which it was first submitted got excited 
about it too. But she wanted a rewrite of 
the lead and a rearrangement of some 
minor points. She also wanted to know 
what other books I had in mind, especially 
in the non-fiction field! 

I suggested an idea. The editors liked it 
and wanted an outline. They rejected it, 
but wanted to see the outline again, ex- 
panded and more detailed. So, I blew up 
the outline for the non-fiction book, it was 
accepted and Count advised me he was 
negotiating a contract, so I should get busy 
writing on the non-fiction book. 

I started on the second book, and was 
well into it when I got word the editors of 
the publishing house had rejected the boy’s 
book, giving as a reason that it was based 
in the West and would not have much 
appeal for boys in the East, where concen- 
trations of populations occurred and big 
book sales are made. 

It was a big disappointment to me, espe- 
cially after I had rewritten the chapters of 
“Trapping the Silver Beaver” to meet the 
editor’s specifications. 

Blassingame, however, took the sting out 
of the rejection, saying he’d bet the boys’ 
book would sell . . . and it did, after it had 








been seen and rejected by four other pub- 
lishers. 

Dorothy Bryan, Editor of Books for 
Young Readers at Dodd, Mead & Company, 
liked it. 

A contract followed almost immediately, 
along with a request from Count for a 
carbon. (Until then I had made only an 
original and one carbon, so take my advice, 
when you do your book make at least two, 
preferably three carbons. They are insurance 
and sometimes save work in the long run.) 

I had to go back and make the second 
carbon, which meant recopying the first 
half of the book! 

About the time the book was set in gal- 
leys the first time, Barbara Kamp of the 
sales department of Dodd, Mead & Com- 
pany, airmailed a request for another carbon 
of the book stating, ‘““We’d like to have the 
Junior Literary Guild look over your 
“Trapping the Silver Beaver. . .!” 

(So, again—don’t stint on the carbons. 
You can always turn them over and run 
off the first draft of your next book on 
them, if nothing else). 

At this stage, Jim Kjelgaard succeeded 
in calming me down—I can still get excited 
over a sale! 

I doubt that the suspense of waiting for 
a decision from the editors of the Guild 
was responsible for more than butterflies in 
my stomach, but I made the Emergency 
Room of the Good Samaritan Hospital in 
Phoenix eight times within the next forty 
five days. 

Ordinarily the final decision is made in 
about thirty days, but another juvenile book 
was being considered along with mine. 

I was on my way to the operating room 
when the word came that “the book was 
in!” The book Oren Arnold had advised me 
to write; the one that Jim Kjelgaard had 
whipped out of me, my first, was to be the 
January 1957 Selection of the Junior Liter- 
ary Guild! 

I now have a new file, “A-Bomb,” “Four 
Banger,’ as a working title. I’m thinking 
about it. Each day the file gets a few more 
memorandums and notations for bits of 
business. 

Now, in summation, let me urge you 


to do a book. And to repeat the old one, 
“Tt’s Money in the Bank!” 

You can take this title two ways, if you 
wish. If you’re an old pro and have spent 
your life stringing words together for the 

. well, whatever line of publications you 
happen to write for . . . take your experi- 
ences out and shuffle them around. You'll 
find yourself looking at an idea, Think 
about the idea. You’ll find yourself looking 
at a plot. Think about the plot, and you’ll 
see it grow like a time-lapse-sequence of a 
motion picture film of a flower coming into 
full bloom. 

If you’re a beginner—and gosh, I wish 
I were—remember, everything you do... 
toward writing a book, is, “Money in the 
Bank!” 





About the Author 


Charley Niehuis, author of the article, “It’s 
Money In The Bank,” in which he describes the 
methods in which he overcame the problems of 
writing a first book, has contributed to nation- 
ally circulated hunting and fishing magazines 
for the last twenty years. His writings have been 
published in: Better Homes & Gardens, House- 
hold, Boy’s Life, Catholic Digest, Reader’s Digest, 
Ford Times, etc. 

“Trapping the Silver Beaver,’ which is de- 
scribed in the accompanying article, was pub- 
lished in August, 1956 by Dodd, Mead and 
Company. It received Honorable Mention in 
the Boy’s Life—Dodd, Mead Prize Competitions, 
was the January 1957 Selection of the Junior 
Literary Guild, and was awarded a “Silver 
Spur’ for being judged the “Best Western 
Juvenile published in 1956.” 
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The richly bronzed nude started when 
she saw, coming from the sea, an Adonis- 
like man. A second look brought her hur- 
riedly to her feet and scampering behind 
the brush as he approached her impression 
in the sand. With a herculean thrust, he 
buried the post of the sign two feet into 
the granular earth and disappeared into 
the sea. The girl crept from her hiding 
place and read the inscription: 


Glock Writers’ Conference 
To Be Held At This Location 
June 1-10 


You may not be able to find this confer- 
ence, but you can be assured that there is 
a conference for you. 


If your schedule is too tight to allow 
more than two, three or four days away 
from the dialy grind, don’t fret. There are 
numerous conferences short in time but 
long on advice. Loy Otis Banks described 
the Indiana University Writers’ Conference 
saying, “Classes were taught, the staff was 
primed and the instruction was on a high 
energy level.” This statement was common 
among the letters we received from con- 
ferees attending last year’s conferences. An 
integral part of this type conference is the 
in-between-class meetings. 

Then there are conferences that last from 
two weeks to two months. These confer- 
ences afford the writer an excellent oppor- 
tunity to work closely with his favorite 
author. Workshops will occupy most of 
your time when you aren’t writing. 


Possibly the most exciting aspect of the 
conferences this year are their unique set- 
tings that will help stimulate your creative 
thinking. In the green world of Vermont 
with the far-from-green-experienced facul- 
ty of John Ciardi, Poetry Editor of saTur- 
DAY REVIEW, Nancy Hall, frequent con- 
tributor to THE NEW YORKER, and many 
other equally distinguished speakers will be 
featured at the Breadloaf Writers’ Confer- 
ence. If you would like to go to an island 
off the coast of Maine to write your “Caine 
Mutiny,” the Star Island Writers’ Confer- 
ence should be your home base. Don’t 
look for the richly bronzed nude though. 


In the country where avocado pears and 





writers prosper, Martha Monigle wrote 
about the Playrights Conference at the 
Idyllwild Arts Foundation last summer: 
“ . . I feel that I am out of the confused 
amateur class. No, I don’t have a play on 
Broadway .. . yet. But I do have the most 
wonderful feeling in the world—the toe- 
hold on the rung of the ladder.” A few hun- 
dred miles east, the Colorado State Uni- 
versity Summer Conference, at Fort Col- 
lins, Colorado, is devoting its curricula to 
technical writing. It will feature a number 
of prominent trade-journal editors and 
representatives of industry. Here’s a chance 
to get the real facts on how to write for 
the specialized magazines. 


The coffee table discussion of writers and 
markets with New York agents and editors 
participating is a spcial feature at the New 
York City Writers’ Conference at Staten 
Island. Or if you’ve got the flying bug, 
visit Bermuda via American-Foreign Travel 
Associates for a unique experience in writ- 
ing at sea or under a palm tree under the 
tutorship of Pauline Bloom, et. al. The 
East, as usual, is loaded with many ap- 
petizing conferences and a popular one 
for weekend vacationers from the New 
York, Connecticut, and Massachusetts area 
is the Nutmeg Writers’ Conference. 


For those who want to attend a writers’ 
conference at one of America’s beautiful 
scenic spots, query the Western Carolina 
Writers’ Conference, which is held in the 
Smokey Mountains. Frank Bennett, fre- 
quent contributor to WRITER’S DIGEST, will 
be among the staff at the Eastern New 
Mexico University Writers’ Workshop. A 
new addition to the curriculum at ENMU 
conference is a study of communication and 
semantics. 


In city, town, mountain top or ocean 
surface, there’s a conference for you. There 
is the delightful atmosphere of Old Amer- 
ica like Market Street in Philadelphia or 
the natural beauty of the desert or the 
small town surroundings you'll find in Yel- 
low Springs or Bloomington. Whatever 
your inclination, study the list thoroughly 
and then pick the conference that suits 
your needs best. And, may somebody dis- 
cover you this year. 
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Summer Conferences 1958 


DATES 


May 4 


May 


May 


May 


May 


June 


June 


June 


June 


June 


June 


June 


June 


June 


28 


8-10 


30-June 1 


22-23 


30-June 1 


2-14 


7-9 


9-11 


11-12-13 


15-August 30 


16-July 11 


16-July 25 


16—August 31 


19-21 


CONFERENCE 


WISCONSIN REGIONAL WRITERS’ 
ASSOCIATION SPRING CONFERENCE 
Portage, Wisconsin 


WASHINGTON, D. C., WRITERS’ 
CONFERENCE 


THE OMAHA WRITERS’ CLUB 
CONFERENCE 


Omaha, Nebraska 


MICHIGAN WRITERS’ CONFERENCE 
Ann Arbor, Michigan 


OZARK WRITERS-ARTISTS GUILD 
Inspiration Point, Arkansas 


core CHRISTI FINE 
ARTS COLONY 


Corpus Christi, Texas 


ARKANSAS WRITERS’ CONFERENCE 
Petit Jean State Park, Ark. 


UNIVERSITY OF OKLAHOMA’S SHORT 
COURSE IN WRITING 


Norman, Oklahoma 


Pt ADSL aA REGIONAL 
TERS’ CONFERENCE 


pm on Hotel 
Philadelphia, Pa. 


HUCKLEBERRY WORKSHOP & 
Hendersonville, North Carolina 


Universtiy OF DENVER WRITERS’ 
Denver, Colorado 


NEW YORK UNIVERS 
SUMMER WRITING CONFERENCES 
New York, N. Y. 


INSTITUTO ALLENDE 
San Miguel de Allende 
Guanajuato, Mexico 


EASTERN NEW MEXICO UNIVERSITY 
WRITERS’ WORKSHOP 


Portales, New Mexico 


CONTACT 


Beaulah G. Klein 
Business Manager 
Wisconsin Regional 
Writers’ Association 
Waukesha, Wisconsin 


Irv Leiberman 
565 Hipp Annex 
Cleveland 15, Ohio 


L. V. Jacks 

The Omaha Writers’ Club 
Creighton University 
Omaha 31, Nebraska 


Robert Haugh 

2617 Haven Hall 
University of Michigan 
Ann Arbor, Michigan 


Cora Pinkley—Call 
Eureka Springs, Arkansas 


Mrs. Howell Ward 
801 S. Broadway 
Corpus Christie, Texas 


Anna Yarbrough, President 
Arkansas Writers’ Conference, Inc. 
510 East Street 

Benton, Arkansas. 


School of Journalism 
University of Oklahoma 
Norman, Oklahoma 


Emma S. Wood, Registrar 
Philadelphia Regional 
Writers’ Conference 


x 
Philadelphia 5, Pa. 


Evelyn Haynes, Director 
Huckleberry Workshop 
Hendersonville, N. C. 


John Williams, Director 
University of Denver 
Writers’ Workshop 
Denver 10, Colorado 


iL. Ruth Middlebrook 
Assistant of the Chairman 
New York University 
Washington Square 

New York 3, N. Y. 


Sterling Dickinson, Director 
Institute Allende 

San Miguel de Allende 
Guanajuato, Mexico 


E. Debs Smith 
Portales, New Mexico 








DATES 


June 19-25 


June 21-26 


June 23-July 4 
June 23-July 11 


jun 23-—July 11 
uly 14—August 1 


June 24-27 


June 26-28 
June 27-July 4 
or Il 


July 12-18 
August 2-8 


June 28-July 5 


June 30—August 11 
June 30-July 3 
June 30—August 8 


June 30-July 18 


July 5—August 30 


July 7-12 


CONFERENCE 


WRITERS’ CONFERENCE 
Ridgecrest Baptist Assembly 
Ridgecrest, North Carolina 


EASTERN REGIONAL WRITERS’ 
CONFERENCE 


St. Davids, Pa. 


SOUTHWEST WRITERS’ WORKSHOP 
AND CONFERENCE 


Flagstaff, Arizona 


PACIFIC COAST WRITERS’ 
CONFERENCE eye 
Los Angeles State College, California 


NOTRE DAME WORKSHOP IN WRITING 
Notre Dame, Indiana 


UNIVERSITY OF KANSAS WRITERS’ 
CONFERENCE 


Lawrence, Kansas 


CLEVELAND WRITERS’ CONFERENCE 


FLOATING WORKSHOP TO BERMUDA 
Queen of Bermuda 


CHRISTIAN WRITERS’ AND EDITORS’ 
CONFERENCE 


Green Lake, Wisconsin 


WRITERS’ COLONY 
Contoocook, N. H 


TUFTS WRITERS’ WORKSHOP 
Medford, Mass. 


UNIVERSITY OF RHODE ISLAND’S 
WORKSHOP IN CREATIVE WRITING 


CHAUTAUQUA SUMMER SCHOOLS 
Chautauqua, New York 


PERMAQUID SEMINAR 
Damariscotta, Maine 


OANA UNIVERSITY WRITERS’ 
CONFERENCE 


emalaaen Indiana 


CONTACT 


Clifton J. Allen 

Editorial Secretary 

Baptist Sunday School Board 
127 Ninth Avenue North 
Nashville 3, Tennessee 


Dr. Ben Browne 
1703 Chestnut Street 
Philadelphia 3, Pa. 


Margaret Carrigan, Head of 
English Department 
Arizona State College 
Flagstaff, Arizona 


Wirt Williams, Director 
Pacific Coast Writers’ 
Conference 

Los Angeles 32, Calif. 


Director of Summer Sessoon 
University of Notre Dame 
Notre Dame, Indiana 


Miss Frances Grinstead 
Director, University of 
Kansas Writers’ Conference 
The University of Kansas 
Lawrence, Kansas 


Irv Leiberman 
565 Hipp Annex 
Cleveland 15, Ohio 


American-Foreign Travel 
Associates 

34 S. Clinton Street 
Doylestown, Pa. 


Mrs. Margaret S. Ward 
Baptist Leader 

1703 Chestnut Street 
Philadelphia 3, Pa. 


Mildred I. Reid 
49 Salem Lane 
Evanston, Ill. 


Director of Summer School 
Tufts University 
Medford 55, Mass. 


Dr. Robert C. Aukerman, 
Director URI Summer Session 
Kingston, Rhode Island 


Mrs. Ruth Skinner, Registrar 
Chautauqua Summer Schools 
On Chautauqua Lake 
Chautauqua, New York 


Permaquid Seminar 
2 Prescott Road 
Concord, Mass. 


Mr. Robert W. Mitchner 
Indiana University 
Writers’ Conference 
Bloomington, Indiana 
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DATES 


July 8-9 
July 7-13 


July 8-18 


July 17-19 


July 21-26 


July 21-—August 1 


July 21-August 1 


July 21-August 8 


July 23-27 


July 24-26 


July 26—August 9 


July 28—August 6 


July 31—August 6 


July 28—August 8 
August 4-17 


30 


CONFERENCE 


LEAGUE OF VERMONT WRITERS 
Burlington, Vermont 


COLORADO STATE UNIVERSITY 
Summer Institute in Technical and 
Industrial Communications 


NEW YORK CITY WRITERS’ 
CONFERENCE 
Staten Island, N. Y. 


PITTSBURGH WRITERS’ CONFERENCE 
Pittsburgh, Pennsylvania 


MONTANA STATE UNIVERSITY 
WRITERS’ CONFERENCE 
Missoula, Montana 


MOREHEAD STATE COLLEGE WRITERS’ 
WORKSHOP 
Morehead, Kentucky 


pa Eh SQUARE WRITERS’ 


25TH WRITERS’ CONFERENCE 
In the Rocky Mountains 


MID WEST SILVER LAKE WRITERS’ 
CONFERENCE 


Fairmont, Minnesota 


pace NORTHWEST INTERNATIONAL 
RITERS’ CONFERENCE 
Seaetle, Washington 


THE SOUT DEAN STATES WRITING 
WORKSH 


Camp Cherryfield 
Brevard, North Carolina 


CALIFORNIA WESTERN UNIVERSITY 
WRITERS’ CONFERENCE 


San Diego, California 


RITERS’ CONFERENCE 
GLORIETA BAPTIST ASSEMBLY 
Glorieta, New Mexico 


THE IDYLLWILD ARTS FOUNDATION 
Idyllwild, California 


CONTACT 


Mrs. Mary Pearl, President 
League of Vermont Writers 
Maltex Company 
Burlington, Vermont 


Chairman, Department of 
English and Modern Languages 
Colorado State University 

Fort Collins, Colorado 


Gorham Munson, Director 
New York City Writers’ 
Conference 

Wagner College 

Staten Island 1, N. Y. 


Irv Leiberman 
565 Hipp Annex 
Cleveland 15, Ohio 


H. V. Larom 
Montana State University 
Missoula, Montana 


Albert Stewart 
Morehead State College 
Box 841 

Morehead, Kentucky 


Dean Warren Bower 

Washington Square Writing Center 
Division of General Education 
New York University 

One Washington Square North 
New York 3, New York 


Margaret Robb, Director 
McKenna 33 

University of Colorado 
Boulder, Colorado 


P. Evans Coleman 
Oak Haven 

R3 

Fairmont, Minnesota 


Harry C. Bauer 

Pacific Northwest International 
Writers’ Conference 

Box 1431, Greenwood Sta. 
Seattle 3, Washington 


Louise Blackwell, Director 
Southern States Writing Workshop 
Brevard, North Carolina 


John F. Hogan 

Director of Community Relations 
California Western University 
San Diego, California 


Clifton J. Allen 

Editorial Secretary 

Baptist Sunday School Board 
127 Ninth Avenue, North 
Nashville, Tennessee 


Max T. Krone, President 
Idyllwild Arts Foundation 
Idyllwild, California 


(Continued on page 68) 








How many articles can you write from this scene in the Bronx? 


New York Market Letter 


by Pauline Bloom 


CKEFELLER PLAZA is bursting with Spring. 

The fountains sparkle in the sunshine, 

the flowers glow in their orderly rectangles, 

there are dreams in the eyes of the strollers, 
and all the world is young again. 

Simon & Schuster, Inc., is young again 
too. After a long hard winter of editorial 
losses through death, ill health, and resig- 
nations, the firm has been completely re- 
organized and is now blossoming out with 
productivity in every direction. Here’s the 
new editorial set-up. M. Lincoln Schuster 


is president and editorial director; Henry 
W. Simon, vice president and editor-in- 
chief; Peter Schwed, vice president; Wil- 
liam Cole is Publicity Director and As- 
sistant to Mr Schuster. The editors are: 
Maria Leiper, Charlotte Seitlin, Justin 
Kaplan, Robert Gottlieb, William Clifford. 
Richard Grossman is director of marketing 
and also an editor. 

Simon & Schuster puts out about 170 
books a year, all kinds of books. The ex- 
ceptions are poetry, original plays, science 

31 











fiction, westerns as such. But there is an 
occasional anthology of poetry or of plays 
which are classics. There is an occasional 
book with a western background or with an 
element of fantasy or what might be inter- 
preted as science fiction. But the book is 
judged on its own merits, not as a repre- 
sentative of any particular genre. 

Juveniles do not have a good chance 
here. The Sandpiper Press, a division of 
S & S, puts out Golden Books, and some 
adult gift books, but the ideas for many of 
these originate in the office, and are then 
assigned. 

However, almost any other kind of book, 
if it has something interesting to say and is 
well written, will be read here with sympa- 
thy and hope. 

Writing ability and editorial judgement 
seems to permeate the offices. William Cole, 
new publicity director and assistant to the 
president is having a book of his own pub- 
lished soon, Many staff members with jobs 
that are not editorial, read manuscripts and 
occasionally sponsor books as editors. 


When Lee Wright left Simon & Schuster 
as editor of INNER SANCTUM MYSTERIES, she 
left a big hole. But is has now been neatly 
plugged by Clayton Rawson, the new mys- 
tery editor. He is a tall, lean man of many 
talents, and inexhaustible energy. He is an 
artist, an art director, a magician, one of 
the founders of Mystery Writers of America, 
and for 10 years a member of its Board. He 
is the author of five books and many short 
stories. A new series of short stories featur- 
ing Clayton’s well-known magician-detec- 
tive, the Great Merlini, is scheduled for 
early publication in ELLERY QUEEN’S MYS- 
TERY MAGAZINE. 

Being himself a writer, his sympathies are 
with the writer. He is a writer’s editor. He 
will not hold a ms. for months without a 
report. 

As Lee Wright took many of her writers 
with her to Random House, Simon & Schu- 
ster is now wide open for new mystery 
books and new mystery book writers. Send 
in completed manuscripts or a synopsis 
with five or six chapters. But here’s a 
little hint for you. Go over your work 
carefully, revise it, so that it is a fair 
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representation of your best writing. Don’t 
send in rough drafts with the idea that 
you'll revise later. Editors don’t want to see 
first drafts. They want to see finished copy. 


Simon & Schuster publishes about twelve 
mysteries a year—anything from straight 
classic detective stories to suspense novels, 
spy stories—whatever the category, if it’s a 
good book Clayton wants to see it. No imi- 
tation Mickey Spillane, please. 


Simon & Schuster, Inc., is at 630 Fifth 
Avenue, New York City 20. 


THIS WEEK, because it is a weekly, con- 
tinues to be a sizable market for articles and 
fiction. In the articles department under the 
editorship of C. B. Roberts, the chief needs 
right now are in three groups. First this is 
always a good market for strong, promot- 
able lead articles. These frequently have 
major by-lines, but they must also be strik- 
ing, provocative pieces. 


The second group, where you really have 
a much better chance, is for material with 
a clear appeal to women. There is a drive 
on now for more women readers and, there- 
fore, more such articles are going to be used 
than in the past. These are usually secon- 
dary articles, and are not directly connected 
with current national and international de- 
velopments. They are more closely related 
to the eternal interests of women, rather 
than the timely ones which are often of 
more concern to the men. It is not my in- 
tention to start a war of the sexes here, so 
let me hasten to give you a few examples. 

The May 11 and May 18 issues will have 
a two-part article by Clementine Paddle- 
ford, ““A Flower For My Mother,” a mother’s 
day feature with an “I Remember Mama” 
flavor. The April 20 issue has a feature by 
Dr. Bettelheim and Jack Harrison Pollock, 
“Fathers Should Not Be Mothers.” You 
see? Both of these deal with human rela- 
tionships which are forever, not with the 
Middle-East situation which is a current 
problem—we hope. 

The third need is for clever quizzes, But 
be careful here. This is an area which has 
been so thoroughly mined, that you must 
now come up with something fresh and 
based on a solid foundation of knowledge. 
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Also, there should be some point and sparkle 
to it. For instance in the April 20 issue, 
consider Charles Rice’s “How to Tell What 
Your Wife Thinks of You Without Asking.” 


Beyond these three categories, if you come 
up with a good article of any kind on any 
subject, if it interests the editors, you’re in, 
as always. 

In lengths the outside limit is 2000 words, 
under 1800 is better. Payment ranges from 
$250 to $750 and occasionally more. 

Fiction? Here’s a quote from fiction edi- 
tor, Stewart Beach: “We’re always desper- 
ately in need of short-shorts. These may be 
up to 2000 words if the story demands it, 
but the best ones are about 1500 words. We 
never get enough good short-shorts.” 

The second more important need right 
now is for mystery and suspense stories. 
These may be anywhere up to 3500 words. 
Here’s an important hint for you. Because 
THIS WEEK uses only one or two stories a 
week, and because it wants to appeal to 
both men and women, you have a much 
better chance with a story that is not slanted 
directly for either men or women. This is 
why a mystery or suspense story of broad 
general appeal has a much better chance 
here than a sport story or a light romance. 
Other story types are used too, but bear in 
mind this double appeal. 

Minimum payment for fiction is $850 
and goes on up to meet a particular writer’s 
established price. 

No poetry or verse. 

The address is 485 Madison Avenue, 
New York City 17. 


As I intimated last month, FAMILY CIRCLE 
and EVERYWOMAN’s have merged. The June 
issue will be called EVERYWOMAN’S FAMILY 
circLE. The editorial staff will be that of 
FAMILY CIRCLE—Robert M. Jones, editor, 
Harold O. Warren, Jr., managing editor, 
Maxine Lewis, fiction editor. 

EVERYWOMAN’S Circulation of 1,800,000 
will be added to FAMILY cIRCLE’s 4,000,000, 
to make the new publication stronger than 
ever. 

In fiction the needs are substantially the 
same. Maxine Lewis’ greatest need right 
now is for stories of young romance and 


young married love. This does not mean 
that other story types are not used. You will 
see them in the magazine. But somehow 
more writers submit stories about children 
and about older people, so that you have a 
better chance with young love. Besides, what 
subject can really compete with young love? 


For articles this is a lively but limited 
market. Mr. Jones stated frankly that many 
of the pieces are staff written, others, the 
ideas for which originate “in the shop,” are 
assigned to writers known to the editors 
who can be depended upon to produce pro- 
fessional work. Of course this does not ex- 
clude the possibility of a sale for an un- 
known freelancer. But your best bet here 
is to send in a finished manuscript on a 
speculative basis. If the editors like it they 
will certainly buy it. 

No poetry or verse to speak of. What lit- 
tle is used is obtained from established 
sources. 


Payment for articles starts at $300 to 
$400. Regular contributors receive much 
more, sometimes up to $1500. 


The address will be that of FAMILY CIRCLE, 
25 West 45th Street, New York City 36. 


TOMORROW is a quarterly which sells for 
50c. Since 1952, it has concerned itself 
largely with psychic research. Now its scope 
is broadening. It will continue to use arti- 
cles dealing with extra-sensory perception, 
telepathy, the possible survival of the human 
personality after death, precognition, and 
related subjects. It is interested in well- 
authenticated psychic case histories (Amer- 
ican and contemporary), on the subjects of 
hauntings, apparitions, telepathic dreams, 
etc. 

In addition, it is now branching out 
further into subjects like spiritual healing, 
“constructively inspirational articles,’ and 
ethnological-anthropological articles for the 
intelligent layman. 

The editor and publisher is Eileen J. 
Garrett, the managing editor, Martin Ebon. 
The address is 29 West 57th Street, New 
York City 19. 


Mr. Ebon, himself a writer, is most sym- 
pathic with writers’ problems. Payment 
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unfortunately is lc a word on acceptance, 
because a magazine like TOMORROW is not a 
big money maker. But you will receive 
kind, courteous treatment here. Here’s Mr. 
Ebon’s promise to you: “We're the excep- 
tion to the rule that says the smaller the 
magazine and the lower the payment, the 
more high-handed its dealing with authors. 
We can make up our minds within 24 
hours on a manuscript or outline. We even 
send galleys to authors if they want to see 
them.” 

Garrett Publications, under the new im- 
print of Helix Press, will expand its book 
publishing program, too. In the past four 
years this list has been limited to books in 
the fields of parapsychology and psychical 
research. Now it will be broadened to in- 
clude related fields such as popular psy- 
chology, anthropology, ethnology, self-help, 
and volumes of an inspirational nature. 

The key is to combine a popular and 
anecdotal writing style with scholarly ac- 
curacy. The editors are particularly in- 
terested in subjects that are in tune with, 
or anticipate trends of wide public interest, 
that touch upon frontiers of public interest 
which may not yet be visible to others. 

No fiction, poetry or verse is wanted 
here, either for the magaine or for the 
book list. 

At Macfadden’s the news is all good. 
The magazines are doing well, and Ed 
Fitzgerald is now assistant to the publisher 
with respect to all the magazines, as well 
as editorial director of the men’s group 
of magazines. In addition he is the active 
editor of three of these magazines, sPorT, 
SAGA, and cLIMAx. Irving Goodman is the 
managing editor of sport, and Jack Pearl 
is the managing editor of saca and CLIMAX. 


SPORT MAGAZINE uses no fiction. It con- 
sists of articles about sports personalities, 
controversies, or similar subjects. Because 
the best pieces on these subjects are usually 
written by people in the field who are right 
in the midst of sport activities, this is a 
rather limited market for free-lance writers 
without such connections. Of course, Mr. 
Fitzgerald welcomes queries, and if your 
outline shows a knowledge of the sports 
world in general and the situation you plan 
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M., Lincoln Shuster, President, Director and 
Editor-in-Chief of Simon and Shuster, Inc. 


to discuss in particular, and the ability to 
handle it effectively, you’re in. But there 
is a sizeable stable of professional sports 
writers to draw on. 

Payment $250 to $500, and on occasion 
considerably higher. 


SAGA is a 25c monthly which is most in- 
terested in true adventures, dramatized. A 
few are straightforward articles of exposi- 
tion and information about a particular ad- 
venture. 

But you have a much better chance if 
you can tell true adventure stories with a 
full command of fiction techniques. “The 
best stories,” Mr. Fitzgerald says, “are 
those which are told in scenes, with dia- 
logue, which tell stories that have a begin- 
ning, a middle and an end.” No exposes 
or blatant sex, please. It may be an adven- 
ture of the mind as well as of the body. 
The important thing is the dramatic value. 


This is a wide open market, and pur- 
chases are made from unknown writers all 
the time. The stories are apt to run long 
here—around 6500 words and sometimes 
up to 10,000 or 12,000 words. Payment 
$250 to $500. 


CLIMAX uses true adventures, too, but 
most of the stories here are fiction. This 
book started as a bi-monthly in February 
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and becomes a monthly with the current 
May issue. It already has a circulation of 
300,000, and is growing all the time. 

Here dramatic story values are most im- 
portant. Look to your pace and suspense. 
Payment $150 to $300, and occasionally up 
to $500. 


TRUE DETECTIVE is a 25c monthly which 
uses current true crime stories, with em- 
phasis on police and detective work. They 
must be well backed up with corraborative 
information, with personal interviews with 
the police or with the principles involved. 
This field demands a combination of the 
newspaperman’s know-how, and of the fic- 
tion writer’s talent for dramatization. Pho- 
tographs are important. 


Peter Schwed, Vice-President of 
Simon and Shuster, Inc. 


MASTER DETECTIVE uses similar stories, 
except that here, because there aren’t 
enough new crimes for all the true crime 
magazines, it is more possible to place an 
exciting story of an old crime, if there is 
a new angle on it. 

For both magazines a query is your best 
bet. Give the names of the principles in- 
volved, the dates and the locals. Mrs. 


Renee Buse, the editor of both magazines, 
is a most pleasant person to work with. She 
will check her files and let you know how 
much interest she has in the project. If 
you have already done work in this field, 
you may get an assignment. If not, and 
if you are willing to do the research, and 
interviewing, you will be paid for this, and 
a re-write person will go on from there. 

The best length for both magazines is 
4,000 to 5,000 words. There are occasions 
double-length features which go to 10,000 
words, but you need unusually strong stories 
for the second. 

Payment on TRUE DETECTIVE is $200, on 
MASTER DETECTIVE $150. 

The Macfadden address is 205 East 42nd 
Street, New York City 17. 


The National Book Awards, co-sponsored 
by the American Book Sellers’ Association, 
American Book Publishers’ Council, and 
Book Manufacturers’ Institute, have dis- 
tributed $1000 cash prizes and plaques to 
the following writers: To John Cheever 
for his novel “The Wapshot Chronicle;” 
to Catherine Drinker Bowen, for her book 





Clayton Rawson, new mystery editor at 
Simon and Shuster, Inc. 
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(non-fiction) , “The Lion and the Throne ;” 
to Robert Penn Warren for his book of 
poetry, “Promises: Poems, 1954-1956.” 


The 22nd Children’s Book Festival spon- 
sored by the “Herald Tribune,” will be 
celebrated during the week of May 11-18, 
all over the country by libraries, book 
stores, schools, etc., with exhibits and book 
fairs. Support the local organizations which 
are sponsoring these events. It is to your 
advantage that we have more readers of 
more and more books. 


Responsible libraries interested in a set 
of dime novels of the 1870 to 1900 period 
may write to Charles Bragin, 1525 West 
12th Street, Brooklyn, N. Y. Mr. Bragin, 
a decidedly untired businessman, has 
long been a collector of 19th century dime 
novels. He would now like to share them 
with students of Americana, particularly of 
popular American fiction, through dona- 
tions to libraries. Brooklyn has lots of trees, 
and much more besides. 

The National Institute of Arts and Let- 
ters has elected seven writers as new mem- 
bers: Arthur Miller, S. J. Perelman, Kay 
Boyle, Saul Bellow, Robert M. Coates, 
Babette Deutsch, and Albert Guerard. 


The Edna St. Vincent Millay Award of 
the Poetry Society of America has been 
presented to Robert Penn Warren for his 
collection of verses, “Promises.” The Poetry 
Society’s Walt Whitman Award went to 
James E. Miller, Jr., for his book, “A Crit- 
ical Guide to ‘Leaves of Grass’.” The So- 
ciety’s Emily Hamblen Award was presented 
to Sir Geoffrey Keynes for his “The Com- 
plete Writings of William Blake.” 


You may not be faced with this problem 
right now, but one never knows. When a 
Hollywood producer decides he wants your 
story for a film, don’t sell him your book, 
lease it, and insist on a royalty, instead of 
an outright payment alone. The film, “Gone 
With The Wind,” grossed more than 
$39,000,000, but Margaret Mitchell’s share 
of this bonanza was only $50,000, the 
amount for which she sold the book to Selz- 
nick outright, for filming. Rosa Lock- 
bridge’s “Raintree County,” though the 
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movie produced only about $5,000,000 
brought him around $200,000 in royalties 
for the movie rights. Garson Kamm’s “Born 
Yesterday” brought him a cool million 
from Columbia for a 10-year lease. I hope 
you face this problem soon. 


The new president at W. W. Norton & 
Co. is George P. Brockway. 


G. P. Putnam’s Sons is now distribut- 
ing and selling the books published by Bar- 
tholomew House (Macfadden Publication’s 
book division), both hardcover and paper- 
bound. 


In order to provide faster and more eco- 
nomical service, Crown Publishers, Inc., 
and Lothrop Lee & Shepard Co., Inc., have 
combined operations in the shipping, bill- 
ing and bookkeeping departments. Both 
are at 419 Fourth Ave., New York City 16. 


Harding Lemay is the new publicity di- 
rector at Alfred A. Knopf, Inc. 


Marian Stegman has resigned from Ran- 
dom House to join McDowell, Obolensky, 
where she will manage subsidiary rights. 


J. Stewart Johnson is a new editor at 
Coward-McCann. 


Richard I. Jewell has been appointed 
managing editor of the Appleton-Century- 
Crofts college department, and Werner F. 
Samuelson is now assistant director and 
science editor of this firm’s college depart- 
ment. 


Robert M. Amussen, formerly with Mc- 
Graw-Hill and Putnam, is now on the 
editorial staff of E. P. Dutton. 


Russell F. Neale has been elected execu- 
tive vice president of Hastings House. 


At Abelard Schuman, Bernice Frankel 
has been appointed juvenile editor. 


Mary K. Harmon is now the juvenile 
editor at Henry Holt & Company. 


Aspen, Colorado, is the new headquar- 
ters for JUNIOR REVIEWERS. William R. 
Dunaway is the new publisher and Mar- 
garet Clifford is the editor. The first issue 
under new ownership appeared a few weeks 
ago and was aimed directly at parents and 
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children. More news on rates and require- 
ments later. 


The March issue of WRITER’S DIGEST 
listed Ray Robinson as Editor of PAGEANT. 
He is the Articles Editor and Sey Chassler 
is the Executive Editor. 


Howard Schein, President of Parnassus 
Press, informed me that he will not be in 
the market for material for at least the next 
six months. Commitments already made 
will carry him through several publishing 
seasons. 


WESTERN SPORTSMAN was sold to John 
Heck. The new address for sending mss. 
is P.O. Box 4007, Catalina Station, Pasa- 
dena, California. 


On page 42 in the listing of FRIAR in 
the March issue of wRITER’s DIGEST, the 
third line includes the statement, “religious 
in tone but pietistic.? The word “not” 
should have been inserted before the word 
“pietistic.” 














Effective March 15, the office of the 
Armed Forces Writer’s League will be 
be moved from 3542 No. Utah Street, 
Arlington to: 2140 No. Oakland, Arling- 
ton 7, Va. 


Obituaries 


Writers all over the country have been 
shocked to hear of the death of Henry 
Kuttner, at the age of 43. With his wife 
Catherine he wrote 16 books and count- 
less short stories of all kinds, including 
mysteries, science fiction, and fantasy. Un- 
der 19 different pseudonyms, this couple 
produced many, many millions of words. 
He conducted writing classes at USC and 
has acted as regional vice president of Mys- 
tery Writers of America for the Southern 
California Chapter. His wife has every- 
one’s sympathy. 


Dr. Ernest Jones, internationally famous 
psychoanalyst and biographer of Sigmund 
Freud, died at the age of 79. 


“Wait! You've sold one...” 
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One of the most delightful ways 


of spending your summer is to make 


a farm your writing retreat after 


attending a summer conference 


Farm Vacations 


HE AMERICAN FARM is the last unspoiled 

haven for the artist who would invite 
his soul, for the creator who would create 
in peace and tranquility. The old favorites, 
Bloomsbury, Montmarte, and Greenwich 
Village, are gone, killed off by the hot-dog 
stand, uptown trade, and the bar with 
neon sign. 

They aren’t what they used to be, and 
they never were. There was always a spur- 
ious ring to their claims; there was always 
too much going on, too many people, too 
much talk. Many a sincere young writer 
spent his last dime on the fare to Green- 
wich Village, and there went to pot in a 
haze of cheap wine, more intent on creat- 
ing atmosphere than in using it. 

Many a budding novelist, unable to finish 
his last chapter, sweated out a passage to 
Paris, where he fondly hoped to find some 
catalyst that would fuse his dreams and 
talents into a salable piece of writing. 
Montmarte swarms with the promising 
youngsters of yesteryear who believed that 
a beret and an all-night jam session in a 
cold attic were the milestones. 

It is to the hinterland that the serious 
writer, young and serving his apprentice- 


ship or established and eating high on the 
hog, turns his attention. Here, he knows, he 
will find an authentic solitude which nur- 
tures the creative juices. The rural country- 
side of America offers our last unspoiled 
refuge for those who want to write rather 
than to talk about writing. 

Hundreds of American farm families have 
opened their homes to guests, sharing with 
them all those things which make farming 
the best of all possible ways of life. 

You sit at table with the family, with 
hungry children fresh from a morning along 
the creek; the men of the household with 
appetites whetted by hours in the fields. 
Meals are served family style—all you can 
eat, the more the better. Food has the fresh 
flavor of the vine—green corn plucked from 
the stalk this morning, peas freshly shelled, 
berries with the dew still on them, country 
smoked hams, preserves of plum and cherry 
and pickels in home-made vinegar. 

You will have the freedom of the house, 
but the quiet bedroom will be your sanctu- 
ary. You will need no sedative, for in the 
country the night is made for sleeping. Your 
lullaby will be the unheard number of beasts 
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and wild things settling themselves for the 
sleep they share with you. 

You can work under the spreading oak 
on the lawn, or find a secluded spot near 
the brook in the meadow. The roar of the 
city will be only a fading memory; there 
will be no distractions in your day. 


You will have three meals a day, seven 
days a week, prepared by your hostess, who 
has made an art of feeding hungry people. 
If you should want a mid-afternoon or 
going-to-bed snack, the refrigerator will 
yield up a cold chicken leg, or a glass of 
milk or cider. You will have the run of the 
house and the farm, and seven nights lodg- 
ing, all for a price that would barely suffice 
for one night “on the town” in New York, 
or Mexico City. 

You can choose your spot—your trans- 
portation can be the old jalopy or a ride 
on a bus. If you are an easterner, and long 
for the robust life, you can select a ranch 
in the Wyoming Rockies; if you are from 
the West, you have a choice of many farms 
in New England, where so many writers 
have nourished their talents. If you like the 
sun, there are desert ranches. If you have 
a family, so much the better, for farmers 
like children. They can be outside all sum- 
mer long, growing brown and strong. 


The guest in a farm home will discover 
the delightful novelty of being one of the 
family. Your hosts are not in the hotel or 
resort business; there will be no bellboys 
or maids, nor any of the formality of a 
hotel. Farm homes are being opened to you 
because the farmer needs to piece out a 
small income, and because he and his wife 
like people. Often the farm children have 
left the nest and the parents are lonely. All 
odds are in favor of the guest. 


Rates are $35 to $40 a week and found 
—which means everything—meals, lodging, 
baby sitting, an evening at a square dance 
in a neighboring barn loft, church on Sun- 
day morning. 

Following is a partial list of farms scat- 
tered from Maine to California, which will 
take you in and make you one of the 
family. If you wish to paint, or write, or 
rest, or just get away from it all, there is no 
better spot than an American farm. 
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A list, considerably larger than the one 
given here, is available for twenty-five cents 
from “Farm Vacations and Holidays,” 500 
5th Avenue, 36, N. Y. This firm investigates 
each farm before accepting a listing and 
was established nine years ago. 


The idea of farm vacations for writers 
was presented by THE WRITER'S YEARBOOK 
in 1954. At that time, we wrote several 
thousand subscribers to our magazine FARM 
QUARTERLY and from the replies presented 
a list of farmers who accept writers as 
boarders. The reader response was excellent 
so we present this new 1958 list to you. This 
time, this list has been prepared by “Farm 
Vacations and Holidays,” and we can 
recommend it to you. 


Canada — Charles & Thelma Bissell, 
RR 1, Ridgeville, Ontario, Canada, near 
Niagara Falls. Tel.: Twining 2-2086. 3 
doubles, 1 bath. Adults $35. Children $20- 
$25. May to Oct. 150-acre dairy farm in 
the Niagara fruit belt. Historically old 
house with modern conveniences and scenic 
surroundings. We keep purebred Hol- 
steins, chickens, kittens and a dog—grow 
fruit, berries and vegetables. There is plenty 
of farm activity and you are welcome to 
help. Farm pets, playground equipment 
and we will baby-sit. Our own sons are 
9 & 7, daughter 2%. Home cooking, farm 
food, barbecues and music are all a part 
of our life besides an interesting outdoor 
life. Swimming, fishing, golf, auctions, 
Stratford Shakesperian Festival and all 
churches are near. Comfortable airy rooms, 
TV and piano. Relax, be informal and 
enjoy warm Canadian hospitality. We’ll do 
all we can to make your vacation one to 
remember. 

Alber & Phyllis Durst, RR No: 2, Clinton, 
Ontario, Canada. Tel.: Carlow 1113. 2 
doubles, crib, 1 bath. Adults $35. Children 
$15-$25. 8 mi. from Goderich; 150 mi. 
from Detroit or Niagara; 14% mi. southeast 
of picturesque Benmiller Village. A rolling 
200-acre general farm. We keep cows, 
calves, pigs, a dog and kittens. Our stone- 
house is on the side of a hill among huge 
Elm and Locust trees and is at the end of 
a long, crooked lane away from the road. 
Downright good country meals—fruits and 
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vegetables from our garden. We are 
equipped to keep children happy. Baby- 
sitting. We have 3 young children who 
would like playmates. Most kinds of recrea- 
tion nearby. Friendly and informal. Par- 
ents with small children especially welcome. 


Connecticut—Bert & Audrey Mills, Lake- 
side, Conn. Tel.: Jordan 7-9180. 4 doubles, 
2 singles, 2 baths, adults $40-45. At south 
end of Bantam Lake turn R, next L (sign), 
next R. 85 miles from N. Y. City. All year 
Blueberry farm, hig altitude, lovely view, 
quiet informal surroundings with enough 
variety to prevent monotony. Nearby auc- 
tions, antiques, swimming, fishing, horses, 
summer theatre, movies. Free transporta- 
tion to beach, etc. Motor trips to nearby 
points of interest for those without cars. 
Delicious meals, home grown vegetables, 
fruits, poultry products, our specialty—des- 
serts. You'll enjoy your vacation with us 
in the beautiful Litchfield Hills. Folder on 
request. 


Idaho—George & Elva Taylor, Route 1, 
Victor. Tel.: 742. 4 doubles, 1 bath. Adults 
$40-$50. Children $25-35. All year 400- 
acre ranch with a delightful view of Teton 
Mountains. 10 riding horses, Hereford cat- 
tle, many other farm animals and crops. 
Swimming pool with showers and dressing 
room; 2 ponds with trout, which we not 
only catch but also feed, and a duck hatch 
—the ponds may be used for boating and 
skating as well as fishing; children’s equip- 
ment including a gentle horse and many 
games. Our boys 12 and 16. Will baby- 
sit. Good hunting in season—deer, moose, 
muskrats, wild geese and grouse. Nearby: 
golf, summer theatre, square-dancing, ro- 
deos, bonfire parties and skiing. We are 40 
miles from Yellowstone and 8 from Palisade 
Dam. Country cooking and homemade 
pastries. 

Maine—Ervin & Inez Rhoda, R.F.D. No. 
4, Houlton. Tel.: Houlton 4601. 2 doubles, 
1 bath. Adults $35. Children $20. 120 
miles from Bangor. June 15-Sept. 1. 100- 
acre dairy and potato farm—cows, calves, 
dogs, cats and kittens. Wholesome home 
cooked food, refreshing milk, fresh vege- 
tables from our own garden. Friendly at- 
mosphere, family devotions. Children: girls 


7 & 17; boys 12, 16 & 18. Baby-sitting. 
Nearby: churches, golf course, swimming, 
fishing. Swings, piano and croquet. Amidst 
quiet surroundings you may enjoy scenic 
beauty from screened-in porch. You and 
your family are cordially welcomed to visit 
Rhoda’s Retreat. Inez is a Registered 
Nurse. 


Massachusetts—Charles & Miriam Lane, 
38 South Street, Rockport. Tel.: Kings- 
wood 6-2418. 2 doubles, 1 bath. Adults 
$40-$50. Children, under 12, $30. 40 miles 
north of Boston, 250 from New York. May 
to November. 100-acre dairy farm located 
on an island, 15 miles around, in a natural 
harbor and connected to the mainland by 
two bridges. Riding horse, and cattle. You 
are welcome to join in farm activities. New 
England cooking—our specialty is seafood, 
particularly lobster. We are in the midst 
of a world famous vacation spot with won- 
derful coastal scenery and beaches, fine 
restaurants and all recreations are avail- 
able. See the fishing fleets, enjoy the weekly 
Castle Hill Concerts, visit Rockport’s Artist 
Colony, attend the Christening of the Fleet 
and the traditional parades in honor of 
the history that was made here. 

Sylvester & Dorothy Robertson, Plain- 
field, Mass. Tel.: Cummington 2366. 2 
doubles, 1 single, 1% baths. Adults Only 
—$45. 1.2 miles off Route 8, Berkshire 
Trail, or inquire at Packard’s Store in 
Plainfield. All-year. 300 acres in “the 
heart of the Berkshires.” Elev. 1600 ft. 
130 miles from Boston—170 miles from 
N. Y. City. 200-year-old homestead com- 
pletely modernized. Hot and cold running 
water, oil steam heat, with log fires in 
living and dining rooms. Huge living room 
with hundreds of books. Sheep, cows, steers, 
chickens, shepherd dog and registered Per- 
sian cats. Beautiful lawns, distant scenic 
views, croquet. Riding, fishing, hunting, 
golf, tennis and swimming nearby. Excel- 
lent food with plenty of fresh milk, cream, 
eggs and vegetables. Pure spring water. 

Mississippi—Scott & Mary Frances Hon- 
noll, RFD Rt. 1, Natchez. Tel.: 8119. 4 
doubles, 3 baths. Adults $45. Children, 
under 12, $25. All year 5,000-acre planta- 
tion 7 miles from Natchez “Where the Old 
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South still lives.’ Riding horses, cattle, 
sheep and other animals. Historic 175 year 
old plantation. Cherry Grove has never 
been out from under family control since 
it was acquired through a grant from the 
Spanish Crown. The original home dating 
back to the 18th century was rebuilt after 
the Civil War and then completely restored 
in 1957 with modern facilities added, but 
with care to maintain the atmosphere of 
the Old Plantation South. Lawns and old 
oak trees; private road through virgin 
forests. Hunting in season; 12 miles from 
Louisiana fishing grounds. Famous Annual 
Natchez Pilgrimage and Confederate Pag- 
eant during the month of March; many 
antelbellum houses open year-round for 
visitors. 

Montana—Tom & Regina Middletown, 
Hoffman Route, Livingston, Montana. Tel.: 
161 R 1. 3 doubles, 1 single, 1 bath. Adults 
$35. Children $25. All year. 6000-acre 
operating cattle ranch—round-ups, riding 
horses and all kinds of ranch animals. 12 
miles south of Livingston in the heart of 
Paradise Valley surrounded by snow cov- 
ered peaks of the Rockies—camera en- 
thusiasts can have a field day. 1% miles 
of fine trout stream, a brook and river 
(both cold) are all on our ranch. Moose, 
elk, deer and bear hunting in season—3 day 
minimum during hunting. Pack trips to 
wilderness area may be arranged. Good 
meat dishes cooked in old-fashioned iron 
pots—roast goose, turkey and steak fries. 
Daughter 20, son, 3. We are 48 miles from 
Yellowstone Park. Mountain climbing, ski- 
ing and rodeos all summer nearby. 

New York—James & Wilhelmina Cronin, 
Arkville, N. Y. Tel.: Margaretville 2131. 
(Near Margaretville.) 4 doubles, 1% baths. 
Adults $40. Children $25. 150 miles from 
N. Y. C. All year from June Ist. 2500 ft. 
elevation. Beautifully located 200 acres. 
Last year we won the top-award for Reg- 
istered Jersey cattle—also, chickens, dogs 
and cats. Clean, modern home with homey 
atmosphere. Delicious German-American 
cooking. Stream runs by our house. Chil- 
dren’s swimming pool and swings. Croquet, 
TV and games. Nearby: golf, skiing, swim- 
ming, square-dances, movies. Hiking and 
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fishing—hunting in season. Fresh milk and 
eggs from the farm. We will drive you to 
church and nearby activities. You will enjoy 
this friendly, comfortable farm. When you 
reach bridge in Arkville turn up Dry Brook 
Road for 6 miles. If you come by bus we 
we will gladly meet you. 

Lawrence & Ruth Stanton, RD 2, Delhi, 
N. Y. (near Oneonta). Tel.: 4F2. 3 
doubles, 2 baths. Adults $40. Children 
$25-$30. July 1st thru Labor Day. 170 
miles from N. Y. C. 210-acre dairy and 
general farm with cows, dogs, chickens and 
rabbits. One of the best trout streams in 
Delaware County runs through our prop- 
erty—you are invited to try your hand. 
Dammed-up swimming hole (we are qual- 
ified swimming instructors); many sports 
including ping-pong and basketball; movies 
and TV; children’s equipment and our 
own sawmill where you may see our stand- 
ing timber cut and then turned into boards. 
Well planned, nutritious meals, pasteurized 
creamy milk from certified Jerseys, fresh 
vegetables and berries. Our daughters 13 
& 15; son 11—baby-sitting. Mr. Stanton is 
a professional musician and arranger—Mrs. 
Stanton was formerly in advertising. Piano 
and other musical instruments. Nearby: 
riding horses, square-dancing and other 
entertainment. 

Joseph & Bernice Gedeon, Athol, N. Y. 
Tel.: Warrensburg 8811. 3 doubles, 1 bath. 
Adults $40 and $45. Children, under 12, 
$30 and $35. 112-acre timber ranch in the 
Adirondack Mountains 10 miles from Lake 
George. We have riding horses, badmin- 
ton, archery, ping-pong, horse shoe pitch- 
ing, croquet, mountain climbing, and a 
brook on our land for our guests to enjoy. 
Nearby: tennis, golf, fishing, boating, 
theaters, square dancing and rodeos. All of 
our meals are served ranch style. Modern- 
ized home with central heating. Hunters 
and skiers very welcome in season. Open 
all year and 280 miles from New York 
City. Route 418 from Warrenburg, then 
follow our signs. 

Carroll and Dorothy Garner, Hyndsville, 
N. Y. Tel.: Cobleskill 1523 J 1. 2 doubles, 
1 bath. Adults $35. Children $25. 150- 
acre dairy farm—beautiful hills and val- 
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Your children will enjoy it too 


leys; pleasant temperatures; cows, calves, 
chickens, kittens and occasional deer. Work 
and play with us on the farm; garden or 
picnic in the woods; explore our woods and 
fields; help initiate our new pond. Paint, 
read or choose from variety of activities 
nearby—auctions, county fairs, pisturesque 
drives, historic sites. 1 or 2 hours’ drive to 
Adirondacks. Enjoy wholesome cooking, 
garden vegetables, homemade bread, and 
ice cream. No liquor. Our children—boys 
10, 7, 5, and girl, 3, like company, too. We 
can’t come to you, so you come to us. 10 
mi. N. of Cobleskill up Rt. 10. 3% hours 
from N. Y. C. 

Ivar and Clara Lindberg, RFD 2, Bur- 
lington Flats, N. Y. Tel.: Worth 5-8167. 
Health Dept. Licensed. 5 doubles, 2 baths, 
extra lavatory. Adults $35-$40. Children 
(to 10 years) $20. 200 miles from N. Y. 
City. Till Nov. Spacious colonial home on 
122-acre dairy farm in beautiful Catskill 
Mts. 1550 ft. elev. Cool nights. Son 8. 
Trout stream and large spring-fed pond. 


Swimming, numerous lawn games. Farm 
animals, Golfing, boating, summer theater, 
fishing nearby. Gracious living room. TV, 
piano, record player, and library, Historic 
Cooperstown close by. We are of Swedish 
ancestry. Good home cooking served family 
style. Come, relax or play and enjoy home- 
spun hospitality in the quiet beauty of our 
farm. 

John and Ethel Milks, RD 1, Cattarau- 
gus, New York. Tel.: Little Valley 4822. 
3 doubles, 2 singles, 2 baths. Adults $30. 
Children $20. 6 miles W. of Little Valley 
on Pigeon Valley Road. Ask at drug store. 
400 miles from N. Y. City. May-Dec. 600- 
acre farm in Allegheny foothills. Beautiful 
scenery. Spacious house, comfortablt rooms, 
good cooking. Private fishing and swim- 
ming pond near house. Have a large happy 
family (5 children, 8-21) and we all love 
company. Will baby-sit. Car is available. 
Old-time barn dances every week. Short 
drive to Chatauqua Lake, Allegheny State 

(Continued on page 70) 
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General 


The American Home, 300 Park Ave., New 
York 22, N.Y. Issued monthly; 35c per copy; 
$3.00 per year. Mrs. Jean Austin, Editor. Uses 
articles of interest to suburban homemakers on 
the following subjects: homes, home improve- 
ment and maintenance, home decorating, food, 
gardening, homecrafts, kitchens, and laundries. 
Length should run between 300 and 2,500 words. 
Payment depends upon the material and its use 
in the magazine. Photographs (8x10 preferred) 
may be submitted with a manuscript as illus- 
trations, or with captions only. Does not want 
fiction or verse. Manuscripts are reported on 
within three to four weeks. 


The American Legion Magazine, 720 Fifth 
Ave., New York 19, N. Y. Issued monthly; 15c 
per copy; $1.50 per year. Joseph C. Keeley, 
Editor, uses a limited number of general articles, 
most of which are written on assignment. Pre- 
ferred length is between 2,000 and 2,500 words. 
Payment is good, and is made upon acceptance. 
No fiction. Uses short humorous items and verse 
in the Parting Shots Department of the maga- 
zine. Photographs may be submitted as illustra- 
tions with an article. Reports usually require 
two weeks. 


The Desert Magazine, Palm Desert, Calif. 
Issued monthly; 35c per copy; $4.00 per year. 
Randall Henderson, Editor. Uses feature stories 
up to 3,000 words on travel, recreation, ghost 
towns, lost mines, hobbies, homesteading, gem 
and mineral field trips, gardening, wildlife, per- 
sonalities, Indians—in fact, a complete cross-sec- 
tion of life and recreation on the Great Ameri- 
can Desert only. Payment is lc a word, and up, 
for material without illustrations. Payment for 
illustrated material is 2c a word, and up. Illus- 
trative photographs may be submitted with a 
manuscript. Size should be 5x7 or larger, and 
payment of $3.00, and up, is made for these. 
All payment is upon acceptance, Does not want 
fiction or fillers. Reports within thirty days. 
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Golf Digest Magazine, 611 Davis St., Evans- 
ton, Ill. Published ten times a year; 35c per 
copy; $3.00 per year. Howard R. Gill, Jr., 
Editor, writes that golfers who shoot 80-95 are 
principal readers of this magazine. Article sub- 
jects may be unusual events, instructional ma- 
terial with help from golf pros, profiles of out- 
standing players or golf officials. Length should 
be between 500 and 2,000 words, with payment 
at a base rate of 3c per word. Humor wanted 
in fiction in lengths between 1,000 and 1,500 
words. Same pay as for articles. Uses fillers 
of ten to twenty words, for which $5 each is 
paid. Buys photographs as ilustrations for a 
manuscript, or with captions only. These should 
be at least 5x7 glossies, with payment between 
$5 and $10 each. Uses very little verse, but 
submission should be humorous 4-liners, for 
which $5 is paid. All payment is upon accept- 
ance. Reports immediately. 


Grit, Williamsport, Pa. Issued weekly; 10c 
per copy; $3.50 per year. Kenneth D. Rhone, 
Editor. Uses personality stories, from 300 to 
600 words, illustrated with one or more pictures, 
and written to interest small-town readers. Pays 
2c a word. Photographs may be submitted with 
a manuscript, or with captions only. Preferred 
size is 8x10, and rate of payment for these 
varies. No fiction, fillers or poetry is wanted. 
All payment is upon acceptance. Reports usually 
within a week. 


Household Magazine, 912 Kansas Ave., To- 
peka, Kansas. Issued monthly; 15c per copy; 
$1.00 per year. John Mack Carter, Editor. Uses 
non-fiction articles of any length that show 
readers how to have better homes and happier 
families. Payment for these is from $50 to $600. 
Buys photographs as illustrations for an article, 
or submitted with captions only. Uses short 
verse concerning subjects about the home. Pay- 
ment for verse is $15, and submissions should 
be sent to Karla Baur, Editor. All payment is 
made upon acceptance, and reports require two 
weeks. 
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Life Story, 67 W. 44th St., New York 36, 
N.Y. Issued quarterly; 25c per copy; $1.50 for six 
issues. Florence J. Schetty, Editor. All material 
used is reprinted from True Confessions. No 
new material is considered. 


Magazine Index, 4 Smithfield St., Pittsburgh 
22, Pa. Issued bi-weekly; 35c per copy; $7.00 
per year. Anthony J. Merola, Editor. Uses 1,500 
to 2,500-word articles on all aspects of maga- 
zine publishing. Case histories of American or 
foreign country magazines are good here. Wants 
1,000-word personality portraits of outstanding 
writers or other figures in the magazine world. 
Pays good rates on acceptance. Does not want 
fiction, fillers or verse. Buys photographs, draw- 
ings and cartoons when submitted as illustra- 
tions for a manuscript. Reports in two weeks. 


Motion Picture Magazine, 67 W. 44th St., 
New York 36, N.Y. Issued monthly; 25c per 
copy; $2.50 per year. Jack J. Podell, Editor. 
Uses sharply slanted profiles and angle pieces 
on the more popular Hollywood actors, with 
emphasis on the younger stars. Can use length 
from 1,500 to 3,000 words. Most work done on 
assignment, therefore a query is preferred. Does 
not want fiction or poetry. Most fillers are done 
by staff or on assignment only. Buys only top 
quality photographic work, both black and white 
and color. Uses all sizes. Payment varies, and 
is made upon acceptance. Reports within one to 
three weeks. 


Movie Stars Parade, 295 Madison Ave., New 
York 17, N.Y. Issued monthly; 25c per copy; 
$3.00 per year. Query first, since all material 
must be submitted on assignment only. Uses per- 
sonality pieces on top stars of movies and tele- 
vision. Rate of payment varies, but is made 
upon publication. Buys pictures only on assign- 
ment. Does not want fillers or verse. Reports 
are made within one week. 


National Geographic Magazine, 16th and M 
Sts., N. W., Washington 6,D.C. Issued monthly; 
$1.00 per copy; $8.00 per year; Dr. Melville B. 
Grosvenor, Editor. Articles used cover the full 
range of geography and allied sciences—peoples, 
places, travel, exploration, seafaring, moun- 
taineering, natural history, scientfic research, in- 
dustries and commodities. A first-person narra- 
tive style is strongly preferred; short words, 
sentences, and paragraphs, with occasional con- 
versations introducing pertinent information. 
Hold historical backgrounds to a minimum for 
understanding present-day conditions; omit 
criticism of politics, morals, religion, customs. 
Full-length articles run 8,000 to 9,000 words; 
short ones run 3,000 to 4,000 words. Payment 
is $800, up. It is advised that a writer query 
first before submitting his material. Does not use 
fiction, fillers or poetry. Illustrations are used 
with all articles. Photographs increase chance 
of acceptance of manuscript. Black and white, 
8x10, glossy prints bring $10, up. Kodachrome 
and Anscochrome 35 mm color transparencies are 





Society of Magazine Writers. 


Center, Division of General Education 








Come to New York, heart of the literary world, 
for the second annual 


Wasuineron SQUARE WRITERS’ 


NOVEL — Ralph Bates 
SHORT STORY — Charles Angoff 
POETRY — Galway Kinnell 


} edward H. Schmidt 


JUVENILE WRITING — Lee Wyndham 
TELEVISION SCRIPTWRITING — Michelle Cousin 


Editorial Consultations 


SPECIAL LECTURERS: Charles Ferguson, senior editor, The 
Reader’s Digest; John English, managing editor, McCall’s Mag- 
azine; Philip Wittenberg, author of The Law of Literary Prop- 
erty; Ross Donaldson, program consultant, story editor, N.B.C.; 
Betty Finnin, fiction editor, Woman’s Day. By special invitation, 
registrants may attend a meeting, including seminars, of the 


MAGAZINE ARTICLE 
NON-FICTION BOOK 


For announcement containing full information, write (or phone 
SP 7-2000) Dean Warren Bower, Washington Square Writing 


NEW YORK UNIVERSITY 
One Washington Square North, New York 3, N. Y. 


CONFERENCE 


July 21 to August 1 
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CHAUTAUQUA WRITERS’ WORKSHOP 
12th Season. June 30—July 18, 1958 
Fiction, Non-Fiction, Poetry, Stage-Radio-TV. 
Manuscript conferences. 

All Chautauqua activities. 


Staff: Walter Spearman, Director; Margaret Widde- 
mer, Co-Director; Donald Hall; John Ehle. 
Single course, $30; any three courses, $75. 
Lower rates for auditors. Academic credit 
through Syracuse University. 


For bulletin, write: 
Registrar 


CHAUTAUQUA SUMMER SCHOOLS 
Chautauqua, New York 








ANTIOCH WRITERS’ CONFERENCE 
August 17 to 23, 1958 


For Descriptive Brochure Write To: 
Director of Continuing Education 


Antioch College 
Yellow Springs, Ohio 











WRITERS Come to PHILADELPHIA 


JUNE 11, 12, 13, for the TENTH ANNUAL 
PHILADELPHIA REGIONAL WRITER'S CONFERENCE 


Cash prize contests. Workshops in 12 subjects. Evening 
lectures. Prominent speakers. All sessions at the modern 
Sylvania Hotel. We'd like to send you our program. 


Write: EMMA S. WOOD, Registrar 
P.O. Box 897 Philadelphia 5, Pennsylvania 





EAST BOOTHBAY 
Summer Workshop 
August 1958 


For information write 
MILDRED TONGE, 


Director 
East Boothbay, 











Montana State University 


July 21-26 
WRITER’S CONFERENCE 


Subjects: Novel, short story, poetry, non-fiction, juven- 
iles, marketing, etc. 


Staff: Archie Binns, Albert Q. Maisel, Robert O. Bowen, 
A. B. Guthrie, Jr., Bernard Malamud, Leslie A. Fiedler. 


5 Week Courses (including Conference) in writing of 
short story and novel, taught by Robert O. Bowen, 
July 21-August 22. 


Moderate fees, economical room and board on campus. 
For costs, details, vacation opportunities and brochure 


write: 
H. V. Larom 


MONTANA STATE UNIVERSITY 


Missoula, Montana 











46 


preferred, and bring $50, up, for single pictures; 
$600 to $800 for enough to make an eight-page 
series. Payment is upon publication. Reports 
promptly, if possible. 


People and Places, 1800 W. Fullerton Ave., 
Chicago, Ill. Issued monthly. Ralph N. Swan- 
son, Editor. This magazine is sent free to DeSoto 
dealers’ mailing lists, and uses articles about 
unusual places or unusual people which might 
cause people to travel to the place .involved. 
Must be illustrated with photographs of top 
quality (black and white, although some color 
is used). The editor will be glad to send a 
special specifications sheet upon request. No 
fiction, fillers or poetry. Payment is upon ac- 
ceptance, and reports are made immediately. 


Popular Crossword Puzzles, 10 
New York 16, N. Y. Issued bi-monthly; 35c per 
copy; $4.20 per year. Carol L. Klapper, Editor, 
suggests that would-be contributors check with 
the magazine for types of material used. She 
would be happy to send a list of requirements 
(and taboos). Payment is on acceptance, and 
reports within four to six weeks. 


E. 40th St., 


Popular Mechanics Magazine, 200 E. Ontario 
St., Chicago 11, Ill. Roderick M. Grant, Man- 
aging Editor. Uses feature articles up to 2,000 
words in the mechanics-science-craft-hobby field 
Base price is $50 per printed page; short items 
accompanied by pictures bring $10. Address 
general features to the managing editor; how- 
to-do-it and craft material to James R. Ward, 
technical editor, and radio-TV material to 
Lothar Stern. Uses un-illustrated one-sentence 
fillers, for which $2.50 each is paid. Photographs 
may be submitted with a story, or with cap- 
tions only. Pix-captions should be accompanied 
by brief text. Preferred size are 8x10 glossies. 
Does not use fiction or verse. Reports are made 
immediately. 


Science Digest, 200 E. Ontario St., Chicago 


11, Ill. Issued monthly; 35c per copy; $3.50 
per year. George B. Clementson, Managing 
Editor, writes: ‘“‘We’re interested in new ad- 


vances in science and how they affect the aver- 
age person. We cover all branches of science, 
ranging through atomics to medicine, to ultra- 
sonics and space flight. We like color and anec- 
dotes. Accuracy of names, dates and facts is de- 
manded. Payment made on acceptance averages 
5c a word, and depends on length, quality, im- 
portance. We do not want fiction, fillers or 
poetry. Reports require at least one week.” 


True Confessions, 67 W. 44th St., New York 
36, N.Y. Issued monthly; 20c per copy; $2.00 
per year. Florence J. Schetty, Editor. Uses fea- 
tures that offer concrete help in problems of 
living—courtship, marriage, personality, etc. 


Emphasis is on the “you” approach. Most us- 








able length is 800 words, or less. Query for 
longer features. Payment is 5c a word. Articles 
on child-care, beauty, fashion, health, and cook- 
ing are all staff-written. Uses first-person stories 
that are strongly realistic, emotional, exciting, 
about average people who make interesting read- 
ing. Greatest need is for stories in the 5,000 
and 7,500-word lengths. However, stories can 
run to 20,000 words. Payment is 5c per word. 
Uses 300 to 500-word fillers. No poetry. Pay- 
ment is made upon acceptance. Reports re- 
quire several weeks. 


Religious 


Catholic Digest, 2959 N. Hamline Ave., St. 
Paul 13, Minn. Issued monthly; 35c per copy; 
$3.00 per year. Father T. Kenneth Ryan, Edi- 
tor. Primarily interested in factual articles 
running from 2,000 to 2,500 words. These may 
be general in interest, although when possible a 
Catholic angle is preferred. This is not a must, 
however. Particularly interested in any sectional 
articles in which there is an unusual Catholic 
achievement. Also like profiles of nationally- 
known Catholic personalities. Rates are from 
$200, up, depending upon subject and writer. 
Prefers inquiries first. If an article appeals, then 
the assignment is given. Does not want fiction. 
Several departments use filler material: $25 
each is paid for original accounts, under 300 
words, of true cases where unseeking kindness 
was rewarded, accepted by the Hearts Are 
Trumps Department; and $25 for true incidents 
by which persons were brought into the Cath- 
olic Church. For People Are Like That, $10 is 
paid for stories illustrating instinctive goodness 
of human nature; and for amusing or inspiring 
tales for In Our Parish and In Our House. 
Fillers accepted for the picturesque Flights of 
Fancy Department pay $2.00 each. Exact source 
must be given. Does not want poetry. All pay- 
ment is made upon acceptance, and reports re- 
quire two weeks. 


Eternity Magazine, 1716 Spruce St., Phila- 
delphia 3, Pa. Issued monthly; 35c per copy; 
$4.00 per year. Russell T. Hitt, Editor, writes: 
“We like articles which have a Biblical emphasis 
on contemporary developments. We are also 
interested in well-written and organized articles 
on devotional, doctrinal and expository subjects. 
Occasionally articles dealing with some phase 
of missionary activity are acceptable. We do not 
want fiction, fillers or poetry. Reports are made 
within thirty days.” 


Extension Magazine, 1307 S. Wabash Ave., 
Chicago 5, Ill. Issued monthly; 40c per copy; 
$4.00 per year. Eileen O’Hayer, Editor. This 
is a family magazine using non-fiction of general 
nature such as biography (especially outstand- 
ing Catholics), national and international affairs, 
conversion articles, spiritual nature. Article 





At the 


INDIANA UNIVERSITY 
WRITERS’ CONFERENCE 


July 7-12, 1958 
WORKSHOPS will be conducted by 


PEGGY BACON (Children’s 


ELIZABETH ENRIGHT (Short Story) 
MICHELLE COUSIN (Television 


Writing ) 
JOHN SELBY (Novel) 


REED WHITTEMORE (Poetry) 
MAURICE ZOLOTOW (Nonfiction) 


MODERATE RATES include careful reading 
of students’ manuscripts and personal con- 


sultations about them ... 
SURROUNDINGS are scenic — 


ference activities are carried 
conditioned rooms .. . 


THE ATMOSPHERE is friendly and infor- 
mal; the workshops are limited in size; the 
Conference is student-centered .. . 


INQUIRIES should be addres 


Robert W. Mitchner, Director 
Indiana University Writers’ Conference 
Bloomington, Indiana 


Literature ) 


and all Con- 
on in air- 


sed to 





CLEVELAND WRITERS’ CON 


June 26-28 


Workshops in fiction, article, juvenile and other fields 
conducted by editors and writers. Cash prizes! Literary 


luncheons! For details, write to: 


IRV. LEIBERMAN 


565 Hipp Annex Cleveland 15, Ohio 


FERENCE 








NEW YORK CITY 


‘WRITERS CONFERENCE 
AT STATEN ISLAND 


July 8-18 


For brochure, write: 


NYC WRITERS CONFERENCE 
Wagner College Staten Island 1, N. Y. 








ATTENTION! 


Writers, Journalists, Novelists, Free Lancers. Educa- 
tional SPECIAL DeLUXE TOUR OF WESTERN CITIES, 
NATIONAL PARKS From Chicago Union Station. 


August 4-17 


For Denver, Colorado Springs, Cave of the Winds, Garden 
of the Gods, Pikes Peak, Yellowstone National Park, Salt 


Lake City, Grand Canyon, Bryce Canyon, 
Dells for boat cruises. 


All-Expense tour covers all railroad transportation on the 
Milwaukee Road, Union Pacific and Southern Pacific Rail- 
roads. All sightseeing buses en route of cities and national 
parks, hotel rooms with meals, tips on trains, pillow ser- 


vice, all baggage transfers, reclining sea 


tioned trains of highest class known for luxury and refine- 
ments. Package cost from time of sees till return: one 


person, $318.00; husband and wife, $576. 


Deadline for applications set as July ‘ath f for final payments. 
For further information and literature write: 
CHARLES L. RUSSELL, Trains Representative 
THE MILWAUKEE ROAD 


226 Grant St. 


Zion, Wisconsin 


ts on air condi- 


Dennison, Ohio 
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Since 1926 


BREAD LOAF WRITERS’ CONFERENCE 


First founded and still the first 
August 13-27 
Director: John Ciardi 


Fiction - Nonfiction: Catherine Drinker Bowen, Daniel 
urley, Nancy Hale, Bruce Lancaster, William 
Raney, Berton Roueché, William Sloane. 


Poetry: Léonie Adams, John Frederick Nims 


Juvenile Literature: Eunice Blake 


Special Lecturers: Robert Frost, Carl Carmer, 
Theodore Morrison, William Hazlett Upson 


BREAD LOAF WRITERS’ CONFERENCE 
Middlebury College Middlebury 19, Vermont 





CORPUS CHRISTI FINE ARTS COLONY 
June 2-14, 1958 


Study creative writing with CHARLES ANGOFF, 
editor, teacher, writer. TV drama, poetry, short story. 
Personal conference. Meet editors, writers, publishers. 
Special meetings, receptions. Board and room on the 
campus of the University of Corpus Christi, $3.50 a day. 
Contests, swimming, fun. Write: Department WD-100, 
801 S. Broadway, Corpus Christi, Texas. 





CHRISTIAN WRITERS & EDITORS’ CONFERENCE 


Green Lake, Wis @ June 28 to July 5 
Extension School to July 26 
EASTERN REGIONAL WRITERS’ CONFERENCE 
St. Davids, Pa. © June 21-26 
Write to Dr. Ben Browne 
1703 Chestnut St. Philadelphia 3, Pa. 





Western Carolina Writer’s Conference 


In “‘The Land of the Sky”’ 
Near Cherokee Indian Reservation 


August 10 to 22 


Workshops in novel, short story, nonfiction, T.V. 
scripts, juvenile fiction, marketing problems. 
Write: Lillian Hirt, Public Relations Office 

Western Carolina College, Cullowhee, No. Carolina 





HAVE A PROFITABLE VACATION 


With the Author of a Prize-Winning Novel 
Live at my Writers’ Colony in N. H., from 1 day to 
6 weeks. Tuition includes story, article, novel, play, 

etry instr.; room, meals, (20th yr.). Reference 

O’S WHO OF AMERICAN WO . 6 textbooks. 
(See pg. 79). 1500 lectures. Chicago class. Coach- 
ing by mail. $1 M. words, $10. Mo. Plots, Poetry. 
MILDRED I. REID 


49 Salem Lane Evanston, Illinois 





YOU CAN AFFORD MEXICO! 


Study in Mexico? Live there? Write there? 


Thousands of Americans of all ages are doing it 
right now. It’s less expensive than you think—what 
can you lose by inquiring? Write us for details on a 
fruitful, delightful and economical writing-vacation at 
internationally-famed INSTITUTO ALLENDE DRA- 
MATIC WRITING CENTER in historic San Miguel 
de Allende. Register at any time. International faculty 
headed by Ashmead Scott, James Norman; full accredi- 
tation. Year-round courses in Novel, TV, Short Story, 
Fact Writing, Spanish, Photography. 


For Illustrated Catalogue: 


Stirling Dickinson, Director, Instituto Allende, 
San Miguel de Allende, G juato, Mexi 
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length is from 2,000 to 5,000 words, with good 
rates paid upon acceptance. Fiction is also of 
a general nature: adventure, mystery, romance, 
humor, etc. Short shorts may run from 1,000 
to 1,500 words; short fiction, up to 5,000 words; 
serials: six to eight installments of no more 
than 5000 words per installment. Good rates 
upon acceptance. Uses fiction fillers, and poetry 
between four and thirty-four lines. Uses pic- 
ture stories. Photographs should be 8x10 glossies. 
Reports in about two weeks. 


The Lutheran Magazine, 2900 Queen Lane, 
Philadelphia 29, Pa. Issued weekly; 10c per 
copy; $3.50 per year. Dr. G. Elson Ruff, Editor. 
Wants articles and fiction about personal Chris- 
tian experience, Christian personalities, striking 
events in church life, social problems, and simi- 
lar subjects relevant to the purposes of a Chris- 
tian magazine. Length is up to 2,000 words, 
with payment at 2c per word. Uses 100 to 300- 
word fillers that are parable-type stories. Pay- 
ment for these is $2.50 to $7.50. Uses photo- 
graphs submitted with manuscrips, or with cap- 
tions, in size 5x7, 8x10. Pays $6 for these. 
All payment on publication. Reports in two 
weeks. 


Messenger of the Sacred Heart, 515 E. Ford- 
ham Rd., New York 58, N.Y. Issued month- 
ly; 25c per copy; $3.00 per year. Rev. Thomas 
H. Moore, S.J., Editor. This is a family maga- 
zine using religious articles for spiritual or de- 
votional reading, having a tie-in, if possible, 
with the Sacred Heart devotion. Average length 
should be 1,500 words, with payment at 3c per 
word. Likes glossy photographs with a manu- 
script. Uses short fiction that averages 2,500 
words, and for which 3c a word is paid. These 
should be original and edifying in their con- 
tent, with the plot and presentation embodying 
a Christian moral. Does not use fillers. Short 
poems on religious or inspirational themes are 
bought for $5, $7, and $10, depending on 
length. Reports are made within two weeks. 


The Methodist Layman Magazine, 740 Rush 
Street, Chicago 11, Ill. Issued monthly; 15c per 
copy; $1.50 per year. Shelby E. Southard, Edi- 
tor. Uses short feature articles, illustrated with 
many action photographs, describing unusual 
projects of a Methodist Men Club. Also wants 
features about valuable laymen. Does not buy 
fiction, fillers or verse. Photographs should be no 
smaller than 5x7, and those submitted with cap- 
tions only are also welcome. Payment varies. 
Reports immediately if a stamped envelope for 
this purpose is included. 


Presbyterian Life, Witherspoon Bldg., Phila- 
delphia 7, Pa. Issued twice monthly; 15c per 
copy; $2.00 per year. Robert J. Cadigan, Edi- 
tor-in-Chief; Henry L. McCorkle, Managing 
Editor. All manuscripts must be submitted on 
speculation. Chiefly interested in stories about 
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personalities and activities.of the Presbyterian 
Church written to appeal to a national reader- 
ship consisting mainly of laymen. A lively, 
anecdotal style is preferred, with conversation 
to lend human interest. Stories designed for the 
news section should be written in regular re- 
portorial style. Publishes poetry only on special 
occasions. The children’s page uses stories about 
children and their doings, pointing indirectly 
to some facet of morals or wisdom for young- 
sters. Age level for these is from six to ten 
years, and story length is between 600 and 800 
words. Feature articles should be between 1,200 
and 2,500 words; news stories, 300 to 500 
words. A sample copy of the magazine will be 
sent upon request, as well as a copy of the edi- 
tors’ Suggestions to Writers. Purchases glossy 
black and whites, 8x10 in size, for use with a 
story or with captions only—from $7, up. All 
payment is upon acceptance, and reports are usu- 
ally made within two weeks. 


St. Joseph Magazine, St. Benedict, Oregon. 
Twelve issues a year; 35c per copy; $4.00 per 
year. Rev. Albert Bauman, O.S.B., Editor. Pre- 
fers queries on articles, but gives consideration 
to all submitted material. Does ot want ency- 
clopaedic material. Writer must have a _ per- 
sonal knowledge of his subject. Ideal length is 
1,500 words, and payment is 2c per word. Pa- 
tricia Dayton, Fiction Editor, wants stories that 
have a strong Catholic theme and motivation. 
These should be no more than 2,000 words in 
length. Payment is 2%c per word. Does not 
use fillers, and is overstocked at present on 
poetry. Will consider any photographs submitted 
as illustrations, or with caption material only. 
Requirements are not heavy, but for something 
original in an 8x10 size the editors will pay 
around $5.00. All payment is on acceptance, 
and reports are made within two weeks usually. 


Walther League Messenger, 875 N. Dearborn 
Ave., Chicago 10, Ill. Issued monthly; $3.00 per 
year. Alfred P. Klausler, Editor. Material used 
is fiction that has religious implication and 
which is written for young people. Length 
should be between 1,200 and 1,500 words, with 
payment at ic per word. Reports are made 
within one week, and payment is on acceptance. 














25th WRITERS’ CONFERENCE 
in the ROCKY MOUNTAINS 


JULY 21—AUGUST 8 


Workshops in novel, short story, poetry, non- 
fiction, juvenile fiction, television drama, pop- 
ular science, and marketing problems. 

Staff includes: Margaret Coit, Andrew Lytle, 
Rolfe Humphries, William Peden, Ellen Lewis 
Buell, Harry Muheim, J. H. Rush, and Alan 
Swallow. 


Write Margaret Robb, Director, McKenna 33 
University of Colorado, Boulder, Colorado 


HUCKLEBERRY 


WORKSHOP FOR THE CREATIVE ARTS 
June 15 - August 30, 1958 
ALL FIELDS OF CREATIVE WRITING 
also Photography ¢ Painting * Handicrafts 


Class and individual instruction for beginners, professionals, 
hobbyists. For booklet W, write: 


Miss Evelyn Haynes, Hendersonville, N. C. 


PITTSBURGH WRITERS’ CONFERENCE 


JULY 17-19 
Editors and writers will conduct wormmene | a juvenile, 
short story, article, and television writing. rizes! 
All sessions held at ‘the Penn-Sheraton Hotel. . & tails, 
write to: 














IRV. LEIBERMAN 


565 Hipp Annex Cleveland 15, Ohio 





PACIFIC COAST WRITERS CONFERENCE 
LOS ANGELES STATE COLLEGE 
JUNE 23 — JULY 11 


Speakers to include: Novelists; television and motion picture 
writers, editors and producers; poets, critics, and magazine 
writers. Including: Rex Barley. Charles Beaumont, Ray Brad- 
bury, Ned Brown, Robert R. Kirsch, James Kubeck, Harry 
Lewis, Ben Parker Ralph Salaway, Ann Stanford, Bonnie Thur- 
man. Margaret oo Wirt Williams. 


Address Director Wirt Williams 
Los Angeles State College, Los Angeles 32, Calif. 


WRITERS FLOATING WORKSHOPS 


Writers, artists, poets and those who want to become 
writers, can ‘combine enchanting trips to Bermuda with 
two hours FREE daily writing instruction from Pauline 
Bloom. The adventure of a lifetime awaits you when you 
sail or fly with writers to the tranquil atmosphere of 
Bermudas blazing hibiscus and winding paths. 7-13 da 
trips March 15th, June 27th, July 12th, and August 2nd. 
Available only through 
AMERICAN- FOREIGN TRAVEL ASSOCIATES 
34 d. So. Clinton Street Doylestown, Pa. 


WRITING and CRITICISM 


under competent writer-teachers— 
Short Story Writing— 
Don Tracy, novelist, professional writer. 
Article Writing— 
Robert Root, author, SU professor. 


(August 11 to 22) 


THIRD ANNUAL WRITERS’ CONFERENCE 


School of Journalism 


SYRACUSE UNIVERSITY 


For patie information, write: Prof. Robert Root, 
Sch of Journalism, Syracuse University, Syracuse 
10, New York. 
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By Nancy Vogel 


O NE OF THE MOST important quali- 
fications a writer can have, regardless 
of what medium he wants to write for, is 
determination. There has probably never 
been a successful writer who was _ half- 
hearted, who lacked will power or the 
ability to discipline himself. Television 
writing, perhaps more than any other kind, 
demands a dedication and a resolve to 
succeed which cannot be affected by tempo- 
rary blocks or discouragements. 

Robert C. Dennis, a TV writer who is 
now at the top of the heap, started out 
several levels below the bottom of that 
hean. When he was in his early twenties he 
came to Los Angeles from the Canadian 
village where he was born; his doctor had 
told him that, because of his arthritis, he 
needed a different climate. He had almost 
no money, and no friends, and simply earn- 
ing a living was a major challenge. 

At a doctor’s suggestion, he eventually 
enrolled in a night school writing class. He 
worked hard on the assignments, doing 
more work than the teacher asked for, and 
soon began to master the technical patterns 
of plot structure and characterization. He 
began sending his stories to pulp magazines, 
and never permitted himself to become dis- 
couraged about the rejection slips that piled 
up. 

Eventually his stories began to sell, and 
he slanted them more and more to the pulp 
detective market. 

In 1947, he decided to try his hand at 
radio. Because he had so thoroughly learned 
the basic technique of fiction, it wasn’t dif- 
ficult for him to make the switch, and for a 
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while he wrote regularly for such programs 
as the old sTARS OVER HOLLYwWoop and 
GRAND CENTRAL STATION. Then one day his 
agent asked him if he would do a script for 
the TV program ARMCHAIR DETECTIVE, and 
have it ready in two days. Not knowing a 
thing about television writing, Dennis said 
that he would do it; then he hustled over 
to the TV studio where the program was 
being put on, to drink in as much infor- 
mation as he could. He managed to come 
up with a script that pleased everyone, and 
as a result of its success he later landed a 
job as a staff writer, writing scripts for a 
TV series called MYSTERIES OF CHINATOWN. 

“All this,” he says, “was in the early days 
of television of course. They were paying 
$50 for a script; radio paid much better. 
The only writers working for TV then were 
the ones who weren’t too successful else- 
where, or who were smart enough to want 
to get established at TV’s very beginning.” 

There probably aren’t many people in 
the country who haven’t watched at least 
one episode of THE AFFAIRS OF CHINA 
sMiTH. Dennis created this series, and wrote 
almost all of the scripts for it. Later, he 
also originated and wrote most of the scripts 
for PASSPORT TO DANGER, which starred 
Caesar Romero. 

He has also written for RACKET SQUAD, 
BOSTON BLACKIE, BIG TOWN, MY FRIEND 
FLICKA, MEET MCGRAW, PERRY MASON, 
ALCOA-GOODYEAR THEATRE, SILENT SERVICE, 
and others, and currently he is doing ap- 
proximately every fourth one of the ALFRED 
HITCHCOCK PRESENTS series. He has done 
30 scripts so far for this one show. He has 





a «¢& eo 


-— as wa an ee. 





written a few motion picture scripts, as well. 
He averages about 40 scripts a year, of 
which about 80% are originals; the rest are 
adaptations. 

“T imagine,” Dennis says, “that a lot of 
new writers are frightened off by not know- 
ing enough about cameras. But that’s really 
not an important factor, because if you have 
a good story, the producer can always have 
someone put in the angles. Some of them 
actually prefer scripts with an absolute 
minimum of camera directions. 

“A new writer will do a lot better in 
breaking into TV if he already has credits 
in other fields. When he makes his first con- 
tact with an agent or a producer, he’s go- 
ing to be judged, inevitably, by the proof 
he can offer of what work he has already 
done. My advice to newcomers, especially 
those who don’t live in Hollywood or New 
York, is to plug away at magazine writing 
until they get a few credits; that will make 
the rest of the battle much easier for them. 

“It’s a good idea for a writer to concen- 
trate his leisure reading in the field for 
which he wants to write. I still read a lot 
of detective stories. And I’m constantly 
learning new things about writing. For 
instance, suppose I am to write a scene 
depicting a quarrel between a man and his 
wife. Well, probably I’ve written a scene 
like that ten or twenty times before. So—if 
for no other reason than personal integ- 
rity—I’ll try to make that scene different 
from any of the others I have written. And, 
in trying to vary it, I’m almost sure to think 
of new techniques. 

“My characterization is always improv- 
ing, too; as time passes, a writer gets a 
deeper insight into people and their moti- 
vation; he gets to a point where he analyzes 
people’s words and actions, wondering just 
exactly what reason they had for doing or 
saying what they did. 

“The basic pattern of TV plot struc- 
ture is the same as that for all fiction—a 
sympathetic character confronted with a 
problem, and how he solves it. Writing is 
the same. as any craft—anyone who does it 
day after day must improve, his skill must 
become greater. But those who are learning 
to write for TV should be careful not to 





LOZIER LITERARY AGENCY 


recognizes that your manuscript repre- 
sents your time, labor and skill. Your 
book, your story or your teleplay will re- 
ceive every consideration; if we think it is 
salable, we will submit it to the most 
appropriate markets on a straight 10% 
commission basis in event of a sale. 
Evaluation fees: 


Short shorts under 2,000 words....... $3.00 
Short stories over 2,000 words........ 5.00 
TV scripts—One act ................. 3.00 
II os ooo 'u sc a ereewae 5.00 
TN OID win occcicsivisccncas 7.50 
OS re eee 15.00 


“We'll go all-out to help you sell your 
literary product.” 
WILL LOZIER 


LOZIER LITERARY AGENCY 


134-35 Cherry Avenue Fiushing 55, N. Y. 





HOLLYWOOD TYPIST 
Manuscript typing — Varityping 
Offset Printing 


ELENA QUINN 


7822 Brookmill Road 
Downey, California 


TOpaz 9-8285 





PUBLISHED OR UNPUBLISHED 


SELL YOUR STORY TO HOLLYWOOD 


Top established motion picture, radio, and TV agency 
seeking fresh writing talent and stories to sell in this 
ever-expanding market. 

Send for free information 


THE SAGER AGENCY 


Box 224 Beverly Hills, California 





MANUSCRIPT TYPIST 


desires part time work. Very reasonable 
rates and fast service. 


GRACE KOLSON 
8132 So. Gage Ave. Los Angeles 23, Calif. 





A PERSONAL SERVICE 
Planned For You! 


Many years’ experience wy writers in publication, 
screen and TV fields. Free DET AILS. 


ADELINE M. ALVORD 
1811 North Cherokee Ave. Hollywood 28, Calif. 








STUCK WITH A BOOK OR SHORT STORY? 


I'll rewrite it for you or collaborate with you. No reading 

fee. TV and radio scripts done from your material. My 

book, FICTION PLOT CONSTRUCTION is a book 

no writer can afford to be without. Price $2.00. 
ZEIGER HAY Writer's Workshop 

1223 W. Kirk San Antonio, Texas 
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concentrate on learning the rules and by- 
laws to such an extent that they forget the 
one most vital fact of all: they are writing 
to entertain.” 

Here are a couple of pages from a recent 
adaptation Dennis did for ALFRED HITCH- 
COCK PRESENTS: 


Fade in 
Ext. Highway—Day 
A convertible rolls along highway at the out- 
skirts of a small town. Camera pans with car to 
bring into frame a roadside sign reading: 
“Welcome to Ivy Corners 
Pop. 6000 
A Good Place to Live” 
Dissolve 
Ext. House—Day—Full Shot 
Undoubtedly a fine home seventy-five years ago, 
it is now forlorn and weathered and in a state 
of complete disrepair. It is, however, lived in. 
A realtor’s sign is stuck on a stick on the ragged 
front lawn. 


Ext. Street—Day—Med. Close—Waterbury 

In the same convertible seen in Scene 1. It’s 
parked across the street from house. Waterbury 
is a fat, midle-age man of no particular type— 
prosperous looking, a pleasant manner, quiet 
spoken. He'd have to stand on his head in a 
busy intersection to attract any attention. He’s 
considering the house speculatively—a prospec- 
tive buyer. Presently he takes out an envelope 
and pencil and copies from the realtor’s sign. 


Close Shot—Sign 
which says: 
“For Sale 
Authentic Colonial 
Aaron Hacker, Realtor” 

Dissolve 
Int. Realtor’s Office—Day 
The words, in reverse, Aaron Hacker—Realtor, 
are painted across a large window looking out 
on to street. Waterbury’s convertible pulls into 
scene beyond window. Aaron Hacker comes to 
the window, where he can discreetly look out. 
Aaron is a mild, small-town businessman, a bit 
garrulous, but nobody’s fool. He has a native 
intelligence he hides from any big-city visitors. 


Aaron 
Sally— 


Med. Close—Sally 

sitting before a typewriter on her desk, a bored 
young woman who escapes from the deadly rou- 
tine of her small town through drugstore novels. 
She’s a gum chewer and she’s reading a novel 
propped up against a typewriter. 


Sally 
(turning a page) 
Yes, Mr. Hacker? 
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Aaron’s voice 
Seems like we’ve got a customer. 
Think we oughta look busy? 


Sally 
Sure 
She ducks the novel and rolls a sheet of paper 
into her typewriter. 
Wider angle 
as Aaron goes past her to his own desk. 


Sally 
What should I type? 


Aaron 
Anything! A letter to your boyfriend 
if you like. 

In New York, Writers Guild officials have 
begun talks with the networks regarding 
new contracts. A new and unprecedented 
demand by the writers involves the award- 
ing of additional payment to the writers in 
case any script which has been altered 
receives adverse criticism in any publication. 
Writers feel that their reputations are un- 
fairly damaged when critics pan scripts 
which have been changed, before filming, 
by producers. 

The pilot film for Motive, a projected 
ABC drama anthology series, was filmed 
recently at Hal Roach Studios. Jerry Stagg 
is planning to produce an hour-long Western 
anthology. This will be a series with a high 
budget. ZSA ZSA IN PARIS, the pilot film 
for a projected TV series to star the Hun- 
garian actress Zsa Zsa Gabor, is to be pro- 
duced by Alex Gottlieb for Hal Roach 
Productions. Also, Mr. Gottlieb is planning 
another situation comedy series. Production 
was to begin this month in New York on 
NEW YORK CONFIDENTIAL, a Television Pro- 
grams of America series starring Lee Tracy. 
The series will be filmed at the Gold Medal 
Studios in the Bronx. 

McCadden Productions is launching sev- 
eral new series. There are two situation 
comedies, ED AND WILBUR POPE, which 
concerns the activities of a young married 
couple and a talking horse, and THEODORA, 
which will star Hermione Gingold. Al Simon 
will produce FLIGHT, filmed with the co- 
operation of the Air Force, and woMEN, a 
dramatic anthology dealing with the 
emotional problems confronting women. 
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WHAT MOST WRITERS 


How to get 


DON'T KNOW 


VOUR BOOK 


Publish 


ed 
Promoted 


Distributed 





1001 IDEAS 
TIPS and HINTS 


for professionals 
and beginners 


FREE 


This FREE book has helped over 
700 writers to get published with prestige. 





> iT TELLS 

why books are rejected 

which books are published 

whether a pook must be sensational to get noticed 

what chances the beginner has 

how to type your manuscript professionally 

how to get an opinion about a partially completed 
manuscript 

how to handle footnotes, index, table of contents 

about rules for good punctuation and spelling 


> iT TELLS 


whether a book’s success can be predicted 
how to mail and protect your manuscript 

how to handle the ‘‘difficult’’ or special book 
what to do about a scholarly book 

what to do about children’s books 

how to handle illustrations 

how to protect your royalties 


SUCCESS 


10 of our Authors 
have received a 
total of $45,000 in 
royalties. Send us 
your manuscript 
for FREE profes- 
sional report on 
merits and publi- 
cation possibili- 
ties. NO OBLIGA- 
TION. 











> iT TELLS 


how to protect your subsidiary rights 

what to do with a book of specialized or limited 
appeal 

what publicity to look for 

what advertising to expect 

about sales to movie companies, TV, radio 

how to protect your book against ‘‘sudden death’’ 

how to copyright your book 


p> iT TELLS 


what the professional writer has learned 

which famous classics were once rejected 

which famous books were published by thelr authors 

when you can deduct the cost of publishing from 
your income tax 

about autograph parties, radio, and TV interviews 

how to get permission to quote from other authors 

how to choose a publisher wiih prestige. 


Pageant Press, Inc., 101 Fifth Avenue, New York 3, N. Y. 








Pageant Press, | 








1 nc. : 
1 101 Fifth Avenue. New York 3, N. Y., Dept. W-5 | MELA MM Dohoh Micah AAS eas) a 
: Please send me without cost or obligation your big illus- § $1600 CASH AWARDS 
H trated FREE book, “‘How to Get Your Book Published, 1 
“ ; promoted, Distributed,” ced 3 idgtails about your Best , Fist Prise...................45. $500 
Mail ! Mr. : : : Saeed PHD... o. ei cos eveesave $250 
e ! Mrs. i I os ioc canoe ena oe eect $150 
this MIR oy ha 25 data brig remus eee ames ae ; 
' H SEVEN HONORABLE 
coupon : SRL 25s s-dcasocaeerodacvensecuskasesameulehceiaaneas H MENTION AWARDS 
re ' OF $100 EACH 
toda } aed cudesconntandaasanses Zone...... State. .....0004- 1 F : : 
y 4 ae eee 1 Details will be sent with FREE book. 
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Simply mail coupon or manuscript. 
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WANTED 
Experienced author to collaborate with 
me fifty-fifty on 65,000 word novel I am 
just finishing. NO FEES. 


EON OLGA 


29 Gilford Ave. Laconia, N. H. 





YOUR LIFE WORK SAFE IN MY HANDS 


Typing, minor corrections: 60c per M. 
Editing, revised dialogue, characterizations: 
$1.00 per M. 

Minimum $1.50. Include return postage. 


FLORENCE A. LINDSAY 


Box 493 Hartford, Conn. 





WE'LL SELL YOUR MATERIAL 


to the Saturday Evening Post, This Week, McCalls, and 
many others — just as we have done for other clients. If 
you have a story, article, TV script, or book that is pro- 
fessionally written, send it to us. We will find the best- 
paying market for it. 


DELLMAN LITERARY AGENCY 
Office 563 720 Euclid (Annex) Cleveland 15, O. 
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MANUSCRIPTS TYPED 


s 

Promptly and Accurately 
20-lb. bond — Free carbon copy 

55c per 1000 words 

RUBY WATSON 

‘ 108 N. Lafayette 

‘ bes om 125X 


_sowowwwefe* 


Worthington, Ind. 
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KEY LITERARY SERVICE 


Marketing - Editing - Criticism 
WE CAN HELP YOU TO SELL 


Write for Information 


BOX 183 @ CHICAGO 17, ILL. 





SONG WRITERS 


OUTSTANDING, ethical — pring offer—in WRIT- 
ER’S DIGEST over a YE S(t) of an, songs alone 
sold over a HALF {ILLION CORDS of various 
labels led by world- — VICTOR! a is believing. 
Be convinced NOW! Learn how to apply th the ACI 
TEST for qualifications to anyone proposing services. 


RAY HIBBELER 


6808 N. Oleander Ave. Cc-13 Chicago 31, Ill. 





KANSAS CITY, MISSOURI, TYPIST 


Prompt, accurate work, carbon copy, minor 
corrections, best bond, mailed flat. 
60c per 1000 words. CH 1-6372 


EULA C. WOLFE 
610 Indiana Ave. Kansas City 24, Mo. 


WANTED—Stories by UNKNOWN WRITERS 


A. DART & DUNCAN 
Run by Writers . . . For Writers 


New York and Hollywood Television markets demanding 
new material. Acceptable scripts bring $750-$1330 Mini- 
mum. FREE DETAILS of our BONDED SERVICES. 


5617-A Hollywood Bivd. Hollywood, Calif. 
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Market List 


LEAVE IT TO BEAVER, CBS-TV;; half hour, 
filmed. This series uses stories of domestic 
comedy, based on the activities of Beaver, a 
mischievous and unpredictable little boy. 
Watch the program and learn the inter- 
relationships of the characters before trying 
to write for this one. In one story; Beaver’s 
teacher gives him a note to deliver to his 
parents; figuring it’s bad news, he doesn't 
give it to them, but gives his teacher a note 
which is ostensibly their reply. The results 
of these acts are that, caught in his wrong- 
doing, Beaver decides his only out is to run 
away from home. In the beginning, LEAVE 
IT TO BEAVER scripts have been written by the 
producers, but they might consider good 
outlines submitted through agents, Contact: 
Producers, LEAVE IT TO BEAVER, Revue Pro- 
ductions, 4024 Radford, Studio City, Calif. 

BOOTS AND SADDLES, NBC-TV; half 
hour, filmed. As the title suggests, this 
is another of the many, many westerns cur- 
rently popular. The first story used in the 
series dealt with a pompous inspecting 
general who insisted on strict regulations 
on a visit to a unit of the Fifth Cavalry. 
An argument between him and a rather lax 
gunner over a new Gatling gun, which the 
former doesn’t believe in, results in the guin- 
ner’s being discharged. However, there is 
an attack by Indians, and the gunner is 
pressed back into service quickly to man the 
gun. The main running characters of this 
series are Jack Prickhard and Patrick 
McVey, who are officers of the unit. This 
series, like all others, should be studied 
closely by any writer who wishes to do a 
script for it. Any ideas or scripts should be 
submitted through agents. Contact: Script 
editor, BOOTS AND SADDLES, California Na- 
tional Productions, 650 N. Bronson, Holly- 
wood, Calif. 

OFFICIAL DETECTIVE, half hour, filmed. 
This series is based on fact detective cases 
taken from articles that have appeared in 
a detective magazine. Assignments to do 
teleplays are given through agents. Contact: 
Producer, OFFICIAL DETECTIVE, NTA Pro- 
ductions, Motion Picture Center, 846 N. 
Cahuenga, Hollywood, Calif. 
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RICHARD DIAMOND, PRIVATE DETECTIVE, 
CBS-TV; half hour, filmed. This series 
began as a summer replacement, but has 
now become a regular entry. David Janssen 
is the star, and in one episode he is called 
to investigate a group studying outer space 
by the nephew of one of the members, who 
is a very wealthy man. The nephew, partly 
because the uncle has just willed the society 
a huge sum of money, is suspicious of the 
society; and when the uncle is murdered, 
he tries to pin the crime on them. However, 
Janssen learns that he himself had com- 


mitted the crime, hoping to be able to 


.blame it on them. Scripts for this one must 


come in through agents. Contact: Story 
Editor, RICHARD DIAMOND, PRIVATE DETEC- 
TIVE, Four Star Films, 9336 W. Washington 
Blvd., Culver City, Calif. 

U.S. STEEL HOUR, CBS-TV; one hour, 
live. Here is one show you can submit to 
without an agent. Send in the form of a 
completely written teleplay, to: Gerry Mor- 
rison, U. S. STEEL HOUR, Batton, Barton, 
Durstine and Osborne, 1680 N. Vine St., 
Hollywood, Calif. 








TEXAS HANK 


WE BUY FOR CASH 


% Popular Songs 
% Radio-TV Scripts 
%* Short Stories 


For consideration send return postage with material. 


PROMOTION — SALES 
New Songs ye Records 
RADIO — STAGE — TELEVISION 


Gringo Record X-144 ® “Uncle Si’s Cowpasture” 
Hank and Slim the Country Rubes 


$50 Cash Prize $50 Cash Prize 
1958 DIXIELAND NEW SONGWRITING CONTEST 


7 . 
Mona of the Tradewinds”’ 
Lovely lady, ah so fair 
Sweet as the roses in her hair 
None will ever quite compare 
With my Mona. 


Are you a song writer?? ... here is your chance to prove it. That big opportunity 
you have been waiting for... all you have to do is complete this song by Johnny 
Carriger and Hank Newman, famous writers of “JUST A KID IN LOVE”—Gringo 
Record X-122—and mail with your one year subscription for Dixieland News to Ace 
Attractions, Main P. O. Box 825, Winston-Salem, North Carolina,U.S.A. The winning 
song lyric must have some originality and tell a story about SOUTH SEA ISLAND 
LOVE that will stop traffic. For only $2 you will receive a high fidelity 78 or 45 RPM 
record of “Just A Kid In Love”, DIXIELAND NEWS for one year, and your big 
chance to get somewhere in the music business. The winning song will be recorded by 
Hank Newman, Bill Jeffries, or other famous Radio and Television Stars. Melody may 
be submitted with lyrics, if desired. ALL ENTRIES MUST BE POSTMARKED 
NOT LATER THAN MIDNIGHT, DECEMBER 3lst, 1958. 


DIXIELAND NEWS 


MAIN P. O. BOX 1024 GREENSBORO, NORTH CAROLINA 
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Cartoonist Q 


by John Norment 


“Combinatory play is the essential of 
creative thought.”—ALBERT EINSTEIN 


HERE IS PROBABLY more knowledge in 
T the world today than there was water 
during the time of Noah. But what do we 
really know about the creative processes of 
the human mind? To be flu-specific, I 
mean, what do we know about the think- 
ing involved in creating gags for cartoons? 

You need, and have to have creativity, to 
invent the idea, but you must also have the 
critical ability to mold your concept into a 
solid gag that communicates. 

Man saw a bird in the sky and said, “I 
wish I too could fly.” His first creative 
thought was the substitution of his own 
body for that of the bird. His next thought, 
refining his original idea, was to glue 
feathers to a frame and build himself arti- 
ficial wings. Eventually man did fly . . . but 
this happened many thousands of creative 
and critical concepts later. His original idea 
of flight has been polished and refined to 
such an extent that you can examine a 
giant airliner from forecastle to fantail and 
not find a single feather on it. This was the 
result of polishing, refining and beating his 
original idea into functional reality. 

When you’re sketching cartoon ideas, 
first comes the playfulness. Creativity be- 
gins with imaginative playfulness—the un- 
fettered imagination dancing to the music 
from Saturn’s seventh moon. Too much 
critical thinking, in the beginning, will beat 
your thoughts down like a nine-pound 
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hammer. Your mind needs freedom to ex- 
change ideas and concepts for their oppo- 
sites or maybe something somewhere in- 
between the two. You push ideas about 
people, places, things or other ideas to their 
ultimate absurdity. Logic is shoved slightly 
off balance. Familiar thoughts are turned a 
fraction so that they catch the light in a 
new but more startlingly recognizable man- 
ner. New ideas are projected into an an- 
tique frame of reference. This is the J wish 
I too could fly part of your writing job. 

After you have your basic idea, a germ or 
nub, you need to let your critica] faculties 
take over. Unbuttoned and woozy concepts 
must be fortified. After you have a story 
to tell you must decide the best and fun- 
niest way to tell it. Sometimes something 
about to happen can be much funnier than 
something that is actually happening. Is 
your idea at its best at peak action? Before? 
After? Whom are you trying to entertain 
with this gag? Who would want to buy it 
from you? Your critical ability enables you 
to judge your work objectively, to discover 
its faults and correct them. 

I think we’re all overly in love with the 
creative part of our minds because it’s the 
part we use for play, dreams, and all man- 
ner of assorted happiness. Our critical 
faculties are always rubbing our noses in 
reality. We’re apt to be bitter toward crit- 
ical thought, even when it’s our own. Most 
definitions of critical are of a derogatory 
nature. The dictionary says: “Tending to 
find fault, censorious, causing anxiety, etc.” 
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But critical also refers to the point where 
a change in character, property or condition 
is effected. In photography critical focus 
means exact focus. If you aren’t in critical 
focus you are focussing in front of, or be- 
hind your subject. Without the critical 
mind, the creative mind can produce noth- 
ing but unrealized dreams. Like Yin and 
Yang, they’re really part of the same team. 
Of what use is combinatory play without 
the intellect necessary to decide which is 
the correct combination? Some ten years 
after the automobile was invented, most 
models still had a whip socket on the run- 
ning board because the auto was modeled 
after the buggy, and a buggy needs a socket 
to hold a whip to use on the horses, With- 
out critical concepts the airplane would still 
be covered with feathers. 

It would be lovely if all gags sprang full 
grown from the ex-, sub- un-, or pre-con- 
scious like Minerva from the head of Jove. 
This is the best conceivable way to run 
a railroad. The best possible way is to work 
at it. Now, this is about to become a little 
embarrassing. I am going to list some gags 
I’ve written and take the top of my head 
off and let you watch the way my mind was 
working when I wrote them. I am doing 
this because I believe it might be stimulat- 
ing, informative and useful. If you can’t 
read this part of the column without scream- 
ing that I’m suffering from a “Look, Ma, 
I’m dancing,” complex, or quoting the dy- 
ing words of Rembrandt at me then I sug- 
gest you skip down to the market list and 
omit: 

This one came easy. I was thinking, wish 
I could come up with a gag as good as the 
Herb Gochros gag I sold to post (boss 
dictates to well developed secretary in tight 
sweater: “James Cantwell Cantwell 
Construction Company. Dear Sweater 

”). How about another office gag? An- 
other secretary . . . what does a secretary do? 
Types and takes dictation . . . suppose she’s 
not able to do either? Boss could keep her 
for a pet. Getting into a stale area . . . too 
many gags been done along those lines. 
Suppose she is applying for a job, they’d 
surely ask her if she knew shorthand . 
and if she doesn’t know it, what then? 





CARTOON FOR CASH! 


Want to make money cartooning? Study with 
an expert teacher—(cartoonist and Cartoon 
Editor himself )—-who knows how to create 
comics that SELL! 45 lessons by mail—plus 
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cartooning. If you want to draw for money, 
write me. If you’re not interested in money— 
write to a psychiatrist! 


LAWRENCE LARIAR 
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Professional School of Cartooning 
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with flavor suitable for car- 
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Make the girl young, naive and inexperi- 
enced. Pretend the boss asks her does she 
know shorthand. The girl smiles sweetly 
and replies, “No, I don’t know shorthand 
but I know of it.” I don’t like my gag as 
well as I like Herb’s but mine sold to the 
POST, too. 

This is probably my favorite gag that I 
wrote myself. It sold to AMERICAN magazine 
5 or 6 years ago. I was looking at an ad- 
vertisement in a magazine. The illustration 
was a poor sparrow huddled on a fence 
post facing into a driving snow, I stared at 
it for a while . . . poor unhappy miserable 
bird. My mind said, all birds are not always 
unhappy. Think of some happy birds. I 
remembered the crows in Walt Disney’s 
picture “Dumbo.” Happy, raucous crows 
racing back and forth on a tree limb sing- 
ing, “I guess I’ve seen about everything 
when I’ve seen an elephant fly.” Just like 
minstrel men . . . Honeyboy Evans, Eddie 
Leonard . . ..Moran and Mack... wonder 
how many people know that Bert Swor was 
on some of those records . . . “two black 
crows.” Birds, birds, birds . . . getting no- 


where here . . . what about environment? 
Bird on fencepost . . . bird on tree limb. 
Where else do birds perch? Telephone 
wires . . . characteristics of phone wire . . . 
what used for? Convey human voice .. . 
wonder can birds feel the words going 
through? Assume they can . . . what then? 
Group of birds on phone wire, one says to 
another: “Did you ever notice the way some 
people’s voices make your feet feel funny?” 
This gag picked up quite a lot of reprint 
loot all over Europe for several years and 
was exhibited at the cartoon show in Lon- 
don held in conjunction with something or 
other that now slips my mind. A variation 
was printed in Ireland—bird says, “Did you 
ever notice that it makes your feet feel 
funny when people speak Gaelic?” Gary 
Belkin did a very funny switch. Birds sitting 
on TV aerial. One on aerial to bird sitting 
on roof, “Come on up if you want your feet 
massaged—Elvis is singing.” 

One day I was listening to Ernie Tubbs’ 
records on a local radio station. An integral 
part of Ernie’s style is to let his voice drop 
out of key every now and then... . it gives 
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Nothing is a sure thing in this world, but you have a better chance 
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a strong simple honesty and integrity to the 
words. I wasn’t familiar with his work at 
the time so I muttered to myself, “Why, 
I can sing better than that!” Actually 
Ernie Tubbs has sold millions and millions 
of records, and with my voice, the best I’ve 
done so far is give one away to my own 
mother. I thought, if I can’t sing better 

. who can? Who can sing poorly and still 
hold a job? Some pretty debs who sing 
rather poorly get jobs in night clubs because 
they’re young, easy on the eye, a novelty, 
their friends come to hear them and spend 
and spend. This doesn’t relate to me, 
though. Maybe it would to an older 
woman. Let’s try it . . . Indignant older 
woman says to husband while listening to 
pretty girl sing, “Why, I can sing better 
than that!” The NEw yorKeER bought this 
for $50 and farmed it out to Peter Arno 
for a finish. 

Once I was visiting my in-laws. The story 


was about something my brother-in-law 
said to his mother 30 years before. The 
little boy said, “I wish I had a mother who 
wasn’t quite so beautiful but was nicer to 
her little boy.” I felt the gag was more 
salable pinned on the father than the 
mother because there is a tiny bit of implied 
criticism in addition to the flattery so I had 
the kid say to his father, “I wish I had a 
father who wasn’t quite so handsome but 
was nicer to his little boy.” This was printed 
in COLLIER’s. I don’t believe the gag was 
salable in its original form. My contribution 
to the idea was just a smidgeon of critical 
ability. 

Often a gag writer has something to say 
that is worth saying but he hasn’t said it 
precisely. This is a business with a tiny bit 
of room at the bottom. A lot of room at the 
top. And practically none at all in the mid- 
dle. Since most of the room is at the top. 
Also money, prestige, recognition, and 
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several other things you have your -heart 
set on, why not spend an extra ten minutes 
criticising your ideas. You have to be 
creative to write gags, but after all that’s 
the fun part of the job. If you want to 
make the scene at all, man, get with it... 
exercise the old critical faculities . . . like 
I mean—Selah! 


Late Cartoon News 


AMERICAN DRYCLEANER, 21 West Huron 
Street, Chicago 10, Illinois. Pay $5 flat for 
cartoons to amuse owners and employees of 
dry cleaning establishments. If you can get 
your setting in the back room where clean- 
ing and pressing apparatus is, you'll have 
a more interesting picture and a better 
chance of selling. 


ROUGH NOTES, 1142 North Meridian 
Street, Indnanaplis 6, Indiana. Pay $7.50 
(on publication) for gag cartoons. Subjects: 
Office activities and the insurance business. 
No dirt wanted. 


P. F, REPORTER, 2201 East 46th. Street, 
Indianapolis, Indiana. Pay $5 flat for car- 
toons. The magazine is slanted to the men 
who repair and service the electronic in- 
dustry. Slight emphasis on TV. 

ADAM, Prismatic Building, Los Angeles 
46, California. Lothar Ashley pays $10 flat 
for cartoons about men and women with 
lots of biological bounce. Dennis, Tupper 
and Rayon sell here so you'll have to use 
a lot of curved lines on your girl drawings 
if you expect to sell. 


AMERICAN LEGION MAGAZINE, 720 5th 
Avenue, New York 19, N. Y. Irving Hersh- 
bein pays a minimum price of $50 (maxi- 
mum $100) for cartoons to appeal to 
Legionnaires, their wives, children and kith 
and kin. The slant is general. Use some 
sports in season. 

BETTER HOMES AND GARDENS, 1716 Locust 
Street, Des Moines 2, Iowa. Address your 
roughs to John Thurber Coates. Base price 
$75 for cartoons. Buy pleasant cartoons, 
nothing too far fetched about normal 
pleasant people in the home environment. 
No interest in material that is crude or 
obvious. 

(Continued on page 77) 








What Can Exposition Press Do for the Author 


of an UNPUBLISHED Manuscript ? 


The numerous success stories in our files clearly indicate why so 
many authors, editors and critics regard Exposition as the most 
imaginative, daring and enterprising publisher in the subsidy field. 
The degree of acceptance and recognition we have brought to so 
many writers and the reputation we now hold in the literary world 
are unparalleled in the history of publishing. 





WHAT THE PRESS SAYS ABOUT EXPOSITION: 


Chicago Sun-Times: “Edward Uhlan is the spearhead of the clean-up move- 
ment in ‘subsidy’ publishing.” 

Los Angeles Herald Express: “Uhlan has brought honesty and fair deal- 
ing to the neglected field of self-subsidized publishing.” 

Dallas Times Herald: “Uhlan lands blow upon blow in the solar plexus of 
the dishonest subsidy publisher, and outlines a neat yardstick by which 
authors can measure the quality of the firm with which they are or might 
be dealing.” 

Artesian: “A subsidy publisher with integrity and heart.” 

The Psychiatric Quarterly: “Exposition has published more than one book 
of literary, sociologic or scientific merit, as this reviewer can testify.” 











he is entitled to hear from the very people who selected E: 
to publish their work. Therefore, we quote directly from three un- 
solicited letters to Edward Uhian, president of the firm: 


But in all fairness to the writer seeking a book publisher, we feel 
xposition 











AN OPEN LETTER TO WRITERS FROM ONE OF 


AMERICA’S OUTSTANDING WRITER-THEOLOGIANS 


Oct. 16, 1957 





Dear Writers 

When I was asked to make available to a wider read- 
ing public a variety of essays that had been published 
in periodicals or delivered at conferences, | found 
that the regular ‘trade’ publishers were not interested 
in taking such a book. A friend mentioned Exposition. 
I found this organization cooperative in every way, 
interested in the project, Tomorrow's Faith Today 
(an Exposition-Testament Book), able to produce an 
attractively printed and bound volume, and eager to assist in making it 
known to the church reading public. Their terms were reasonable and their 
contract was adhered to strictly and loyally. | can commend Exposition 
Press both to the new author who is seeking publication of a manuscript and 
to the old author, like myself, who has a project which the ordinary ‘trade’ 
will not wish to undertake 





Sincerely, 
W. Norman Pittenger 


(Editor's Note: The nationally famous Rev. Dr. Pittenger of New York's 
General Theological Seminary has had 19 books published by trade houses 
to date, three of which have been Religious Book Club adoptions.) 
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HOW RUTH STOUT EARNED $5,850 IN TWO YEARS! 


August 19, 1957 

Dear Ed Uhlan 
Our little “Green Thumb” book is two years old today 
I don’t know what it has done for you, but here is what 
it has done for — and to — me 

1. I have joined the ranks of the nouveaux riches. 

2. I am famous and renowned 
In royalties, over and above the amount I gave you 
to publish the book, I have received $2,235.45. That 
is all profit. I have also received the following 





For lectures to garden clubs and other organizations $945.00 
For newspaper column 730.00 
For books I have sold at lectures, by mail and to visitors 770.00 
Teaching gardening in a country day school 80.00 


My expenses for all these goings-on were not high. Let us say roughly $200.00 
and I have a clear profit of $5,850.45. Not bad for a 73-year-old! I've received 
over 1,000 letters from every state in the Union and 15 foreign countries 
Here in Redding, Conn., there are quite a few writers. 1 imagine they felt 
secretly superior and sorry for me when I subsidized my book, while they have 
“trade” publishers. Now, when we compare notes and they find that the 
author who subsidizes his book can make more money than the one who 
doesn't, they are just faintly green with envy 
I have not put on paper before what my little book has done for me. I'm 
grateful to you and your staff. You all take such a friendly interest that, besides 
getting rich and famous, I'm having lots of fun 

Best to you all, 

Ruth 


HOW DICK SNYDER AVERAGES $50 WEEKLY 
IN ADDITIONAL INCOME! 





June 24, 1957 
Dear Mr. Uhlan 
Three years ago you published my first book, “Deco- 
rating Cakes for Fun and Profit 
The thousands of fan letters which have poured in 
indicate the impact that authorship has made on our 
lives. The books have been profitable in a financial 
way, too. After ALL our expenses our income was as 
follows: seven royalty checks totaling $6,186.00; sale 
of 150 free books, $600; gift value of 50 free books. 
$120; profit of 40% on 250 books bought from pub- 





lisher and sold to students, $400 — for a total of 
Y 5,053.66 
. ee $5,053.60. 
ee This left us a net profit of $3,768.00 


I know that the only way a special book like mine can be published is the 
subsidy way; the author and the publisher share the risks and the profits. But 
what is more important is that subsequent editions pay us 20%. This is double 
the royalty that most authors receive 

Two years ago you published our “27 Special Creations for Cake Decorators,” 
a $1.00 supplement with no subsidy required from us 

A conservative estimate of our royalties from here on is about $1,200 a year 
Our books have also brought additional students to our private school, and 
therefore additional income of at least $1.000 more a year in profit. It could 
be more. 

Of course, there are many satisfactions that can't be measured in money 
new friends, prestige, and knowing you are filling a need 

To have all these satisfactions, and income too, is just that much more wonder 
ful and difficult to believe. We wanted you to know how much we appreciate 
your having made such miraculous things possible 
Sincerely 

Richard V. Snyder 


YOUR MANUSCRIPT EVALUATED PROMPTLY 


No matter what type of manuscript you have written, fiction 
or sonfiction, submit it to us now for a prompt and free editorial 




















By Frank A. Dickson 


JULY ARTICLE POSSIBILITIES 


1. Movies and Slides Shown to Local 
and County Physicians. Slant: Pictures’ 
contribution to medical progress, as demon- 
strating new techniques in treatment and 
surgery. How films are featured at meetings 
of medical societies and at clinics. Making 
pictures of medical cases in your section; 
photographers in this field. 

2. Signposts Used by Railroads. Consult 
a veteran engineer of your area, Signposts 
include whistle posts, grade markers, bridge 
or culvert markers, mile posts, location 
markers, speed control signs, and markers. 

3. For Sale: Old Brick. How construc- 
tion companies in your section sell brick of 
buildings that have been torn down. Do 
the firms encounter any trouble in market- 
ing the brick? Examples of the brick being 
put into use again. 

4. Notables Born on the Birthday of 
American Independence. Instances are 
Stephen C. Foster, in 1826; Nathaniel Haw- 
thorne, in 1804; and Calvin Coolidge, in 
1872. Early aspirations of each, and their 
financial lot in final years; Foster, for one, 
never wooed fame and finally lapsed into 
a state of poverty. 

5. The Popularity of War Cry, the Offi- 
cial Paper of the Salvation Army, in Your 
City and State. Anniversary angle: The 
Salvation Army was established by William 
Booth, a Methodist minister, in London on 
July 5, 1865, spreading to the United States 
in 1880. History of War Cry and its present 
circulation. 

6. Pet Peeves of Dry Cleaners and Laun- 
drymen. False stories by some customers, 
who claim garments have been damaged 
or lost; howls for extravagant payment. 
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How the cleaners take pains to save items 
left in clothes. Are many pocketbooks 
found? Patrons who wait several months to 
come for garments; disposing of uncalled 
clothing. 

7. Attendance Tricks of Local Clubs. Do 
any of the organizations make absent mem- 
bers keep rabbits or goats? Chairmen of 
the attendance committees. Members with 
perfect attendance records, despite this and 
that incident. 

8. A Veteran Physician of a Professional 
Baseball Team. Is he a former player him- 
self? Number of games he has attended 
in his capacity as physician; what he con- 
siders the most thrilling plays during this 
time. Treating injured players; most com- 
mon injuries. 

9. Care of Equipment at the Local Po- 
lice Department. Slant: The need for per- 
fectly-working equipment in combatting 
crime day and night. The total number of 
pistols and other firearms; the oldest and 
the newest models. The extent of the use 
of blackjacks, brass knuckles, and handcuffs. 

10. Father and Son Auctioneers in Your 
Section. Description of a typical auction. 
Lingo of the auctioneer. Cities in the state 
and neighboring ones that respond best to 
auctions. Sidelights about the state organ- 
ization of auctioneers. 

11. Last Fatal Duel in Your State. Pub- 
lic reaction to the death. Outlawing of duel- 
ing in states. Dueling victims in your state 
down the years. Did political spats and the 
eternal triangle in romance lead to many 
of the duels? Play up the fact that Aaron 
Burr killed Alexander Hamilton in a duel 
on this day in 1804. 
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started and keep you writing. You also submit original work 
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Sell the Scripts 


You Write! 


We Will Show You How 


This most modern teaching method makes it possible for 
you to write more easily, joyously, in the full confidence 
that you are becoming a better writer. PRACTICAL 
MAGAZINE WRITING is the new, totally different way 
of stimulating and developing creative ability. You are 
helped to know exactly the kind of professional writing you 
can do best and to write articles, stories, TV plays, etc., 
according to your aptitude. This is the sure way to write 
for pay, to express yourself with freshness and vitality—the 
qualities editors want. 





As never before you will discover new usable ideas. You 
will write instead of dream about it. And amazingly, you 
will find more energy for writing. Progress will be easier. 
FRE Get everything you ever wanted from a course. 

Use the coupon below for complete information. 


THE SIMPLIFIED TRAINING COURSE 
1819-B Gilpin St., Denver 18, Colo. 





Please send free booklet, 


"The Way Past the Editor." 
No cost or obligation. 


Name 


Address 


City 


CORRECT TYPING 


Manuscripts which are prepared in conformity 

with the highest editorial requirements will give 

you the advantage. 65c per thousand. Mailed flat. 
PAULINE LOZIER 

134-35 Cherry Ave. Flushing 55, N. Y. 








FRIENDLY, EXPERT HELP 


What every writer needs. 25 years satisfactory service; world- 
wide clientele. Modern methods. Editing, revising, rewriting, 
hosting, instruction; books, stories, speeches, articles, poems, 
iction, non-fiction, text-books. Each properly typed when ready. 


Free carbon on white peor. $1.25 to $1.75 a thousand word 
average. Minimum $6. 


A A. “GWIN- BUCHANAN 
(San Francisco 1918 to 1943) 
Dept. 7, 2140 Empire St., Stockton 5, California 


YOU TAPE 1T —I'LL TYPE IT 


In scratch or true ms. form 
—Stories—Articles— 
LILLIAN TAUTGES ELDERS 
2020 Pestalozzi Street PRospect 3-7710 
St. Louis 18, Mo. 














BE AN AUTHOR WHO SELLS 


ree ~ edited and marketed. No course of study 
but lots of personal help and guidance. 
Write for FREE copy of 
“Article Writing for Beginners" 


L. TURNER LITERARY SERVICE 
10 Redwood Ave. Toronto, Ont., Canada 
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12. Testing Eyesight at the Highway De- 
partment. Applicants for driving licenses 
who are surprised to find they have de- 
fective vision. The percentage of applicants 
who need glasses. How about youngsters 
taking student driving lessons? The equip- 
ment used. 

13. Growth of the State Art Association, 
as Related by the President. Youngest.and 
oldest members; exhibits and prize winners. 
Slant: How business and _ professional 
leaders, as well as housewives, took up 
painting as a hobby. 

14. Old Photographs Owned by Veteran 
Athletic Coaches in Your Section. The pic- 
tures cherished most of all; memories of 
thrilling moments stirred by the photo- 
graphs; celebrated teams of bygone years. 
What has happened to sports stars of yes- 
teryear? 

15. A Woman Probate Judge in Your 
State. Slant: Giving the woman’s touch in 
issuing marriage licenses and performing 
the ceremony. The subject’s record in “tying 
the knot.” The oldest persons she has joined 
in wedlock; months that dominate in the 
issuance of licenses. Is June actually the 
“month of brides”? The duties of the pro- 
bate judge besides those involving matri- 
mony. 

16. Buying Waste Paper. Contact a paper 
stock company. Source of most waste paper 
locally; using paper again; prices. 

17. Tilting Tournaments as Highlights 
of County Fairs. The stiff competition 
among riders who strive to pierce the ring 
with the lance. Slant: How the colorful 
ceremony honoring the fair ladies combines 
the sport and romance of the days when 
“knighthood was in flower.” 

18. Poultry Research. An insight into an 
experimental station in your state. Feeding 
experiments; increasing egg production. The 
station’s director and his predictions about 
poultry in 1975. Slant: How the poultry 
industry is meeting the challenge in food 
requirements as the nation’s population 
rises. 

19. Statues of Governors of Your State. 
Are any on the grounds of the state capitol? 
The sculptors and the cost; the dedications. 
The latest statues to be erected. 
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--e- but the Egyptians 
knew it ages ago! 


POWERS to overcome sickness! Means to 
escape poverty! Knowledge to bring happi- 
ness and peace of mind! Skill and genius to 
create a Civilization which we still copy to- 
day! These are only some of the accomplish- 
ments of the ancient Egyptians. 


Above and beyond these physical achieve- 
ments was the secret wisdom possessed by 
the Egyptian mystery schools. In these cen- 
ters of learning men and women were taught 
the laws of life and how to master them. With 
this mastery they were able to shape their 
destinies as they wished them to be. It takes 
no greater mental effort to achieve resultswhen 
you know how. Successful living is the oldest 
art in the world. It consists of developing 
initiative, foresight and the ability to combine 


experiences into new and workable ideas.. 


These laws operate as unfailingly as the 
laws which govern the sun, moon and plan- 
ets. They were discovered centuries ago by 
certain wise men of Egypt, and preserved 
down through the ages by the Rosicrucians. 


Time has since crumbled Egypt’s walls, 
but it couldn’t destroy this formula for the 


control of life. In your hands, this knowledge 
could alter the entire course of your affairs. 


The Rosicrucians offer to you—if you have 
the courage to break away from limited forms 
of thinking—these same simply expressed 
truths of life which have led thousands to a 
joyous method of better living. 


Let This FREE Book Help You 


Learn how you may share the private in- 
structions of The Rosicrucians, a non-profit 
fraternity of men and women whose influ- 
ence extends into every land. Let this be the 
turning point in your life! For your copy of 
“The Mastery of Life’ use the coupon below 
or write to Scribe W.E.Q. 


The Rosicrucians 
{[AMORC]} 
SAN JOSE, CALIFORNIA, U. S. A. 


Pw een ee www www www www enna cetncees 


Scribe W.E.Q. 
The Rosicrucians jAMORC) 
San Jose, California, U.S.A 

Please send me, without oifieuion my copy of "The 
Mastery of Life”’ which explains how i may receive and 
use your intelligent and age-old method for attaining 
mastership of life. 
PII iss<cca-cciovesuneu cick cosbeuiassnseascsescesonnmacsacdsccopibesinesnacinantapistlitoasads 
Address. 




















Writers For Every 
Purpose 


Writers employed are Specialists. Each 
project receives the individual effort of a 
writer specifically qualified for your writ- 
ing job. 


GHOST-WRITE fiction or non-fiction from 
idea, outline or synopsis. 


REVISE manuscripts . . . Make stories 
ready for marketing and publication. 


CRITICIZE and analyze manuscripts. De- 
tailed comments to guide you. 


OUR SERVICE INCLUDES: Novels, Motion 
Picture Treatments and Synopses; Screen- 
plays, Television, Radio, Novelettes, Short 
Stories, Articles, Fiction and Non-Fiction. 
Any subject, any type material. 


Write for full details in 6-page illustrated Brochure. 


Established in Hollywood Since 1939 


H. D. BALLENGER 


1509 CROSSROADS OF THE WORLD 
HOLLYWOOD 28, CALIFORNIA 





MANUSCRIPTS TYPED 
Neatly, on 20 lb. bond, one carbon, extra first 
page, mailed flat, 50c per 1000 words, 60c with 
minor corrections, plus postage. Prompt service. 

BARBARA BYINGTON 


8 Lark Lane Springfield, Vermont 








SONGWRITERS 


PROTECT YOUR IDEAS! 
HOLD ALL SONGS, POEMS! 
Write for safe, correct procedure! 


SONG SERVICE 
Dept. W. 333 W. 5éth St. New York 19, N. Y. 





MANUSCRIPTS TYPED 


By experienced typist. Bond paper, one carbon, minor 

corrections. All work proofread. Scripts over io 
words, 15c per page; shorts, 20c per pay. Be 

line, plus return charges. Tinbows aT. Resilies 


invited. 
EVA GOCKEL 
3909 DeTonty Street St. Louis 10, Missouri 





I'LL DO IT FOR YOU 


Sick of rejects! I have ghost-written millions of words 
of stories, articles, books for hundreds of satisfied clients. 
I may be able to help you see your name in print and 
¢ money on your raw material. Reasonable rates. 
Particulars FREE. Also Free Story Plot Formula. 


WILL HEIDEMAN 
Fern Park, Florida 





P.O. Box 107-D 
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20. Grateful Ex-Prisoners. Letters the 
chief of police and the sheriff have received 
from persons who accord the officers credit 
for playing important roles in rehabilitation 
since release. Acts of kindness and fatherly 
advice that caused the prisoners to “see the 
light.” 

21. A Boat Factory in Your State. Kinds 
of wood used; steps in the manufacture; 
weekly output. The smallest and the largest 
crafts turned out by the company. Slant: 
How boat making is just as vigorous an 
industry in the winter as in the summer. 


22. A Day at a Community Cannery. 
The equipment; preparing the vegetables 
for canning; final processing. How to achieve 
the best canning results. Record days at the 
cannery. 


23. The Library at the Women’s Prison 
and Reformatory in Your State. An inter- 
view with the librarian. Are romantic novels 
popular? Detective stories? Self-help vol- 
umes appropriate for the rehabilitation pro- 
gram. Do any of the inmates long for a 
writing career, perhaps making use of her 
own experiences? 

24. The Largest Church in Your State, 
From the Standpoint of Membership. The 
minister and church and Sunday school 
officials; average attendance, The expansion 
program of the church. 

25. First Flight Over the English Chan- 
nel on July 25, 1909. How the feat con- 
verted the Frenchman Louis Bleriot, who 
flew the distance of 31 miles in thirty-seven 
minutes, into a world hero. His monoplane, 
on which he had worked for seven years; 
other accomplishments of the pioneer 
aviator. 

26. Courtroom Exhibits. Various items 
that have been placed as evidence during 
trials in your county within recent years; 
the most unusual of them. Bone replicas. 


27. Occupational Therapy at the Tu- 
berculosis Sanatorium in Your State. Slant: 
How such activities—as printing, bookbind- 
ing, pottery making, and weaving—enable 
patients to adjust themselves to their stay 
and may provide a future vocation. The 
instructors. 

(Continued on page 77) 
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Coming to VANTAGE POINTS Our con- 
New York? tracts 
assure you 
Drop in Published by ok teen 
we me VANTAGE PRESS, INC., 120 W. 31 St., New York 1 Advertising 
edie Branch Offices: Washington, D. C., Chicago, Ill. th seg 
east and Hollywood, California. beats, 
Vol. 58, No. 5 May, 1958 





Noted Songwriter's 
Book Mentioned in 
Congressional Record 


Almost two full columns in the March 
10, 1958, issue of the Congressional 
Record were devoted to songwriter L. 
Wolfe Gilbert and his book, Without 
Rhyme or Reason, published by Van- 
tage Press. This significant tribute to 
r. Gilbert, his songs, and his book 
was inserted in the Record, at the 
request of Senator John Sparkman of 
Alabama. 
The item starts as follows: ‘‘Mr. Presi- 
dent, one of the most popular songs 
ever sung by the American people is 
Waitin _& the Robert E. Lee. That 
fine old song was written by L. Wolfe 
Gilbert forty-six years ago. Mr. Gilbert, 
by the way, is celebrating his 50th anni- 
versary as a song writer.”’ 
Gilbert is also the author of Ramona, 
Down Yonder, Jeannine I Dream of 
Lilac Time, My Mother’s Eyes, Don’t 
Wake Me Up. Let Me Dream, O! 
Katharina, The Peanut Vendor, and 
scores of other famous song hits. 





Other Items of Interest... 


Bethany pe sere | House, Elgin, Illi- 
nois, has selected We Ordinary Preach- 
ers, by Raymond Shipman, as one of its 
books-of-the-month. Bethany placed a 
substantial first order as a result. . . 
ag Powers, noted sports columnist 
or the New York Daily News (circula- 
tion: 4, ), devoted a full column 
to Footlights, Fistfights and Femmes, 
The Story of immy Lake, by Helen 
Giblo . ... Radio Station WILL, Uni- 
versity of Illinois, recently adapted 
Vantage’s The Magic Chair, and Other 
Stories, «f Alice James Napjus, for use 
on its children’s program called Stories 
’N Stuff. (Picture at right.) 


Famous Home Economist 
Praises Vantage Book in 
Widely Syndicated Column 


Prudence Penny, one of the nation’s 
best known newspaper and magazine 
writers on home economics, recently 
devoted an entire column to Castor 
Zongne’s Paradise Cook ; 

Book, published by Van- 
tage eon. She called it 
an “interesting new 
cookbook . . . small and 
easy to read. You'll en- 
joy it. iene brace . ; 
a world-famous che 

and heads the kitchen TONGKO 
of famed Scotty-Villa in 

California. His book also features Chi- 
nese and Filipino dishes. (Regular price 
is $5.00, but if you will write us, men- 
tioning this ad, we'll send you a copy 
for only gy Offer good only until 
July 1, 1958.) 








Over 2100 Dealers, Wholesalers, Libraries 
Ordered Vantage Press Books in 1957 





Vantage Salesman Calls 
on Midwest Booksellers 


Wm. Kroll, Assistant Sales Manager 
of Vantage Press, recently visited 
dealers and wholesalers in Chicago, 
Detroit and Cleveland. Kroll ae 
on such stores as Marshall Field, 
Carson-Pirie-Scott, and Kroch- 
Brentano in Chica; In Detroit, 
he visited J. L. Hudson, Cokes- 
bury, and others; and in Cleveland, 
he called on many more booksellers, 
including Higbee Company and 
Halle Bros. roll presented and 
sold many late Vantage titles, both 
fiction and non-fiction. This is but 
one of many services Vantage Press 
offers, so if your book is ready for 
publication now, send it to us for 
our free Editorial and Sales Report. 














Barbara Burman (1.), John Regnell and 
Carolyn Berleman of STORIES ’N 
STUFF on Station WILL, Urbana, IIl., 
look over Alice Napjus’ book, The 
Magic Chair. 


New York, N.Y.—By actual count, 2137 
dealers, wholesalers and libraries or- 
dered books from Vantage Press during 
1957, thus making the year one of the 
best in Vantage history, from a sales 
standpoint. 


Orders came from virtually every state 
in the Union, including Canada and 
some foreign nations. They came from 
one-man bookshops and huge depart- 
ment stores . . . university libraries and 
public libraries . . . from‘ private clubs 
and organizations . . . and from a host 
of other sources. 


How the business originated 


These orders resulted chiefly from the 
sales promotion and publicity cam- 
paigns staged by Vantage Press. Radio 
and television publicity, newspaper 
stories, publication advertising, direct 
mail circulars and catalogs, autograph 
parties, window displays, mail order 
campaigns, sales trips to various cities 
—all these contributed to the impres- 
sive record chalked up by the Vantage 
Sales Department during 1957. 


Would you like to have your book 
considered for publication by America’s 
largest subsidy publisher — Vantage 
Press? Fill in and mail the coupon 
below for our free, 24-page brochure. 
It has many valuable ideas for every 
writer who is looking for a publisher. 


VANTAGE PRESS, INC. 
New York: Washington: 
Chicago: Hollywood 





Name 


FREE! «:.. 
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LOOKING FOR A PUBLISHER? MAIL THIS COUPON! 


(Mall to office nearest you! 


' 

‘ 

i 
Vontege Press, Inc., Dept. AA, s 
120 West 31 St., New Vork 1 ; 
In California: 6253 Hollywood Blvd., Hollywood 28, Cal. 
In the Midwest: 220 So. Michigan Ave., Chicago 4, Ill. 1 
In Washington, D. C.: 1010 Vermont Ave., N.W. : 
' 

‘ 

' 

' 

| 

i 

‘ 

t 


Please send me your free 24-page illustrated booklet 
explaining your subsidy publishing program. 
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DATES 


August 


August 2-8 
August 2-15 


August 4-15 


August 10-22 


August 11-22 


August 11-22 


August 13-27 


August 16-17 


August 17-23 


August 22-23 


August 22-24 


September 11-13 


September 12-14 


CONFERENCE 


EAST BOOTHBAY SUMMER WORKSHOP 
Maine 


BERMUDA WRITERS’ CONFERENCE 
St. George Hotel, Bermuda 


STAR ISLAND WRITERS’ CONFERENCE 
Star Island, Maine 


PORTLAND SUMMER SESSION 
WRITERS’ CONFERENCE 


Portland, Oregon 


WESTERN CAROLINA WRITERS’ 
CONFERENCE ; 
Cullowhee, N. Carolina 


u eee ty OF NEW . 
TERS’ CONFERENC. 
Sadkons, New a 


SYRACUSE UNIVERSITY WRITERS’ 
CONFERENCE 
Syracuse, N. Y. 


BREAD LOAF WRITERS’ CONFERENCE 
Bread Loaf, Vermont 


NUTMEG WRITERS’ CONFERENCE 
New London, Connecticut 


ANTIOCH WRITERS’ CONFERENCE 
Yellow Springs, Ohio 


DETROIT WRITERS’ CONFERENCE 
Detroit, Michigan 


STATE OF = WRITERS’ 
CONFERENC 


Ocean Park, "Maine 


COLUMBUS WRITERS’ CONFERENCE 
Columbus, Ohio 


LEAGUE OF UTAH WRITERS’ ANNUAL 
ROUNDUP 


Salt Lake City, Utak 


Summer Conferences—Cont’d from page 30 


CONTACT 


Mildred Tonge, Director 
East Boothbay, Maine 


Irv Leiberman 
565 Hipp Annex 
Cleveland 15, Ohio 


Miss Mary Chisholm Sweetser 
10 Kneeland Street 
Malden 48, Mass. 


Robert J. Gridley 
Portland Extension Center 
1633 S.W. Park Ave. 
Portland 1, Oregon 


Mrs. Lillian Hirt 
Public Relations Office 
W.C.C 


Cullowhee, N. Carolina 


Carroll Towle. Chairman 
University of New 

Hampshire Writers’ Conference 
Durham, New Hampshire 


Robert Root 

School of Journalism 
Syracuse University 
Syracuse, N. Y. 


Director, Bread Loaf 
Writers’ Conference 
Middlebury College 
Middlebury, Vermont 


Mrs. Natalie E. Carlson 
Nutmeg Writers’ Conference 
17 Raleigh Court 

Poquonnoc Bridge, Conn. 


Edward R. Miller 
Antioch College 
Yellow Springs, Ohio 


Irv Leiberman 
565 Hipp Annex 
Cleveland 15, Ohio 


Dan Kelly, Chairman 
State of Maine Writers’ 
Conference 

Augusta, Maine 


Irv Leiberman 
565 Hipp Annex 
Cleveland 15, Ohio 


Theron H. Luke, President 
League of Utah Writers 
751 East 560 N 

Provo, Utah 
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Story analyst, agent, author, teacher. 
g-instruction lessons -00 each, or 
group meetings. Modest fees due to sincere interest in writers. 


30 OCEAN STREET 


WRITERS— CONSULT ADELE BAILEY 


Marketin; 


report on your story, $2.00; thorough marketin, -technique analysis, $4.00; 
for complete course of ten. Book ms. $15.00. 


nquire about local writers 
SQUANTUM, MASS. 





a 





How Many Of 


These People 





Do You Know? 





1. James Cerruti, Associ- , ARE 3,000 more editors like these who cooperated with 
ate Editor, Holiday. the editors of Writer’s Digest to produce the practical 1958 

Photo by Arnold Newman ae ae : 

2. Ben Hibbs. Editor. edition of The Writer’s Market. These 3,000 editors are now 


Saturday Evening __ buying fiction, articles, books, poetry, fillers, photos, plays and 


Post. 
3. Betsy T. Blackwell, alssdanes ‘ 
Editor, Mademoiselle The 1958 Writer’s Market tells what each one wants to buy, 
4. cence Y~ Brares, how much they pay, and his address—also gives you tips on 
Posunte. . si fiction, article writing, photojournalism, copyright and how to 
Photo by A. Avedon write query letters. There isn’t enough space to describe this 
> ee ne two pound book—that’s why it’s the free lance writer’s Bible. 


Photo by W. Curben Just published, $4.50 postpaid. 


YES, SEND ME THE 1958 WRITER’S MARKET! 
[] here is my payment of $4.50 for clothbound edition, $3.50 


for soft cover. 


[] here is my payment of $6.00—send me the soft cover 
WRITER'S MARKET and enter my one year subscription to 
WRITER'S DIGEST. 

Name 

Address 

City State 

Writer’s Digest, 22 East 12th Street, Cincinnati 10, Ohio 5-8 
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PLOT LIKE A PROFESSIONAL 


With PLOT GENIE, the Lexitronic Plotting 
Brain. 


Used and endorsed by hundreds of successful 
magazine, book, radio, television and screen 
writers. 

PLOT GENIE provides millions of plots, no 
two alike, ready for development and writing. 
Any story ever written, or that ever will be 
written, can be plotted with PLOT GENIE. 


Any PLOT GENIE listed supplies plots for 
popular stories, novels, radio, tv, motion 
pictures. Includes dramatic situations and 
special plotting help. 

Specialized PLOT GENIES. For writers con- 


centrating in one particular field. Each GENIE 
supplies an infinite number of plots. 


Romance—Drama Genie............ $10.00 
Detective—Mystery Genie.......... $10.00 
Comedy—Humor Genie............ $10.00 
Short-Short Story Genie............ $10.00 


Satisfaction guaranteed. California buyers add 
tax. Further information on request. 


WRITERS COOPERATIVE SERVICES 


Sole Agents, The Gagnon Co., Publishers 
Box 27655 Hollywood 27, California 





MAIL ORDER OPPORTUNITY 


EXCITING home business or office line. Mail order 
executive will show you how fo net large profits with no 
investment in merchandise or advertising required Ex- 
perience not necessary. Proven practical, fully explained 
in FREE confidential letter. Write: IMPACT! Inc., 3407 
Prospect Ave., Dept. 57-5, Cleveland 15, Ohio. 





MANUSCRIPT TYPIST 


Corrasible bond; free carbon; extra first and last 

pages; | pay return postage. 60c per thousand; 70c 

per thousand with corrections; $1 minimum charge. 
EVELYN NEAL 


P. ©. Box 619 Oakdale, California 








FLORIDA NEEDS YOU 
Join National Free Lance Writers Club Inc. 
Headquarters, Orlando, Florida 


Need help? Frank advice you can trust. Dues $4.00 
annually. Includes 192 pg. writing course, official mem- 
bership and press card that opens closed doors to writers. 


P. O. Box 3122 Orlando, Florida 





WRITING FOR THE JUVENILES 


Begin at the beginning and end up selling. The most 
comprehensive course of its kind on the market, covering 
every phase ot story and article writing for tots to teens. 
Learn the step-by-step procedure from one whose work 
is sopearing currently in juvenile publications. Not a 
“tell how” but a SHOW HOW course. Personal criticism 
included. Write for free particula 


1 \ 
MARJORIE M. DAVIDSON 
P. ©. Box 104 Laceyville, Pennsylvania 
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Farm Vacations—Cont’d from page 43 
Park—2'4 hours to Niagara Falls. Many 
farm animals. Will do anything to make 
our guests happy. 

New Hampshire—Stuart & Sylvia Pot- 
ter, Appleton Street, East Concord. Tel.: 
Capital 4-0387. 3 doubles, 1 single, 1% 
baths. Adults $40. Children $20 with 
parents, $30 without. All year. 75 miles 
from Boston. 300 beautiful acres with ex- 
citing wooded trails. Saddle horses, a pet 
Jackass, dogs, cat, calves and chickens. Our 
farm is on a lake nestled under hills—sandy 
beach for swimming, boating, and fishing. 
Excellent ski areas and hunting. Tennis, 
golf, summer theaters, square dancing near- 
by. Small library, TV, Hi-Fi, games, sand- 
boxes, ping-pong, and a large building for 
play on rainy days. Our children are, girl 
23; boys 21 and 17. Delicious food—coun- 
try style. Cookout and picnic to your heart’s 
delight. Enjoy fun, rest and food galore 
with us. 

Albert K. and Kathleen Read, West Leb- 
anon, New Hampshire. Tel.: 1122-M4. 2 
doubles, 1 single, 1% baths. Adults $35. 
Children $25. All year 465-acre dairy 
farm—registered Ayrshire cattle and sheep, 
lambs, Palimino mare. Historic 1770 house 
completely modernized. Television. High 
elevation, secluded beautiful lawns, large 
veranda. 700-volume library. Panoramic 
view of Vermont and N. H. mountains, 
Connecticut and Ottauquechee Valleys. 
Excellent for hikers. Six miles to Dart- 
mouth College Museum, 3 to airport. 
Private 8-acre pond—cement swimming 
pool — picnic area — outdoor fireplace — 
abundant wildlife. All home-cooked foods 
including bread and Bar-B-Qued chicken. 
4 girls active in 4-H work. Love children— 
will baby-sit. 

Charles and Ruth Parker, RFD No. 1, 
Derry, New Hampshire. Tel.: Tuxedo 
3-3483, 3 doubles, 2 baths. Adults $30-35. 
Children $15-$20. Route 111 from Nashua 
through Hudson Center. 2 miles turn left, 
keep left for 1% miles. 40 miles from 
Boston, 250 miles from N. Y. City. All year. 
Central heat. 200-acre dairy farm in family 
6 generations. Delightful view of lake. Pic- 
tures on request. Cows, calves, kittens, 

















Collie dog (Skipper); equipment for chil- 
dren. Baby sitting. Daughters 18 and 21. 
Nearby: antique shops, auctions, summer 
theater, drive-in theater, Benson’s Wild 
Animal Farm. Off-season rates for adults; 
winter sports. Rest, relax, and enjoy our 
hospitality. 

Lottie M. B. Goodrich, Epping, N. H. 
Tel.: 3214, 3 doubles, 1 bath up—1 lav. 
down. Adults $35. Children $20. 55 miles 
from Boston. July 1 to Sept. 1. A beautiful 
brick colonial guest house in a country set- 
ting—our own 4 acres borders on a farm. 
Equipment for children including outdoor 
swings and slides—baby-sitting. Nearby: 
summer theatre, square dances, golf, fish- 
ing, boating, and all churches. Nothing 
served but home-cooked food, bread, pies, 
cakes. 15 miles to Hampton Beach and 15 
miles to excellent deep sea fishing. On 
direct route to White Mountains and Lake 
Wimmepanchee. 30 miles to Colonial 
Houses in Portsmouth, 8 miles from King- 
ston Pond. Books, TV, Hi-Fi, and New 
England’s graceful hospitality. 

Pennsylvania—Anthony & Lucille K. 
Schmidt, RD 4, Somerset. Tel.: Somerset 
8355. 2 doubles, 1 bath. Adults $35. Chil- 
dren $20. A scenic wonderland of farms 
and mountains—that’s the setting for our 
200-acre homesite—we will share our home 
and countryside with you. Cattle and many 
other farm animals. Try your hand at the 
bass or blue gills in the farm pond. Kooster 
State Park and Laurel Hill State Park are 
nearby. Country-style living and cooking— 
home-baked breads are featured. Our boys 
are 16 and 15. From boating, hiking, 
bicycling, and lawn games to haymaking 
you'll find activity inducive to refreshing 
sleep in cool summer nights. 

Arlington and Amelia Martin, Effort, 
Pa. Tel.: Stroudsburg 3811-J-1. 4 doubles, 
2 singles, 2 baths. Adults $37.50-$40. Chil- 
dren $25. 3 miles north of Effort Diner. 
Mt. Rest sign on L. 90 miles from N. Y. 
City and Phila. March-Nov. 300-acre dairy 
and poultry farm at foot hills of Poconos. 
Cows, calves, horses to ride, chickens, dogs, 
cats. Our own vegetables, milk, eggs. Good 
Penn-Dutch cooking. Our own pool, games, 
swings, TV, fireplaces for picnics. Summer 











IF YOU HAVE 
WRITTEN A BOOK... 


and would like to see it published, send 
it to us. Your manuscript will be given 
prompt study and evaluation—and you 
will receive our FREE editorial report on 
it. There is no obligation for this service, 
of course. 


If your book is accepted it will be pub- 
lished, promoted, and distributed by a 
professional staff of long experience. 

Find out about publishing opportunities 
for your manuscript at Bardley Hall. We 
are subsidy publishers. Use the coupon 
below and send for our FREE brochure 
“How To Get Your Book Published.” 


BARDLEY HALL PRESS, INC. 
Dept. WD-4, 363 Lexington Ave. 
New York 17, N. Y. 


Please send me, without obligation, your free brochure. 
HOW TO GET YOUR BOOK PUBLISHED. 


EE, Se pCi Seo uhteecees Su uepanss cecuesaseoeeneee 
STREET iSEDIC eae EAD ENTS ENDER Eee SSE 
Se eee anor ghan dacack a oi 








MANUSCRIPT ENVELOPES 


Good quality Kraft wae gummed flaps. Writers have bought 


these from = for yea 

25 9x12 nd 25 91% x 12% eee e reece eeeeees $1.50 

aa aus x ov and ein ere Be ccccccccccccccs 1.25 
6x9 32 _ este ge abate apache sine :25 

aga 75c pes ae an ae above ups. eee refunded, 


Complete supplies list on request. ‘OO Sie x 812 noteheads 
and 100 634 envelopes printed 3 lines same copy, postpaid 


in U.S.A. $1.50 
LEE E. GOOCH 
Box 202-wD Hernando, Miss. 
Writer’s Supplies Since ’35 








MANUSCRIPTS TYPED 


Per instructions. Fast, accurate service. Correct spell- 
ing and grammar. Bond Paper. Free carbon. Extra 
first and last pages. Mailed flat. 65c per 1000. Poetry 
Ic line. Plus return postage. Minimum $1. 


FLORENCE SEIPLE 
211 E. 19th St. Auburn, Indiana 











SONGWRITERS |!!! | 


A PUBLISHING HOUSE FOR AMATEURS 
SONGS PUBLISHED AND RECORDED 


FREE Lyrics to Music - - FREE Music to Lyrics 
For information write to: 
AMATEUR SONGWRITERS ASSOCIATION 
1075 Boylston Street Boston, Mass. 
MEMBERSHIP LIMITED 








GHOST WRITING 


My work has been published in the United States, 
Canada, England, Scotland, India and in Braille. I’d 
like to help you, too. Tell me your needs and write for 


details. 
WILL LOZIER 
134-35 Cherry Avenue Flushing 55, N. Y. 
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theatre, square dancing, golf, outdoor 
movies within driving distance. Like to 
make everyone feel like one of our family. 
Girls 10 and 11, boy 5. Martz and Grey- 
hound bus service. A real farm vacation 
spot. 

Elwood and Mable Brotzman, RD 1, 
Laceyville, Pa. Tel.: 9-2233. 3 doubles, 
1% baths. Adults $35. Children $25. In- 
quire Powells Service Station—Skinners 
Eddy. 170 miles from N. Y. City. All year. 
200-acre dairy farm. High elevation over- 
looking Blue Ridge Mountains. Come, take 
part in all farm activities—have fun on 
our wiener roasts and hay rides. Cows, 
saddle horses and ponies for children. Large 
haymow for children on rainy days. Will 
baby-sit. Nearby: swimming, fishing, square 
dancing. Girls 5 and 9, boy 11. Lots of 
farm-home cooking—steaks, pies, cookies, 
strawberry shortcake. Come and relax in 
a friendly, informal atmosphere. You'll 
have a good time with us. 

Arthur and Ann Ceci, RD 2, Effort, Pa. 
Tel.: Stroudsburg, 393 R1. 5 doubles, 2 





MANUSCRIPTS TYPED 


1 PAY RETURN POSTAGE 
Neat, accurate work on bond paper. One free carbon. 
All work proofread. I watch grammar and spelling. 
1.00 minimum order. 


65c per thousand words 


CAROLYN M. THORPE 
4428 E. 50 Terrace Kansas City, Mo. 


WRITE SONGS? 


Magazine for Songwriters—Established 1946 
Song Contacts—Vital Technical Tips 
THE SONGWRITER'S REVIEW 
Sample 25c—$2.50 per year 
1650 WD Broadway New York 19 











baths, 3 showers. Adults $45. 90 miles 
from N. Y. City and Philadelphia. Route 
115 from Easton to Effort. Route 209 from 
Stroudsburg. Ask at Effort Diner or Garage. 
All year, modernized farmhouse with shady 
porches. Spacious lawns, shade trees. Lovely 
location in Poconos. Trout stream, Out- 
door fireplace, badminton, shuffleboard, etc. 
Swimming on premises and nearby. Movies, 
golf, square dances close by. Good hiking 
and hunting. Excellent continental cooking 
with American hospitality. Quiet place for 
complete relaxation. Congenial clientele. 
Arrangements for parties of all faiths on 
holidays and other occasions. Week-end 
guests welcome. 

Russell and Kathryn Smith, Wycombe, 
Pa. Tel.: Wycombe 3016. 2 doubles, 2 
baths. Adults $35. Children $25. All year. 
25 miles from Philadelphia, 75 from N, Y. 
City. 5 from Buckingham intersection of 
routes 263, 202, and 413. Modern 250-acre 
registered Gurnsey dairy farm—chickens, 
pigs, cats, kittens, gentle collie. Quaker 
family living on 200-year-old homestead. 
Old-stone house, lawn shaded with large 
maples and oaks. 3 children—youngest 14. 
Will baby-sit. Hi-fi, TV. Nearby: square 
dancing, antique shops, shops for browsing, 
swimming pool. Home-baking, chicken ’n 
a basket. This is the Bucks County famous 
for New Hope art colony. Bucks County 
Playhouse, Lambertville Music Circus, 
Pennsbury Washington Crossing. We were 
formerly at Roselawn Farm, Malvern, Pa. 

South Dakota—Byron & Dorothy Brad- 
field, Kadoka, S. Dakota. Tel.: 42334. 3 
doubles, 1 bath. Adults $40. Children $25. 
10 miles S.W. of Kadoka, inquire Mobilgas 





CRITICISM 


By Experienced 
W. D. Editors 


The editors of Writer’s Digest will give 
your script a thorough “blue pencil” 
criticism, with revision suggestions (why 
and how), and market information. 





RATES 
STORIES AND ARTICLES up to 3,000 words— 
$4.00; each additional 1,000 words—$1.00 


POETRY up to 10 lines—$1.00; each addi- 
tional line—10c. 


NOVELS—$1.00 per 1,000 words for a “blue 
pencil” criticism 

Tv and RADIO PLAYS—$6.00 for 30-minute or 
one act plays; $15.00 for one hour or three 
act plays. 


Send your script and payment to: 
Writer’s Digest Criticism Dept. 
22 East 12th Street, Cincinnati 10, Ohio 
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station. 4500-acre cattle ranch of rugged 
scenic beauty joins Sioux Indian Reserva- 
tion. Near Badlands National Monument 
and Black Hills. Elevation 2400 feet. Pri- 
vate bass ponds and river. Western riding 
instruction, trail rides, round-ups, rodeos, 
branding. Winter fun—trap, hunt, camp. 
Hay rides, large haying crew. Swing and 
pony for children. Baby-sitting. Antelope, 
deer, and coyotes. We have Hereford cattle, 
saddle horses, kittens, dog. Daughter 13. 
Enjoy unspoiled western ranch life and hos- 
pitality as we have always lived. 
Texas—Babb & Kathleen Taylor, Box 
38, Doole, Texas. Tel.: 4-2393. 2 doubles, 
1 bath. Adults $40. Children, under 12, 
$25. 6000-acre ranch between Brady Mts. 
and Colorado River. 150 miles from Ft. 
Worth, 55 from San Angelo, 1 from small 
town. Riding horses, cows, sheep, chick- 
ens, dog. Can teach horseback riding and 
roping practice in our arena. Nearby: 
rodeos, swimming pool, movies. Pole or trot 
line fishing in Colorado River. Active com- 
munity program—quilting club for the 
ladies. Large knotty pine living room with 
fireplace. TV, ranch-style cooking special- 
ties; barbecues, hot biscuits, beans, home- 
made ice cream. Teen-agers and teen-age 
groups welcome. Visit with us and learn 
about ranch life and ranch hospitality. 
Vermont—Bill & Kathy Preston, Box 
326, Wilmington (near Brattleboro). Tel.: 
167. 5 doubles, 3 baths. Adults $40. Chil- 
dren $25. Please inquire regarding special 
skiing season rates. All year. 200 miles 
from New York. 150 miles from Boston. 
Delightful old rambling Vermont farm 
house with modern conveniences nestled 








among tall pines; running brook. Calves, 
chickens, rabbits, a dog and cats. Vegetable 
and flower gardens. Baby-sitting and trans- 
portation. Nearby: auctions, swimming, 
(14%, mi. away), Marlboro Music Festival, 
horseback riding and Mt. Snow ski area 
where Bill is a skiing instructor. However, 
you don’t have to do a thing; come up and 
eat—sleep—relax. 

Chuck and Cherie Everett and Pete 
Horton, Wilmington, Vermont. Tel.: 260. 
4 doubles, 4 family rooms. With or with- 
out private baths. Adults $48, Children 
$32 under 12; $24 under 6. All year. A 
100-year-old country home in a sunny pri- 
vate rural-mountain setting. 2000 feet ele- 
vation in foothills of Green Mountain 
range. Turned into a Hodge Podge Lodge 
as a do-it-yourself project by three young 
former New York City habituees. Enthusi- 
astic and refreshingly informal atmosphere. 
Colorful and generous meals served family 
style with home-baked pastries. Children’s 
pets, entertainment and toys. Large livable 
lounge area with huge fieldstone fireplace, 

(Continued on page 78) 


GHOST WRITING 
NOVELS—BOOKS—RADIO SCRIPTS—STORIES 


be hag to submit a novel, a book, or a radio script? Here’s your 
big. chance. Authors whose work I have h Relved them with are 
1 





ng. Let my creative re-writing help you to see your name 
in print. I not only edit, but polish and revise where necessary. 
I do not tell you what to do, I do it for you. Your manuscript 
is returned to you typewritten, ready for the publisher, showing 
off your wees in its finest form. a opr furnished. 00 
per four type es. Terms to be a 
MARIE KOAMS” 1694 Blair Avease, ‘St. a 4, Minnesota 








MANUSCRIPT TYPIST 
Beautiful bond paper; 60c per 1000 words, 
70c per 1000 with corrections; poetry Ic per 
line. Free carbon. Send postage please. 


Fast Service, Delays 


ELLEN BROWN 


Box 3082 Fort Worth 5, Texas 














1658 So. Normandie 





EXPERT AND SYMPATHETIC PROFESSIONAL HELP... 


If YOU need help with your writing, send a manuscript along with the proper appraisal fee, and we shall 
advise the kind of help which should profit you most: and the cost thereof. Or write for my free brochure 
OPEN YOUR DOOR TO LITERARY SUCCESS. 

APPRAISAL FEES: $5.00 for ms. to 10,000 words; $10.00 for ms. to 25,000 
words; $15.00 per book ms.; $10.00 per play. 

WE SERVE YOU in various ways; by appraisal; criticism; coaching; re- 
vision; ghost-writing; and marketing. 

CONSULTATIONS $5. Phone for appt. REpublic 1-6780. 

MODERN WRITERS, my world famous book, $1.50, or FREE, if you submit 
a book or play for appraisal. 

TALENT QUIZ, 50c, or FREE, if you submit a short ms. for appraisal. 

Mail or express your manuscript NOW, to: 


MARY KAY TENNISON 


Los Angeles 6, Calif. 











PERSONALS 


The circulation of Writer’s Dicest is much greater than 
that of any other writer’s magazine. Each issue is read by 
beginning writers, professional writers, editors, publishers, 
writers’ clubs, publicity men, theatrical producers, adver- 
tising agencies and newspaper men throughout the United 
States, Canada, and a score of foreign countries. 

he rate for ‘‘Personals’’ is fifteen cents a word, includ- 
ing each word in name and address. To use a Box Num- 
ber, the fee is $1.80. 

Copy with money order or check for June must reach 
us by May 1. 





Through the “personals” department, read- 
ers can swap, buy or sell nominally priced 
items or services. 

We do not accept advertising on palmistry, 
numerology, astrology, advertising of national 
matrimonial or friendship services, advisors 
without graduate degrees, or ads requesting 
pen-pals. We reserve the right to reject ads 
that do not meet our approval. (Critics, typ- 
ists, correspondence courses, and _ literary 
agents may use display advertising only.) 











ILLUSTRATE YOUR ARTICLES with professional 
photographs. Submit pictures with your articles, 
increase your chances for sales. Photos taken to 
your order or available from stock files. Top 
quality work—low prices. Write today for free 
photo tip sheet, stock photo rates, and details on 
custom work. Gray Photos, Box 7, Savannah, Tenn. 


INACTIVE OR PARTLY ACTIVE PARTNER with 
capital wanted for new baseball monthly. About 
$1,500 needed. Box G-2. 





“TEACH YOUR CHILD TO READ’’—Most revolu- 
tionary book ever for parents! Start age 3'4-4, or 
rescue floundering older children betrayed by Na- 
tional Guessistic policies! Astonishing results, 20- 
40 minutes daily. Ppd. continental U.S.A.—$3. 
(Add 25c handling, California 12c tax.) Sonic 
Methods, 22801 State, Santa Barbara, California. 





PLANNING MEXICAN LOW-BUDGET STAY. Need 
companion share driving and expenses. Refer- 
ences. Box G-4. 





COPYWRITER: Somewhere between Manhattan 
and the Golden Gate lives a young bachelor eager 
to carve a career for himself in mail order adver- 
tising. I’m exec. manager of a mushiooming cor- 
respondence school. Direct mail advertising, maga- 
zines, subscription promotion, personnel super- 
vision plus a chance to work under aegis of one of 
America’s last remaining pioneer mail order men. 
An unmatchable opportunity for a young man, 
must be single, to early 20’s, A.B. preferred but 
college not essential. If you’ve tasted Latin, love 
slinging words around, don’t show an Ivory Tow- 
ered Madison Avenue veneer, here’s your chance. 
Hard work, not much starting pay, but we wrote 
almost a half-million in sales last year and you’ll 
pitch in building it on a young aggressive team, 
all career-minded. Send pix, full background, 
write in complete confidence—in longhand. Box 





LETTERS AND CARDS REMAILED WASHING- 
TON, D. C., 15c. Professional typing, electric type- 
writer, 50c per 1000 words, plus postage, extra 
carbon. Olive Rublee, 1536 17th Street, N.W., 
Washington, D. C. 





HUMOR DIGEST, CO-PUBLICATION PERSONAL, 
Business Booster. Free Copy. Stamped addressed 
envelope. Donen, 2065 Creston Avenue, New York. 





SALES COME FASTER if you know exactly what 
the editor needs. Professional writer-editor of- 
fers detailed, current information on what eicht 
man’s magazines are buying. $2.00. Box 1424, 
Grand Central Station, N.Y.C. 17 
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“HOW TO SELF-SYNDICATE YOUR OWN MA- 
TERIAL’’—your columns, cartoons, fillers, verse, 
stories, articles, comics. Up to $10.00 a day from 
each powensuse, More than 12,000 dailies and 
weeklies in S. and Canada alone. Folio in- 
cludes Syndicate Operation, ogee Prices Sched- 
ule, Model Sales Letters to Editors, Sample 

Order and Agreement Forms, etc. Complete Folio 

$2.00 postpaid (refundable). While they last, gift 

copy of ‘175 Idea-Sources For Newspaper Fea- 
tures’’ included with Folio. American Features 

ee Dept. 243, 1990 Como Ave., St. Paul 8, 

Minn. 


FOOL-PROOF HANDBOOK of English. Every 
writing problem explained and illustrated. $1.00. 
Marjorie Davidson, Laceyville, Penna. 


IF YOU CAN COPY OR TRACE simple cartoons, 
you may earn up to $45.00 weekly, spare time, 
copying and duplicating comic cartoons for adver- 
tisers. Particulars free. Cartoon-Ad_ Service, 
Argyle 18, Wisconsin. 


TYPEWRITER RIBBONS—New. Two for $1.50 
postpaid. Specify typewriter. Marvin Schmidt, 
8109 Kilpatrick, Skokie, Tl. 


EARN MONEY AT HOME! Home Worker Maga- 
zine tells how. Sample 25c. Sizemore, 3974D 
Milwaukee Ave., Chicago 41. 


PRESS CARD—Beautiful bi-colored, wallet size. 
Opens the door to many courtesies. A must for 
every free-lance writer or photographer. Auto 
stickers included, $1.00. Commercial Masters, 
Gardiner, N. Y. 


TELEVISION SCRIPTS: Every new TV writer needs 
authentic models. I have TV scripts I have writ- 
ten for top network Television shows—complete 
with Camera Shots and Stage Directions. Script 
sample, plus my professional instruction guide 
$5.00. Raoul Louvier, 11945 Iredell St., North 
Hollywood, California. 


PROVEN, PROFITABLE HOME BUSINESS, work 
spare time, experience unnecessary. $1.00 for 
instructions. Gibson, 1248 Potomac Ave., Bakers- 
field, California. 


WHAT WOULD YOU LIKE TO KNOW? Informa- 
tion? Facts? Material on any subject. Reason- 
able rates. Margaret Anne Wert, Research Spe- 
cialist, 115 N. 23 St., Camp Hill, Pa. 


PRIVATE EDITION PRINTING: Novels, Histories, 
Poetry, 250 copies up, quality work, cut-rate 
prices. No obligation for our estimate. Rickard, 
30 Prince, Brooklyn 1, N. Y. 














WRITERS! INCREASE YOUR CREATIVE ABIL- 
ITY! Find Complete Happiness! Develop the 
Supraconscious Powers within you! Write for 
free catalog of helpful books, tapes, recordings. 
Philanthropic Library, Drawer 697, Ruidoso, 
New Mexico. 





46 LESSON ART COURSE, 1,000 illustrations. 
Only $2.00 complete. Grote, Post Office Box 266, 
Bronx 51, New York. 





SONGWRITERS: Fifty Market Cards, publishers 
and recording companies; instructions on mar- 
ar eee Song Service, 3828 High, Oakland 
9, Calif. 





LOVE STORY PLOT Outlines with surprise end- 
ings. Three for $1.00. Elvet Bloomfield, Box 24, 
Station A., St. Joseph, Mo. 





WRITE MORE EFFECTIVELY BY USING “‘tricks 
of the trade’’ divulged in the 30-chapter book 
WRITING FOR PROPHETS. Popular paper- 
cover edition for authors, $1.00 postpaid. Fred 
Payne, ‘‘Script Doctor,’’ 1275 Westchester Place, 
Los Angeles 19, Calif. 





WHY PAY? Criticize your own stories, very way ex- 

rts do. Critic, $1. Learn to build stories, step 

y step. 75c. Both $1.60. Delano Publishers, 232 
Delano Avenue, Yonkers, N. Y. 








“HOW I CREATE HUMOR.” Brochure by nation- 
ally known gagwriters and cartoonists telling how 
they create their cartoon ideas. Written by, 
Kohler, Paris, Hursh, Glueckenstein, etc., etc. 
Only $1.00 postpaid. Also at no extra charge— 
current copy of Information Guide, markets, les- 
sons, tips, ete. Send order to Information Guide, 
2776 California Ct., Lincoln 10, Nebr. for your copy. 


WRITERS! INVENT AT HOME! Send for free 
Brochure. Varsity Press, 5716 North 26th Street, 
Arlington, Virginia. 


SCRIBE—Complete bulletin for writers. Bi-monthly. 
$1.00 per year. Free copy on request. May Rosser, 
421 Tyler, Gary, Indiana. 


Character descriptions of 
criminals from official records. 50c. Charles Sand- 
ler, 5630 N. Spaulding, Chicago 45. 


MYSTERY WRITERS! 


WRITERS BUREAU: Need information, any sub- 
ject? We'll furnish it. Also—write, re-write re- 
ports,, theses, speeches, articles, books. O. C. 
Miller, P.O. Box 1759, Washington, D. C. 


$1,000 PLOTTING SECRET—Included in the Scene 
Block Story Construction Formula, Automatically 
correct plot pattern. Also ‘‘Murderer’s Diction- 
ary’’ 2000 hard-boiled terms for today’s crime 
fiction. Classified. Printed booklets, each $1.00. 
Rollyn Publishing Co., 2620 East 56th Street, 
Huntington Park, California. 





CARTOON GAGS FOR SALE, selling gagwriter Ed. 
Madden, Box 693, Syracuse, N. Y. 


“LEADER HOUSE,” 118 Pleasant Street, Benning- 
ton, Vermont. Open all year. Private rooms. 
Kitchen privileges. Near stores, library, churches. 
Quiet. $30 monthly. Writers’ home. Leaflet. 


GOT SOME CARTOON GAGS kicking around? Well 
—have pencil, can draw. Will pay commission on 
sale. Send them to ‘‘Mackey,’’ 254 Beaumont, 
Playa Del Rey, Calif. 





FREELANCE Press-Card, Nationwide Membership. 
Markets Guide Furnished. Ehrenreick, 2035 Bel- 
mont Avenue, New York 57. 





POETS—join Poets of America Society. $1.00 year 
with Poet’s Bulletin, etc. Webber, Box 321, West 
Palm Beach, Florida. 


FREE BOOK. 505 Successful Businesses. 
home. Pacific, 44B, Oceanside, Calif. 


FOOL PROOF GUIDANCE in weltien fillers and 
short articles. Enclosed stamp brings details. 
Marjorie Davidson, Laceyville, Penna. 


GOOD SIDE INCOME opportunities for writers. 
Work at home. No selling. For free brochure write 
The S. Rush Company, P. O. Box 615, Costa 
Mesa, California. 


EXPERIMENTAL WRITING—Send for free cata- 
log. Harlequin Press, Publishers, Box 2783, Holly- 
wood, California. 


ABC SHORTHAND FOR WRITEBS, $2. Return- 
able. Zinman, Bayside, Va. 


400-YEAR CALENDAR—AII dates, including Easter, 
1753-2152. Chart 21”x28", $1. Thomas Carruth, 
Crowley, Louisiana. 





Work 











LEARN WHILE ASLEEP! Details free. Sleep- 
Learning Research Association, P. O. Box 610- 
WD, Omaha 1, Nebraska. 


WRITERS: PROFESSIONALS, BEGINNERS. Cor- 
respondence exchange. Postage requested. Chanel 
Monaghan, 236 Columbia P1., Los Angeles 26, Calif. 


MAKE MONEY CLIPPING NEWSPAPER ITEMS 
for publishers! Write Newscraft, WD-983 E. Main, 
Columbus 5, Ohio. 


AMATEUR ARTISTS—Cash in on your ability. Farn 
Features, Box 292, Findlay, Ohio. 








SMOKY HILL TRAIL and other poems. $1.50 post- 
paid. Margaret W. Moody, Box 64, Selma, Indiana. 


“MAIL ORDER TRICKS OF THE TRADE,’ folio 
of valuable information used by successful mail 
order dealers, $2.00. Details Free. Livermores, 
Rt. 1, Box 60, Sherwood, Ore. 





CAPE COD THIS SUMMER? Write that book in a 
quiet apartment overlooking the bay? Reasonable 
rates. Folder on request. Mrs. C. W. Smith, 
Wheeler School, Providence, R. I. 





RESEARCH in Library of Congress and other Wash- 
ington Libraries, any subject, authentically and 
accurately selected, experienced. $2 per thousand. 
Rublee, 1536 17th Street, N.W., Washington, D. C. 


GHOSTWRITING: Your stories and books adapted 
for television. See Will Lozier’s ad, page 71. 


300 FILLER MARKETS DESCRIBED—$1.25. Blen 
Gee, Box 2171, Charleston, S. C. 


BEGINNERS—Earn money at home while writing. 
Write a newsy column for small foreign papers 
(under fifty thousand population). The same 
mimeographed column goes to all of your list- 
ings. Excellent interesting work and you are 
your own boss. It is your own business with 
splendid remuneration. For complete details 
(with subjects) send one dollar to Anthon 
Oliver, 7259 Fulton Street, North Hollywood, 
California. 





WRITERS: APPLIED TECHNIQUES of Imagistics 
sustains production and creativity. Free informa- 
tive brochure. Autodynamics, Box 847, Ocean 
Park, Calif. ; 


PLOTS—Two $1.00. Original short stories, $2.50. 
a 25 Leinster Sq., Rathmines, Dublin, 
reland. 


PHOTOGRAPHS FOR WRITERS. Reasonable. 
Paul’s Photos, 3702 Lakewood Ave., Chicago 138. 


THEY HAND HIM $100! Free ‘425 Secret Small 
Businesses.’’ Shoestring plans! Work home— 
sparetime. Publico-ST2, Oceanside, Calif. 


FREE—INFORMATION _ concernin typewritten 
shorthand! Dictographist, 6196 Walnut, Omaha 6, 
Nebraska. 





DOLLARS DAILY BY MAIL—Independence work 
at home. Write Burt Hilton, 870 Lantana Avenue, 
Clearwater Beach, Florida. 


HANDWRITING ANALYSIS is a science and a pro- 
fession. Graduates of the Grapho Analysis Society 
are active in TV, radio, writing features for slicks 
and house organs—and getting paid! Ezell Eiland, 
Texas, feature story in Railroad Monthly. Sam 
Johnson placed handwriting feature in Texas 
Teacher’s Journal. Another grapho analyst sold 
story to Office Executive. Toni Lalimi, in New 
York hit Journal of Lifetime Living, drew fat 
check! It goes on all the time. Here is a growing 
uncrowded profession-business where you give 
service. Experts command fees up to $75 an hour! 
Real opportunity for men and women who want 
to get ahead. Free Trial Lesson, examination, de- 
tails to all over 21. Write now! I.G.A.S., Inc., 
1007 Wilhoit Building, Springfield, Missouri. 


ASTONISH YOUR FRIENDS! Bewilder your en- 
emies. Startle even yourself, with an easily ac- 
uired ‘‘Personal Power” that none can ignore. 
mazing control! Postcard brings free details. 
Dimensional Enterprises, Sedona 14, Arizona. 





HOW TO BE A PUBLIC STENO (What to Charge) 
25,000 word text. $2. Steno Publications, Box 253, 
Tyler, Texas. 





7,500 DOLLARS A YEAR OR MORE. Men and 
women writers ask for free details about a field 
usually overlooked but highly lucrative. Ad-Writ- 
ers Guild, Chester Springs, Pa. 





POETS: Description of Handbooks containing 999 
PLACES TO SEND POEMS, also Kaleidograph 
Prize Program, sent on receipt of self-addressed 
stamped envelope. KALEIDOGRAPH, A Na 
tional Magazine of Poetry, 624 N. Vernon Ave., 
Dallas 8, Texas. 
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SELL YOUR POEMS. We make lovely patatings, 
original ideas and illustrations. Rates reasonable. 
Maud S. Edgell, American Arts Associates, Crowns- 
ville, Maryland. 





TRADE MAGAZINE WRITING, moneymaking plan 
for beginners, $2.00. J. F. Wallace, 717 W. York, 
Spokane, Wash. 





YOUR LETTERS REMAILED FROM FABULOUS 
LAS VEGAS, Nevada. 25c each. Questions an- 
swered 50c and $1.00. Other services. Entrikin, 

714% Ogden, Las Vegas, Nevada. 





JOIN WRITER’S CORRESPONDENCE CLUB 
ee 4 Couden’s ‘‘Original,’’ formerly Ban act wo 
Beach, California). $1 00 membershi ncludes 

“Writer’s Bulletin.’’ Lillian Elders, Editor, WCC, 

2020 Pestalozzi St., St. Louis 18, Mo. 





$6,000 FOR MISTER—$3,500 for Mrs. Free ‘‘Secret 
Journal” Plan! Magical! Work home. Publico- 
FF2, Oceanside, Calif. 





CONFESSION WRITERS: Create thousands of 
original plots instantly with the Creative Title 
Plotter: 1000 Titles 65c; 2000 only $2; Creative 
Titles, P.O. Box 465, Lynnwood, Washington. 





HONOLULU POSTMARK. Letters re-mailed 50c. 
Sunday classified section $1.00. Walco, Box 3774, 
Honolulu 12, Hawaii. 





WRITERS! 250 letterheads, 250 matching envelopes 
plus 100 personalized title pages for submitting 
your manuscripts in a handsome, professional 
manner editors like. Quality printing on fine 


paper. Price $12.00. Send copy with check or 
money order. Letterhead, 732 Sth St., N.W 
Wash. 1, D.C. 





FOOL-PROOF BOOKLET on punctuation. Seasy 
Late discussed and illustrated, $1.00. 
gy ae 


50c. Marjorie Davidson, 
Penna 


Lecey- 





$70 bs en a home, | spare time. Simplified mail 


bookkeepin ; easy! Auditax, 
34741W, ry ‘Angeles 34. 





WANT TO WRITE PROFESSIONALLY and there- 
by sell as quickly as possible? Find answer in = | 
ad, this magazine, page 60. Natalie Newell, 
Ghostwriter. 





BLESSED BE THE IMMACULATE HEART OF 
MARY. Hubert Madere, Hahnville, Louisiana. 





WRITE FEATURES and | ao Send for particu- 
lars. Underhill, Beebe, k. 


OOK PRINTING 


Technical, Medical, Science, Religion, Philosophy, 
Family Histories Genealogy, Historical Fiction and 
Poetry Books and Pamphlets edited and printed. Fine 


color printing. Free Estimates. Write Today. 


MARTIN G. WETZEL 
2205 So. Campbell Ave., Alhambra, California 





SHORTHAND in 


Famous SPEEDWRITING grange 120 w 





per minute. No ‘ on 
ABC's. Easiest to learn, weit transcribe. 
Low Cost. 350,000 graduates. Typing avail- 


able. 35th year. Write for FREE booklet to: 








Dept. 6705-8 
55 W. 42nd Street, N. Y. 36 









USED BOOKS, P.O. Box 384, Franklin, Pa. Free list. 


LETTER FROM THE EDITOR — Professional 
writer-editor currently fies to top magazines 
offers personal file on detailed, current needs of 
all Sunday magazine markets. $1.00. Box 1424, 
Grand Central al Station, NYC 17. 


HAVE TROUBLE BEGINNING your stories? How 
To Begin Stories, 75c. Put in your stories the 
things professionals put in theirs. Tricks of Pro- 
fessionals, 75c. Learn to build plot from single 
word, any word. Plotter 75c. Any two, $1.40. All 
three, $2. Delano Publishers, 232 Delano Avenue, 
Yonkers, N. Y. 








USED COURSES AND INSTRUCTION BOOKS 
bought, sold and exchanged. List 10c. SMITH’S, 
124 Marlborough Rd., Salem, Massachusetts. 


EARN MONEY AT HOME—35 Profitable, Up-To- 
Date, Valuable and Practical Ways. $1.00 (no 
stamps please) GOLDMYN, 542 East 79th Street, 
Box 47, New York 21, New York. 


SHEFFIELD STAINLESS STEEL STEAK Knife 
Set, worth $49.95, never been used. Will sell for 
first reasonable offer. Grace Leach, 240 Sargent, 
Vidor, Texas. 


“SELF-HYPNOSIS—GUIDE.’’ Amazing book re- 
veals hypnotist Nard King’s unique method. It 
allegedly providesCOMPLETE and CONTINUOUS 
CONTROL of SELF (flow of creative ideas, mem- 
ory, emotions, cravings, sleep, etc.), results pro- 
cured at will, while WIDE AWAKE, by simple 
mental commands. Writer’s ‘must reading.’ No 
therapeutic claims. $2.00—delighted or refund! 
Verity Publications, Newfoundland 5-R, New Jer- 
sey. 


23,000 PROFESSIONAL COMEDY LINES! Classi- 
fied humor ideal for speakers, toastmasters, em- 
cees. 1700 pages! Free catalog. Orben — 
tions, 111 Carpenter St., Valley Stream, N. Y 


TYPISTS MAKE MONEY AT HOME. Unlimited 
Profits. Juan-Studio 1-D, P. O. Box 3053, Chicago 
54, Illinois. 





TO UNDERSTAND THE “MYSTERY OF YOUR 
MIND” send $1.00 for ‘‘Scientology, The Funda- 
mentals of Thought,’’ by L. Ron Hubbard, Foun- 
der of Dianetics and Scientology, Box 242-c, Silver 
Spring, Maryland. 


FREE NAME labels with each order. Police, Press, 
Photographers, Detective Cards, 50c each. Mar- 
riage Certificate, Dollar. Foster Koswell, 1013, 
Altoona, Penna. 


STORY STARTERS—lIdeas, outlines, endings, 44 of 
them, Lound one package, $1. Chris Roberts, 140 
South Garfield, Fremont, Nebraska. 


CHARACTER ANALYSIS. Send photo, (returned), 
infor. in own handwriting. $1.00 P.O. Box 4753, 
Baltimore 11, Md. 


EMBERS. Remember? $1.00 your choice. 50c ours. 
Most issues — Collector’s file $5.00. Ted 
Snell, Batavia, N. Y. 


FIFTY-FIFTY: If you edit and market my manu- 
scripts. Dr. Mac Nurlen, 403 Dwight Building, 
Jackson, Michigan. 





MAKE MONEY writing easy-to-sell newspaper fea- 
ture stories. Guaranteed method, $1.00. Pine 
Agency, Birch Harbor, Maine. 





FREE EXCITING WRITERS ROUNDTABLE and 
information on easy way to create characters and 
plots. Blois, 2208B Overdene Ave., Rockford, Ill. 





SANTA FE TAOS Pueblos of New Mexico. Questions 
answered $1.00. Research by experts in field of 
Indian-Spanish history New Mexico. DAVID 
BROWN 2049 Hopi Road, Santa Fe, New Mexico. 





HANDWRITING ANALYSED. $1. or learn to do it 
yourself. Free details. Peg Royce, 1837 Pennsyl- 
vania Street, Allentown, Pennsylvania. 
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An Idea A Day—Cont’d from page 66 

28. The Oldest Active Farmer in Your 
County. Number of years he has not missed 
in raising crops; years of the most abundant 
yields; his methods. Does he believe in 
planting “according to the moon”? Any 
sons, grandsons, and even great-grandsons 
engaged in farming? 

29. Do Movie-Goers Cry as Much To- 
day as a Decade or so Ago? The observa- 
tions of veteran theater managers locally. 
Films that have packed the greatest amount 
of emotions, in his opinion. The managers’ 
favorite stars. 

30. The New Industry of Recorded Tape. 
Are local record stores finding much de- 
mand for stereo tapes? The increasing num- 
ber of releases and the variety offered. What 
age are the leading buyers? Demonstrating 
the tapes. 

31. The You-Do-It-Yourself Trend in 
Hauling. Experiences of companies engaged 
in renting such vehicles. How to pack for 
moving. Wrecks. Trouble with customers. 





Cartoonist Cues—Cont’d from page 60 

LEATHERNECK, P. O. Box 1918, Wash- 
ington 13, D.C. Tsgt. Domingo Machin, 
Jr., pays $15 for a cartoon about the doings 
of men who wear the uniform of the Marine 
Corps. 

LION MAGAZINE, 209 North Michigan 
Avenue, Chicago 1, Illinois. Wendell Tozer 
pays $15 for funny cartoons. Slant is gen- 
eral. Cartoons that are visually funny have 
a slight edge. 

MAN’S MAGAZINE, 444 Madison Avenue, 
New York 22, N. Y. Phil Hirsch buys here 
and pays $10. Male slant. Some sex. 

MONTREALER, 770 St. Antoine Street, 
Montreal, Que., Canada. Jeff Chapleau. 
Pay $10-$25 for cartoons. A good market 
for Canadian cartoonists (seldom ever 
see a stateside name here). Buy mostly 
visuals. A few prop gags. Funny cartoons 
closer to European concepts than generally 
appear in U.S. magazines. 

pic, 415 Lexington Ave., New York 17, 
N. Y. Vic Wagner pays a minimum of $15 
for cartoons, Male slant. Some sex but has 
to be funny, too. 











MTER-Te SEMINARS ON 
t) INDIAN AFFAIRS 
Exhibit Hall © Rodeo 
AUGUST 14-17 
Write for Information 


fi Ceremonial Association 
Box 1029, Gallup, New Mexico 














MANUSCRIPTS TYPED 


Per instructions. Bond paper, one carbon. Minor 
correction if desired. 60c per 1000 words, plus 
postage. Minimum order $1.00. 
FAYE ANDERSON TYPING SERVICE 
R. 2, Kewanee, Illinois 








SONG POEMS 


AND 


LYRICS WANTED 


Mail to: 


— PAN ALLEY 
New York 19, N. Y. 
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WHO OWNS THE BOOKS 
YOU PAID TO HAVE PRODUCED? 


5 
Publishers’ Weekiy uu should, and so do F 
for our free folder’ on in ng a low cost subsidy esis » 
service featuring author-ownership (all copies printed a 4 
bound and belong to author) and distribution assistance ? 

» 
5 
( 


WILLIAM-FREDERICK PRESS 
391 East 149th Street New York 55, N. Y. 
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MANUSCRIPT SERVICE 


Electric Typing Approved by Editors 
Corrasable Bond—Carbon Copy—Reasonable Fee 
All types of scripts 


GENE TUTTLE 
560 Westwind Drive, Woteter Hills 


HI 4-7519 El Cajon, California 








POEMS 


Wanted to be set to music. 

Any subject. Send Poems today. 

Immediate consideration. 
Phonograph Records Made 

Five Star Music Masters, 457 Beacon Bidg., Boston, Mass. 


*eeee 





BEGIN WITH CONFESSIONS 


Your chances of Daas and regular sales are best in 
confessions_becaus: 
Confessions are a big, pens onteet. 

A writer’s name isn’t import 

Editors actually encourage Castaners. 
As an onpertented, selling confession writer, I can help 
you ft star 

etailed ‘oritiolom: $1 per 1000 words; $5 minimum. 
ELEANA OLIPHANT 


906 Kessler Pkwy. Dallas 8, Texes 








WRITING FOR hyoyl JUVENILES 


is easy, instructive, pl The largest 
market open to the me ee ore ss, the only one 
where you can EAR HILE su ‘TEARN! If = "have 
ordinary writing ability, it is possible to earn A 9 reed 
pee of six months’ instruction before it is “Anis Mz 
ialized course of instruction in WRITING OR’ TH 
VENILE MAGAZINES plainly teaches how to write for 
the wide-open market. Send for terms and descriptive folder. 


WILL C. DERRY 
40 ROCK AVENUE EAST LYNN, MASS. 
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STORIES WANTED 


Your story slanted to sell. Revised for ey and 
publication. Appraisal fee: $5.00 per 

words, $10.00 from 10,000 to 25,000 aol $15,00 took 
ms. any length, $10.00 per play. 


PEGGY RUSSELL, Literary Consultant 
73182 Fountain Ave. Hollywood 46, California 


PRINTING 


For authors and poets. 200 24-page, size 6x9 books for 
$88.80. Beautifully printed, in your choice type. Leather- 
ette embossed hard paper cover. Work guaranteed. Fast 
delivery. 





MERCHANTS PRESS 


P.O. Box 112 Taylor, Texas 





AUTHORS 
YOUR MANUSCRIPT IS WORTHY 
OF THE BEST PRESENTATION 


Call or write SARA K. STILLMAN for 
Quality T ~ Faby” Reasonable Rates 


r 9-9177 
1394 Third Avenue (at Toth Street) New York 21 








SONGWRITERS 


LARGE RECORDING COMPANY WANTS NEW SONGS! Your seag 
may be chosen for recording on ROYALTY BASIS. NATIONAL 
SALES, PROMOTION, DISTRIBUTION if selected. Send songs, 
song poems for FREE examination. 


MUSIC MAKERS, DEPT. SR-45 © Box 2507, HOLLYWOOD, CALIF. 





WIN PRIZES! 


CONTEST MAGAZINE, the leading contest hobby 
a. let's you in how to win! Each issue 
sts scores of lucrative competitions open to every- 
one. Presents winning tips from winners, judges, 
ad experts, 50c a copy, $4.50 a year. 


Contest Magazine, Dept. WD, Upland, Ind. 





WRITE POEMS ...? 7? 7? 


Learn How to become a popular songwriter. Amazing 
melody writing home study course with free lyric course. 
Easy! Booklet explains this and professional piano course. 
Special personal success courses. 


y ~ oe SYSTEM 








423 E. Seventh St Boston 27, Mass. 





if ay ore the talented author 
ipt, 
let - > hole gain the recognition 
you deserve. We will publish 
your BOOK—we will edit, design, 
print, promote, advertise and 
sell it! Good royalties. 
TO Write for FREE copy of 
How To Publish Your Book 
"7-3 ita COMET PRESS BOOKS, Dept. WD-5 
200 Varick $t., M. Y. 14 





AUTHORS: 


TALENT 
ete} i te! 








COPIES 


New Process Short Run Printing 
Scripts, manuscripts, reprints, resumes, etc., photo 
offset copied from your mat on 16 Ib. white ry 
81x11 same size reproduction. 50 copies each page $3.00. 

Complete price list on request. 


STENCIL-PIX, INC. 
$s White 


Box 72, North Station, Plains, N. Y. 
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Farm Vacations—Cont’d from page 73 
setup bar, record collection and floor-level 
lounge cushions. Hunting and hiking on 
our 225 acres. Come-as-you-are weekend 
party with steak or clambake; impromptu 
jam sessions. Nearby: scenic chair lift to 
3600 feet Mt. Snow; Marlboro Music Fes- 
tival; fishing, swimming, and boating in 
unspoiled Lake Whitingham, Can accom- 
modate groups. Write for our folder. 

Lou and Ann Middleman, Tunbridge, 
Vermont. Tel.: ask operator. 3 doubles, 2 
baths. Adults $45. 160 miles from Boston. 
All year. Large house in a beautiful valley 
with stream running through. Cook-outs, 
hiking, Grange parties, square dancing. 
Bring your camera—we have a dark room 
available. Bathing and fishing. Light, com- 
fortable, centrally heated rooms. Excellent 
deer hunting—’57 was a record year. Prac- 
tice slopes for skiers. Golf facilities nearby. 
TV and small library. Quiet, peaceful sur- 
roundings for those who like to just relax 
and enjoy the mountains and air. All home- 
baking—good food and plenty of it. We 
think we have everything to make yours a 
happy vacation. 

West Virginia—Wilson & Verdie Teets, 
Lost River. Tel.: Winchester, Va. Twin- 
ing 7-2213. 2 doubles, 2 baths, housekeep- 
ing apt. with bath. With meals—Adults 
$40. Children $20. Apt. without meals 
(accommodates 3) $25 weekly and $75 
monthly. Just 134 miles from Washing- 
ton, D.C. April through December, 1400 
acres general and cattle farm—riding horses, 
hogs, chickens, cats, and all kinds of wild- 
life such as deer, wild turkeys, grouse, 
rabbits, and quail. Help out with the farm 
work if you desire—on our farm everyone 
does what he wants to most. All food is 
raised on farm and cooked by persons who 
know how to prepare food for those who 
like to eat. A river and three ponds on 
property furnish good trout and bass fish- 
ing; have library and TV; golf range with- 
in reach with car. Hunting and fishing are 
our hobbies. Real outdoor living, fishing, 
hunting, and good food are the most we 
have to offer. 

Wisconsin—John & Theresa Preston, 
Hixton (near Black River Falls). Tel.: 
5F31. 2 doubles, 1 bath. Adults $35. Chil- 
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WRITER’S BOOKS 


CAREERS IN WRITING 
Careers in Religious Journalism. . $2.50 


Wolsel. 
Characters Make Your Story.... 4.00 
Free Lance — for a Living. 2.75 
Free lone’ Photographer’s 
Han 





ee ene sae iea 4 3.75 
How to Write for Money....... 1,50 
“ar 
How to Write a Story and Sell It. 2.95 
St. Johns | 
Narrative Technique............ 4.00 
Uzzell 
lll = for Writers......... 3.00 
Practical Manual of Screen 
PE o5 ois dernecncccesce 4.00 
Herman |. 
Successful Interviewing.......... 3.75 
Harral 
po ee 4.95 
Birmingham 
Writers: Here’s How........... 1.25 
ei 
Writing for Christian Publications 3.00 
steyee 
Writing for the Screen.......... 3.00 
Beranger 
Writing of Biography........... 1.50 
Bowen 
Writing of Fiction, The........ 4:50 
Hoffman 
, lk ere 3.00 
Meredith 
Your Creative Power............ 3.50 
Osborn 


ARTICLE WRITING 
How to Make $18,000 A Year 


Free Lance Writing........... 4.95 
Farrar 
How to Write and Sell 
IE coc ccs c5cnseees 3.50 
Spare Ti egy oe Writing f 
‘ime Arti ting for 
ec... .. deren eorlie 3.95 
Lederer 
Leas > ue in Article Writing.... 3.50 
aile: 
Write for Trade Journals........ 2.75 
arrison 
Writing Non-Fiction............ 3.50 
Campbell 
JUVENILE WRITING 
Children’s Book Field.......... 3.50 
Colby 
wee > for Young Children.... 3.00 
Writin ‘Tavnuille Fiction........ 3.50 
Whit tney 


DETECTIVE WRITING 


Modern Criminal Investigation. . 4.75 
Soderman & O’Connell 
Mystery h saaati Handbook..... 3.95 


Bre 
Writing | Detective and Mystery 


MARKETS 
Editor and Publisher Syndicate 
MIN Wd i. auctes caeanaarexe 1.00 
The Law of Literary Property... 5.00 
Wittenberg 
by od ny i to Sell Your 
. | Ra eee 2.00 
1958 ‘Water’ s Market .......... 4.50 
Mathieu @& Alvarez 


NOVEL WRITING 


Craft of Novel Writing.......... 3.50 
Burack 

How to Write a Novel.......... 4.00 
omro 

The Hick rer 4.50 

Novel ay hag a 3.00 

ae. of the Novel......... 2.00 
Uzzell 





THESE BOOKS are selected 
by the editors of WriTER’s 
Dicest as the most authori- 
tative and helpful for writers 
wishing to learn more about 
their profession. You’re en- 
titled to return books for full 
cash refund within ten days 
if not thoroughly satisfied. 











PLAYWRITING 
Playwright at Work 
Van Druten 
Pointers on Playwriting......... 2.00 

Niggli 


PLOTTING AND tree 

Basic Formulas of Fiction 
1s 

How to Revise Your Own Stories 2.00 


milto 
Plots" that Sell Peicitea niece casaatiewe Ate 3.00 
Simmons 
36 Dramatic Situations 
olti 
Writing: Advice and Devices.... 3.75 
Campbell 


Writers: Let’s Plot ............. 2.50 
Reid 
POETRY AND VERSE 
An aioe a at Poetry...... 2.00 


Complete , =~ Dictionary.. 3.00 


New Rhymin — oe. & 
ay > "Handboo 


First Principles of Verse 
Unabridged Rhyming Dictionary 6.00 
Writing Light ORR ee 2.75 
Waiting & Selling Greeting Card 


REFERENCE 
American Thesaurus of Slang.... 7.50 
Berry and Van den Bark 
Dictionary of American Proverbs 6.00 
Dictionary of Thoughts.......... 4.95 
Encyclopedia of Superstitions.... 3.50 
English Grammar Simplified.... 1.75 
Manual of Copyright Practice... 6.50 


icholson 
Wy TIE 5 acon vhecceawhcks 6.95 
Prectiont Handbook of Better 
English ap eth EME EE ire 1.50 
olby 
Rapid Vocabulary Builder....... 1.00 
Roget’s Thesaurus ............. 1.90 
Touch Typing in Ten Lessons... 1.00 
Unusual Quotations ............ 3.95 
Flesc 
Webster’s New World Dictionary, 
thumb indexed .............. 6.75 
We WOM aos 6 6c scsessnces 3.75 


SHORT STORY WRITING 
Professional Short Story Writing 4.50 


owery 
Write the Short Short 
Seer 4.00 
Short Story Writing for a Profit.. 2.75 
Blackiston 
beaay A Learn to Earn......... 3.00 
ei 
Writers: Help Yourselves........ 2.50 
Reid 
Writing Magazine Fiction....... 3.50 
Camp a 
Writing the Confession Story.... 2.75 
ollett 


TV AND RADIO 
Eric Heath’s Writing for 


WI i.e Rds aide cabanas 6.95 
How to Write for Television.... 2.50 
Kaufman 
How to Write Television Comedy 4.00 
Settel 
TO TE onc nce scccussnc 3.75 
Chayefsky 


6 Television Plays for Writers.... 3.95 
Reginald Rose 

8 Television Plays for Writers.... 5.00 
Burac 

Television Writing 
Greene 

Television Writing and Selling. ... 6.50 
Roberts 


Writing for Television.......... 3.00 
eldes 
CARTOONING 
Basic Drawing. ........ 000000005 4.00 
Priscilla 




















Drawing and Selling Cartoons... 1.00 

SI rae oh. passa crete erase 3.50 BEEN Sc. inabatrictoucetendesen How to Write Jokes............ 1.00 

Burack Barr eznic 

WRITER’S DIGEST, 22 East 12th St., Cincinnati 10, Ohio 

Gentlemen: Please send me the following prepaid: 

Payment of §............................ enclosed 
Name sal 
Bcd sala Address . 
SE ae City State 
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PRINTERS OF BOOKS 


A new economical “gang run’’ method now enables us 
to print your books and publications at lowest possible 


cost. 


Highest quality. From 500 copies up. Write for 
free ous 


og and quotations. 


ADAMS PRINTERS 
30 W. Washington St., Dept. WD-2, Chicago 2, Ill. 





PROFESSIONAL TYPING 


Stories — Novels — va a — 
Prompt, Reliable 1,000 Words 
Minor Corrections Poet try 1%e per line 

1 Carbon uum Charge $1 
Extra first and Ra pe page 
Please add postage and exchange 


EUGENIA H. BROOK 
P. O. Box 1138 Atlanta 1, Ga. 





SONGWRITERS 


Are you trying to get your songs published? 
Our members achieving success. Send for free 
brochure. 


NATIONAL SONGWRITERS’ GUILD 
16A Ocean Shore Drive Ormond Beach, Florida 





SPELLING, AWKWARD GRAMMAR, PUNCTUATION 


Are these ‘oese. Sanmonngtas your sales? Let me correct them. 
It is my specta 


Neat, re typing, with bond paper, carbon. 


For complete editing as above, corrections and typing. $1.00 
per 1,000, or 28c per page. Typing only, 50c per iC 
Let me know your problems 


EVA LONGSDORF 
Your Friendly Typist Arkansaw, Wisconsin 





SINGER SERVICE 


The typing service of successful Canadian authors. 
Give your manuscript the confidence of a pro- 
fessional appearance. 
All inquiries promptly answered 
IDA SINGER 
Tillsonburg 2 Ontario, Canada 








POEMS WANTED 


To Be Set To Music 
Send one or more of your best 
today for FREE EXAMINATION. ny 
Subject. Immediate Lay 
jonograph Rec 
CROWN MUSIC CO., 49 W. 32 St., Stadio 109, New York 2 


BOOK WRITERS 


Let my, creative re-writing pave the way to success for 
you! My clients are selling. I edit, polish, correct, re- 
vise where revision is n ed, and present your book at 
its yey best. It will be returned to you typewritten, 
ready for publication. $1.50 per thousand words, carbon 
copy :ncluded. Terms may be arranged if desired. 











EDITH M. NAILL Box 7 Gower, Missouri 





dren, under 10, $20. Also 4-room cottage 
(suitable for family of 4-6) $45 weekly 
without meals. 140 miles from Minne- 
apolis, 285 from Chicago. June, July, and 
August. 285-acre dairy farm. Lovely old 
home filled with antiques and hospitality. 
Home-cooked food—ancestal recipes a spe- 
cialty. Golf, swimming, dancing, horseback 
riding, movies, Indian ceremonials, country 
store and churches nearby. Baby sitting, 
tours, picnics, cookouts, recreation and 
crafts for all ages—rain or shine. Son 9, 
daughter 16. Mr. Preston is a teacher and 
will gladly tutor in Elementary School sub- 
jects. One mile West, 4 South of Hixton, 
“At the sign of the Black Weather Cock.” 

Wyoming—Elton and Irene Trowbridge, 
Saratoga, Wyoming (near Laramie). Tel.: 
7-2263. 2 doubles, 1 bath, also guest house 
that will accommodate 2 to 5 with fire- 
place, bathroom, and shower done in knotty 
pine—Navajo rugs on floor, mounted deer 
heads and bobcat rugs hung on walls. 
Adults $40. Children $25. Cattle ranch, 
with saddle horses and ranch animals— 
800 acres on home ranch and 2000 acres in 
mountain ranch where we can picnic and 
stay overnight during the summer months. 
Married son, his wife and baby daughter 
live in another house on our ranch. Chil- 
dren’s equipment, baby-sitting. My hus- 
band’s hobby is hunting—we often see wild 
deer and antelope. Western hospitality and 
friendliness—ranch activities, good food, 
trout fishing in creek near house, cool 
climate. Vacation in the Rockies and see 
the Continental Divide from your lawn 
chair. 








FREE! ane? FREE! BS Witins the Short Short Story by Robert Oberfirst 


My famous booklet, E SHO 
a salable shortahort, Me cr wailed free of charge to all 


T ayy STORY, which contains 3 cardinal elements in writing 


writers seriously interested in writing this type fiction. 





T OBERFIRST, ae Sa P. Oo. SS ee 





Our age 


Sell Your Short-Shorts to Best Markets 
agency sells short-shorts for $75 to $850 rue. If 
by all means send them in for marketing.  pogien 

ROBERT rie A 





have written short-shorts which you think should sell 
ing fee: $3 each. 10% commission on sales. 
gent, Ocean City, New Jersey 
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of Palmer training.” 





Editor Credits Palmer For Success 


“I had never written a line in my life before starting the Palmer course, 
yet after completing only a few lessons I started to market my articles. Soon 
I was unable to write fast enough to keep up with my sales, 
G. Jarman, an editor of a Canadian magazine. 
each prospective Palme r student, I know I could convince him of the value 


” 


writes Hugh 
“If I could personally meet 


Let’s Find Out If You Can 
Make Real Money Writing 


Stories, Mysteries, Articles, TY Scripts 


Here’s How Palmer 
Graduates Are Succeeding 


Graduate 
Now Famous Author 


A. E. Van Vogt, one of the 
all-time greats in science fiction 
and author of five published 
books, scores of stories and nov- 
elettes, writes: “I took your 
course in °31 and °32 and it was 
then I sold my first story. From that time on my 
only income has been from writing. I believe your 
course is excellent, glad I took it—it was a mile- 
stone in my career.” 





Thanks Palmer 
For Success 


“After only half a dozen les- 
sons I sold my first article (to 
U.S. Camera). I then re-wrote 
it and sold it to another publica- 
tion, and recently adapted it for 
a third. The success I have been 
having with my first commercial writing has been 
due to the helpful supervision and encouragement 
received from the Palmer staff.”—Mrs. Elizabeth 
N. Halburnt, Knoxville, Tenn. 





Continuous Assignments 
From Big Publisher 


“Palmer training has enabled 
me to put color and human 
interest into several stories for 
business papers which ordinarily 
would be cold, dry news re- 
ports. For instance, my story in 
Textile World contained many of the ‘musts’ that 
make a story. It was responsible for a continuous 
list of assignments for McGraw-Hill Publishing 
Co. Without Palmer training the story would 
probably have fallen flat on its face.’”—Charles 
A. Leach, Saylesville, R. I. 





The fact that you are reading THE WRITER’S 
DicEst indicates that you have ambition to suc- 
ceed—to develop your ability to write for the really 
big money. Lots of other people have succeeded 

. and we are proud of the fact that over the 
last 40 years we have trained so many of them. 


So Little to Lose, So Much to Gain 


Writing is not easy. You know that! And learning to 
write for big money is even harder. But if you have the 
latent ability, and if you are prepared to give the Palmer 
course everything you've got, then we may be able to ac- 
complish worthwhile results working together. 


Learn from Professional Writers 


Your instructor, a professional writer himself, will find 
out if you can make it! Palmer training is attested to by 
thousands of our students and graduates as well as endorsed 
by famous authors such as Rupert Hughes, Graham Doar, 
Katherine Newlin Burt, and others. 


Earn While Learning at Home 


Many Palmer students earn while learning, receiving small 
but welcome checks for material that may be turned out 
quickly, provided the writer has the ability and is _Prepared 
to study the technique. Then, Palmer training is unique 
and prepares the student for not just one field of writing, 
but for all . . . short stories, mysteries, articles, radio, Tele- 
vision, Motion Pictures ... and you learn at home. 


First Step Is Yours 


There's only one way to find out how we can help you 
get into the big money. The first step is for you to send 
for free booklet explaining the unique features of our com- 
plete instruction for all fields of creative writing, and for 
free typical lesson material showing how we make it easier 
to learn. If you have a sincere desire to make good money 
writing, and want to find out if you are one of those with 
the potential for an exciting future, write today . . . don’t 
waste any more time! 


Palmer Institute of Authorship 
Only School of Writing Accredited 
by National Home Study Council 

Since 1917 





1680 N. Sycamore, Desk J-58 Aeqgares 
Hollywood 28, California ane 








Mail This Coupon or Send Postcard 


F 2 E E er Ce ey of Authorship 
yw Aah 28, Calif., Desk J-58 





! Please send me free 'esson package and 40-page book explain- 
1 ing how you help new writers get started and experienced 
{| writers increase their income. 

' Mr. \ 

! Miss 

§ Mrs. 

: Address 

1 City Zone State , 

4 Please print clearly Veterans: Check here [J 











A SERVICE FOR 
BOOK WRITERS 


That Has Stood the 
Test of Two Decades 


HEN YOU select a literary coun- 
“(Q) sellor you expect writing experi- 
ence, the ability to appraise and 
correct a manuscript, and a knowledge of 
literary markets. But a quality more impor- 
tant than these is dependability. How long CHECK THIS LIST 
has the man been in business? What has he Does your book fit into 


to show for it? And what kind of reputation one of these general cate- 
does he enjoy? gories? If so, please send 

é' ; , , ‘ it to me for appraisal so 
My best recommendation is the test of Gus 0 ete Gemein 


time. I have remained in my profession in market possibilities. 





the same area for more than 20 years. In 


e . 
that time I have coached scores of clients LJ Fiction 
into print, while writing books of my own [_] Non-fiction 
that are being circulated on three continents. [ ] Juvenile 


If you wish to know how I am rated by 
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recognized authority, check with Dun & Biography 
Historical 
Religious 
Philosophical 
Inspirational 
Self-help 
“How to" 


Humor 


Bradstreet or refer to a current copy of 
Who’s Who in the West. I am also a mem- 
ber in good standing of The Authors League 
of America. 

If you have a book manuscript with which 
you require expert counsel, write today for 
my descriptive pamphlet, BOOK WRITING 
HELP. It tells much that cannot be given 
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in this limited space. 
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